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“...the  most  extensive  and 
informative  daily  coven^ 

of  the  war...’  —Time  magazine,  February  11,1991 


The  Los  Angeles  Times  is  committed  to 
providing  our  readers  with  the  nation's  finest 
coverage  of  the  Gulf  War.  That's  why  we  have 
more  than  a  dozen  journalists  in  the  Gulf.  And 
more  than  40  in  Washington. 

They  not  only  bring  our  readers  the  latest 
military  action,  but  also  exclusive  looks  at  the 
human  side  of  the  conflict.  As  Time  magazine 
put  it:  “[The  Times]  has  published  a  steady 
stream  of  enterprising  features....” 

War  is  a  difficult,  sometimes  dangerous 
subject  to  cover.  We'd  like  to  thank  our 
journalists  for  the  talent  they  bring  to  the 
challenge,  and  for  their  selfless  dedication  to 
serving  our  readers. 


Cos  Atigelee  Sitnes 


From  first  fire 
to  cease  fire. 
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With  an  estimated  20%  of  the  U.S. 
forces  in  the  Middle  East  from  the  San  Diego 
region,  the  Persian  Gulf  War  is  a  local  story  for  us. 
Which  is  why  our  reporters  are  covering  it  from  here 
and  abroad. 

When  the  first  Tomahawk  cruise  missiles  were 
launched  from  the  battleship  Wisconsin,  San  Diego 
Union  photographer  John  McCutchen  was  there.  And 
what  he  captured  has  appeared  in  publications 
throughout  the  world  —  Time,  Newsweek,  and  U.S. 

News  &  World  Report  among  others. 

Reporting  from  the  Middle  East  are  S.  Lynne  Walker 
of  The  San  Diego  Union  and  Otto  Kreisher  of  our  Copley 
News  Service.  And  here  at  home,  Greg  Vistica  reported 
from  the  Pentagon,  while  a  special  segment  of  our  news 
staff  covers  the  war’s  impact  on  San  Diego’s  military 
families. 

Until  the  last  soldier  is  home,  we’re  covering  the 
Storm  for  our  readers. 
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_  1  For  inserting, 
it’s  the  best  news  in  years. 


And  it’s  the  "best  news  in  years” 
for  two  reasons!  First,  the  NP630’s 
expandable  straight'line  design 
accommodates  growth  right  along 
with  your  insert  needs — for  years 
to  come.  Second,  your  NP630  will 
last  for  years  because  it  incorpo' 
rates  time-tested,  world-respected 
AM  Sheridan  components. 


Built  for  the  most  demanding 
conditions,  the  NP630  expands 
from  6  to  30  hoppers,  with  a  dual 
delivery  option  to  double  your 
production  speeds.  Standard  is 
AM  Sheridan’s  ICON — today’s 
most  advanced,  proven,  true  repair, 
performance  monitoring  and  zone 
control  system  and  Gripper  Delivery 


Conveyor — the  most  reliable  way 
to  transport  large  packages  of 
broadsheet  and  inserts. 

So  make  a  decision  you  can  live 
with  for  years  I  The  NP630I  Contact 
Rich  Higgins,  National  Sales  Man¬ 
ager,  Newspaper  Mailroom  System 
Products,  at  (513)  278-2651. 


Sheridan 


4900  Webster  Street  •  Dayton,  Ohio  45414 
(513)  278-2651  •  FAX:  (513)  274-5719  •  Telex:  155181 
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13*15 — Native  American  Journalists  Association,  Best  Western  Landmark 
Inn,  Denver. 

1 3*1  &— National  Newspaper  Association,  Government  Affairs  Conference, 
Hyatt  Regency  Capitol  Hill,  Washington,  D.C. 

14-16— Research  and  Engineering  Council  of  the  Graphic  Arts  Industry  Inc., 
Annual  Conference,  Marriott  Sawgrass,  Jacksonville,  Fla. 

17-19— SNPA  Operations  Conference  &  Trade  Show,  New  Orleans,  La. 

20- 22 — New  England  Newspaper  Association,  Winter  Convention,  Marriott 

Long  Wharf,  Boston,  Mass. 

21- 23 — Mid-Atlantic  Newspaper  Advertising  and  Marketing  Executives, 

Spring  Conference,  Omni  Hotel,  Richmond,  Va. 

21- 23 — New  Jersey  Press  Association,  Ocean  Place  Hilton,  Long  Branch, 

N.J. 

22- 24— The  Society  of  Professional  Journalists,  Region  2  Conference,  Rich¬ 

mond,  Va. 

23- 26— Texas  Daily  Newspaper  Association,  Annual  Meeting,  Dallas. 
27-29— America  East  Newspaper  Operations  Conference,  Hershey  Lodge  & 

Convention  Center,  Hershey,  Pa. 

28 — NENA/NEACE,  Circulation  Conference,  Marriott  Hotel,  Westtxjr- 
ough.  Mass. 

APRIL 

3- 5— Suburban  Newspapers  of  America,  Advertising  Conference,  Desert 

Inn,  Las  Vegas,  Nev. 

4- 6— Tennessee  Press  Association,  Advertising/Circulation  Conference, 

Sheraton  Music  City,  Nashville. 

5- 7— The  Society  of  Professional  Journalists,  Region  12  Conference, 

Shreveport,  La. 

7- 10— ANPA  International  Circulation  Managers  Association/Newspaper 

Personnel  Relations  Association  Leadership  Conference,  Alexan¬ 
dria,  Va. 

8- 10 — American  Association  of  Independent  Newspaper  Distributors, 

Spring  Conference,  Royal  Sonesta  Hotel,  New  Orleans,  La. 

9- 12 — INMA,  Pacific  Division  Regional  Meeting,  Surfers  Paradise,  Gold 

Coast,  Australia. 

9-12— ASNE,  Annual  Convention,  Westin  Hotel,  Boston. 

1 0-1 2— American  Newspaper  Layout  Association,  Annual  Conference,  Hyatt 
Regency  Ravinia,  Atlanta,  Ga. 

12-13— New  York  Press  Association,  Spring  Convention,  Westchester  Mar¬ 
riott,  Tarrytown,  N.Y. 

12-14 — Newspaper  Advertising  Telemarketing  Managers  Association, 
Annual  Conference,  Houston  Marriott  Galleria. 

12-14— Society  of  Professional  Journalists,  Region  5  Conference,  Bowling 
Green,  Ky. 

14-17— Newspaper  Research  Council,  Spring  General  Conference,  Fess 
Parker’s  Red  Lion  Inn,  Santa  Barbara,  Calif. 

14-17— Inter-State  Circulation  Managers,  Spririg  Meeting,  Harrah's  Marina 
Hotel,  Atlantic  City,  N.J. 

14-17— Organization  of  Newspaper  Ombudsmen,  Annual  Meeting,  The 
Lodge,  Ponte  Vedra,  Fla. 

14-20— Inter  American  Press  Association,  Midyear  Meeting/Study  Mission, 
Hotel  Inter-Continental  Miami/Puerto  Rico. 

17-21— Southern  Circulation  Managers’  Association,  Spring  Convention, 
Marriott  Hotel,  Huntsville,  Ala. 


SeminarsIWorkshopsIClinics 


MARCH 

17-22— American  Press  Institute  Seminar,  The  Role  of  the  Investigative 
Reporter,  API  Headquarters,  Reston,  Va. 

17-22— Poynter  Institute  for  Media  Studies,  Environmental  Reporting  Semi¬ 
nar,  St.  Petersburg,  Fla. 

1 7-23 — Knight  Center  for  Specialized  Journalism,  Fellowship  Program :  State 
&  Local  Government  Finance,  University  of  Maryland,  College  Park. 

24- 27— ANPA,  Leadership  in  Operations/Production  Workshop,  Ramada 

Hotel  Old  Town,  Alexandria,  Va. 

25- 26— Glennan  Lecture  Series,  Old  Dominion  University,  Norfolk,  Va. 

28— NENA/NEACE,  Marketing  &  Selling  Your  Newspaper  Workshop, 

Boxborough  Host  Hotel  &  Conference  Center,  Boxborough,  Mass. 

APRIL 

2-3 — Research  and  Engineering  Council  of  the  Graphic  Arts  Industry, 
Bindery/'Mailroom  Seminar,  O’Hare  Marriott  Hotel,  Chicago. 
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By  Doug  Borgstedt 


About  Awards 


Society  of  Newspaper  Design  Awards.  One  hundred 
twenty  seven  newspapers  from  13  countries  won  a  total  of 
783  awards  during  the  12th  annual  Best  of  Newspaper 
Design  competition.  The  contest,  sponsored  by  the  Soci¬ 
ety  of  Newspaper  Design  and  conducted  annually  at  Syra¬ 
cuse  University’s  Newhouse  School  of  Public  Communi¬ 
cations,  recognizes  excellence  in  graphics  and  design. 

Judges’  Special  Recognition  Awards  were  given  to:  the 
Wall  Street  Journal’,  El  Mundo,  Madrid,  Spain;  the  Phila¬ 
delphia  Inquirer  Sunday  Magazine’,  the  Washington 
Times’,  and  Alan  Jacobson,  for  his  body  of  work  for  the 
Virginian-Pilot,  Ledger-Star,  and  Express  Line,  all  of 
Norfolk,  Va.;  the  Portland  (Maine)  Press  Herald’,  and  the 
(El  Cajun)  Californian. 

Gold  Awards  were  given  to:  Washington  Times,  for  the 
coverage  of  Washington  D.C.’s  Mayor  Marion  Barry’s 
arrest  and  trial;  J.  Kyle  Keener  of  the  Philadelphia 
Inquirer  Sunday  Magazine,  for  his  portfolio  of  photogra¬ 
phy;  Lucy  Bartholomay  of  the  Boston  Globe  Sunday 
Magazine,  for  her  page  design  portfolio;  and  the  Wall 
Street  Journal  for  its  use  of  typography  in  its  World  Busi¬ 
ness  special  section. 

Oklahoma  Hall  of  Fame.  Eight  men  and  women 
were  inducted  Feb.  8  into  the  Oklahoma  Journalism  Hall 
of  Fame,  sponsored  by  the  local  chapter  of  the  Society  of 
Professional  Journalists  in  cooperation  with  the  Oklahoma 
professional  chapters  of  SPJ  and  the  Oklahoma  Press 
Association.  The  inductees  were:  James  R.  Campbell, 
UPI  bureau  manager  in  Oklahoma  City;  Ivy  Coffey,  editor 
and  writer  for  the  Daily  Oklahoman  and  Oklahoma  City 
Times,  now  with  the  El  Reno  Tribune’,  Wava  L.  Denson 
Poindexter,  former  owner  and  publisher  of  the  Gage 
Record  and  Ellis  County  Capital’,  William  T.  “Bill”  Dixon, 
now  retired  chief  photographer  for  the  Lawton  Constitu¬ 
tion;  R.  Jack  Christy  Sr.,  publisher  of  newspapers  in 
western  and  southwestern  Oklahoma  for  39  years;  Guy  R. 
Old,  editor  and  publisher  of  the  Broken  Bow  News  and  the 
McCurtain  Gazette;  and  Ken  Neal  and  Alex  K.  Adwan, 
both  of  whom  edit  the  opinion  page  for  the  Tulsa  World. 
Christy  and  Old  are  deceased. 
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The  National  in 
joint  pact  with 
Oakland  Tribune 

In  the  first  agreement  of  its  kind  for 
The  National,  the  daily  sports  news¬ 
paper  has  announced  it  is  offering 
home  delivery  in  the  San  Francisco 
Bay  area  through  a  joint  venture  with 
the  Oakland  (Calif.)  Tribune. 

New  and  current  subscribers  to  the 
Tribune  can  now  receive  the  National 
for  $14  per  month,  which  represents  a 
13%  savings  off  the  newsstand  price. 
A  three-month  introductory  rate  of  $5 
per  month  for  the  Tribune  will  also  be 
offered  as  part  of  a  package  deal  to 
subscribers  of  both  papers. 

The  National  said  it  is  negotiating 
with  newspapers  in  other  major  met¬ 
ropolitan  areas  to  broaden  its  home 
subscription  distribution  nationwide. 
Until  recently,  the  paper  had  been 
available  largely  through  newsstands 
and  street  boxes. 

The  National  has  a  daily  circulation 
of  220,000. 

ANA  asks  FTC 
for  guidelines 

The  Association  of  National 
Advertisers  has  joined  with  other 
trade  associations  in  calling  on  the 
Federal  Trade  Commission  to  issue 
environmental  marketing  guidelines. 

Several  associations  and  their  cor¬ 
porate  members  recently  joined  the 
National  Food  Processors  Associa¬ 
tion  in  drafting  “Industry  Guides 
Related  to  the  Use  of  Environmental 
Claims  in  Labeling,  Advertising  and 
Other  Marketing  Materials.” 

Capital  lending 
group  formed 

News  Communications  Inc.  of 
New  York  City  has  formed  a  unit  for 
lending  capital  to  weekly  newspapers 
seeking  to  expand. 

Called  Media  Venture  Group  Inc., 
the  new  company  expects  to  use 
funding  to  buy  equity  or  to  be  secured 
by  equity.  It  also  hopes  to  provide 
management  skills  to  clients. 

News  Communications  also  said  it 
would  begin  a  new  controUed-circula- 
tion  weekly.  Western  Queens  Tri¬ 
bune,  an  addition  to  its  group  of  four 
others. 

New  Communications  president 
Steven  Bauman  said  the  company 


expected  to  make  loans  of  several 
hundred  thousand  dollars  each,  but  it 
had  funding  available  “in  seven  fig¬ 
ures.” 

No  borrowers  were  named,  but 
negotiations  were  taking  place  with  a 
potential  client. 

News  Communications  is  a  6-year- 
old  company  that  went  public  in  1987. 

Murdoch  firm 
restructures 
its  debt 

News  Corp.  has  restructured  $7.6 
billion  in  debt  to  relieve  pressure  from 
lenders  temporarily. 

The  Australian-based  media  com¬ 
pany  chaired  by  Rupert  Murdoch  said 
the  three-year  deal  with  lenders 
extends  maturities  on  short-  and 
medium-term  loans,  and  provides 
$600  million  in  short-term  loans  for 
operations  and  capital  expenses. 

The  deal  allows  News  Corp.  time  to 
pay  off  debt  from  earnings  and  by 
selling  assets  and  new  equity. 

News  Corp.  went  into  deep  debt  by 
such  deals  as  the  $3  billion  purchase 
of  the  publisher  of  TV  Guide  in  1988 
and  its  costly  development  of  a  satel¬ 
lite  television  service  in  Europe. 

The  deal  costs  News  Corp.  an  extra 
2%  in  interest  and  still  requires  it  to 
pay  $1.2  billion  in  1992. 

ABCJMCP  names 
new  officers 

The  Association  of  Black  College 
Journalism  and  Mass  Communication 
Programs  (ABCJMCP)  recently 
elected  its  officers  for  the  1991-92 
year. 

They  are:  chair,  Orlando  L.  Taylor, 
dean,  Howard  University’s  School  of 
Communications;  chair-elect, 
Lawrence  A.  Kaggwa,  acting  chair, 
Howard  University’s  Department  of 
Journalism;  and  secretary-treasurer, 
Elizabeth  A.  Barron,  chair.  Depart¬ 
ment  of  Communication  at  Xavier 
University. 

Others  elected  included:  Elayne 
Hayes- Anthony,  former  chair  of  the 
Department  of  Mass  Communica¬ 
tions  at  Jackson  State  University, 
who  will  serve  as  representative  to 
the  Accrediting  Council  for  Educa¬ 
tion  in  Journalism  and  Mass  Commu¬ 
nication;  Linda  Scanlon,  acting  chair 
of  the  Department  of  Journalism  at 
Norfolk  State  University,  who  will 
serve  as  an  at-large  member  of  the 


ABCJMCP  board  of  directors;  and 
James  Hawkins,  director  of  the  Divi¬ 
sion  of  Journalism  at  Florida  A«feM 
University,  who  also  will  serve  as  an 
at-large  member  of  the  ABCJMCP 
board  of  directors. 

Scholarship 
fund  established 

A  scholarship  fund  has  been  estab¬ 
lished  at  the  Columbia  Graduate 
School  of  Journalism  in  memory  of 
Sylvia  L.  Wilson,  a  copy  editor  at  the 
New  York  Times,  who  died  of  brain 
cancer  Feb.  1. 

It  is  the  school’s  first  memorial 
scholarship  fund  in  honor  of  an  Afri¬ 
can-American  journalist,  according 
to  the  New  York  Association  of  Black 
Journalists. 

The  association  says  its  goal  is  to 
raise  a  minimum  of  $25,(X)0  —  the 
amount  required  for  a  permanent 
endowment  —  through  donations 
,  and  scholarship  fund-raisers. 

ANA  combines 
its  meetings 

Sensitive  to  advertisers’  concerns 
about  an  uncertain  economy  and  cog¬ 
nizant  of  the  reality  of  reduced  staffs 
in  many  corporations,  the  Associa¬ 
tion  of  National  Advertisers  Inc. 
(ANA)  announced  it  will  compress  its 
1991  annual  meeting  and  business 
conference  to  reflect  the  business 
needs  of  its  corporate  membership. 

The  conference  is  scheduled  for 
Oct.  27-29  at  the  Arizona  Biltmore  in 
Phoenix.  It  was  originally  scheduled 
to  run  through  Oct.  30. 


Survey  results 

University  public  relations  practi¬ 
tioners  know  more  about  newspaper 
education  reporters  than  journalists 
know  about  institutional  representa¬ 
tives,  according  to  a  Texas  A«feM  Uni¬ 
versity  study. 

Both  groups  agree  on  their  equal 
professional  status,  but  they  rank 
their  occupations  low,  the  study 
reported. 

In  addition,  nearly  65%  of  the  jour¬ 
nalists  surveyed  said  they  believed 
university  public  relations  people 
clutter  communication  channels  with 
“pseudo-events,”  while  almost  60% 
of  university  practitioners  said  they 
disagreed. 
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Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  Prosidont  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Let's  renegotiate  the  pools 

High  on  the  post-Gulf  war  agenda  should  be  a  major  review  and 
rewriting  of  the  pool  arrangements  for  the  press. 

Press  and  Pentagon  each  have  complaints  about  the  operations, 
the  rules  and  the  way  stories  were  handled.  There  were  unnecessary 
delays  in  releasing  stories  through  the  military  review  (censorship). 
Only  a  small  fraction  of  the  reporters  could  be  included  in  the  limited 
number  of  pools.  The  Pentagon  left  no  doubt  it  was  working  on  the 
“good  news  only”  theory  when  Secretary  of  Defense  Cheney  ordered 
a  blackout  at  the  beginning  of  the  ground  war,  which  was  overridden 
almost  immediately  by  Gen.  Schwarzkopf  in  Saudi  Arabia  when  the 
war  news  was  too  good  to  withhold.  It  makes  one  wonder  what  would 
have  happened  had  the  news  been  all  bad. 

The  Pentagon  can  point  a  finger  at  the  press  with  an  “I  told  you  so” 
attitude  about  the  restrictions  preventing  reporters  from  going  it 
alone.  First  there  were  the  four  broadcasters  who  were  captured  and 
held  for  weeks  by  the  Iraqis.  This  week  there  are  as  many  as  26 
journalists,  six  of  them  Americans,  who  were  on  their  way  to  Basra 
and  have  been  missing  for  days. 

It  is  our  fervent  hope  that  there  will  be  no  more  military  actions  in 
which  the  press  will  have  to  report  the  events,  good  and/or  bad,  to  the 
American  people.  But,  just  in  case,  this  is  the  time  to  examine  what 
has  taken  place  in  the  Persian  Gulf  and  how  the  Pentagon  and  the 
press  have  interacted.  First  of  all,  are  pools  necessary?  What  are  the 
alternatives?  Surely  there  must  be  a  better  way. 

Covering  funerals  of  war  dead 

We  commend  the  decision  of  the  Chicago  Sun-Times  to  refrain 
from  covering  the  funerals  of  Gulf  war  dead  or  seeking  out  surviving 
relatives  without  invitation  made  by  them.  It  is  a  decision  not  to 
intrude  upon  the  private  grief  of  those  who  have  lost  a  member  of  the 
family. 

Other  newspapers  might  consider  such  a  sym.pathetic  gesture  to 
eliminate  the  circus  atmosphere  that  sometimes  surrounds  these 
events.  The  principal  culprits,  of  course,  are  the  television  crews  who 
shove  microphones  into  innocent  faces  and  ask  inane  questions  like: 
“How  do  you  feel?” 

The  Sun-Times  might  be  setting  a  precedent  also  for  the  coverage 
of  other  stories  involving  personal  tragedy.  They  can  be  covered 
adequately  by  all  media  without  making  a  spectacle  of  a  family’s 
grief. 

Fate  of  the  New  York  News 

As  we  go  to  press  the  New  York  Daily  News  has  a  week  to  live 
unless  the  prospective  buyer,  Robert  Maxwell,  can  come  to  an 
arrangement  with  the  striking  unions.  George  McDonald,  president 
of  the  Allied  Printing  Trades  Council,  has  said,  “The  unions  certainly 
are  ready  to  negotiate  and  do  everything  possible  to  save  the  Daily 
News  for  the  people  of  New  York  and  selfishly  for  our  members.” 

Unfortunately,  “saving”  the  Daily  News  played  no  role  in  the 
campaign  of  fear  and  intimidation  the  unions  have  waged  against  the 
paper  and  the  people  of  New  York  since  the  strike  began  four  months 
ago. 
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Letters  to  the  Editor 


Opinions  of  interviewees  were  not  those  of  Booz-Ailen 


Your  original  article  on  the  study 
we  conducted  for  the  American 
Newspaper  Publishers  Association 
and  the  Newspaper  Advertising 
Bureau  was  well  done.  Unfortu¬ 
nately,  in  the  case  of  your  Feb.  23 
story,  “Ad  Bureau  seeks  high-profile 
number  two  exec,”  you  incorrectly 
presented  the  opinion  of  some  of 
those  we  interviewed  as  a  finding  of 
the  study. 

In  the  specific  case  of  the  NAB 
Team  Selling  program,  we  found  that 
there  is  significant  value  in  calling  on 
leading  advertisers  to  present  ideas 
and  programs  for  the  use  of  newspa¬ 
pers.  However,  since  these  efforts  are 
long-term  and  missionary  in  nature, 
they  should  not  be  judged  on  the  basis 
of  immediate,  demonstrable  incre¬ 
mental  sales. 

Furthermore,  following  our  recom¬ 
mendations,  the  NAB  is  broadening 
the  program  to  include  presentations 
to  major  retail  accounts  to  widen  the 


NEWSPAPERDOM® 

50  years  ago  ... 

British  newspapers  again  reduced 
in  size.  Penny  newspapers  will  be 
reduced  from  the  present  six-page 
issues  weekly  to  four  issues  of  six 
pages  and  two  of  four  pages  each.  The 
two-penny  weekly  and  Sunday  news¬ 
papers  will  be  reduced  from  the  pres¬ 
ent  maximum  of  12  pages  to  10.  The 
number  of  copies  each  newspaper  will 
print  will  be  limited  by  a  weekly  ton¬ 
nage  allocation. 

*  *  ♦ 

War  pictures  sent  by  the  German 
propaganda  ministry  to  the  U.S.  were 
exposed  as  fakes  by  the  New  York 
Herald  Tribune  and  the  New  York 
Daily  News.  The  Herald  Tribune  dis¬ 
covered  that  a  photo  allegedly  show¬ 
ing  the  bravery  of  German  flame 
throwers  against  Belgian  forts  and  the 
Maginot  Line  was  identical  to  a  pic¬ 
ture  published  in  1939  showing  flame 
throwers  training  at  an  engineering 
school.  The  News  discovered  that 
photos  allegedly  showing  the  sinking 
of  a  British  ship  by  a  German  raider 
were  identical  to  photos  that  had 
appeared  in  a  book  by  Lowell  Thomas 
on  Count  von  Luckner  of  World  War  I 
fame. 

From  Editor  &  Publisher 
March  8,  1941 
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impact  of  the  activity  and  increase  the 
participation  of  medium  and  smaller 
newspapers.  These  efforts  need  to 
proceed  in  parallel  with  wider  promo¬ 
tional  efforts  aimed  at  enhancing  the 
appeal  of  newspapers  to  advertisers 
in  all  major  categories. 

In  general,  we  found  that  there 
were  both  real  and  perceived 
strengths  and  problems  with  each  of 
the  newspaper  associations.  As  a 
result  of  ongoing  study,  both  associa¬ 
tions  are  redefining  their  their  work¬ 
ing  relationships,  organizational 
boundaries,  and  programmatic  offer¬ 
ings  to  serve  their  members  more 

Relearning  how  to  w 

I  read  with  interest  your  account 
(Jan.  12)  of  C.  Shelby  Coffee  Ill’s  talk 
at  the  SPJ  dinner  in  Los  Angeles,  but 
our  problem  may  be  that  we  not  only 
must  write  better  to  keep  our  readers 
reading.  It  seems  to  me  we  have  to 
write  differently.  We  need  to  relearn 
how  to  tell  stories. 

People  crave  stories.  Watch  how 
intently  they  listen  to  each  other’s 
stories,  real  and  imaginary.  Perhaps  it 
is  a  human  survival  instinct,  the  prin¬ 
cipal  way  we  pass  on  our  experiences 
and  store  them  for  use  later. 

In  our  drive  for  greater  “profes¬ 
sionalism”  the  past  few  decades — 


effectively  and  efficiently. 

It  needs  to  be  emphasized  that  we 
concluded  that  the  newspaper  indus¬ 
try  needs  an  effective  marketing  asso¬ 
ciation  more  than  at  any  other  time  in 
its  history.  We  believe  that  the  indus¬ 
try  needs  to  modify  the  way  it  goes  to 
market  to  better  serve  the  marketing 
objectives  of  its  customers.  We  look 
forward  to  working  with  the  industry 
leadership  to  help  make  that  happen. 

Steven  Heyer 

(Heyer  is  senior  vice  president/man- 
aging  partner  of  Booz  Allen  &  Hamil¬ 
ton  Inc.) 


less  sensationalism,  greater  accuracy 
and  balance — perhaps  we  have  lost 
touch  with  what  makes  newspapers 
different  from  telephone  books  and 
other  information  resources. 

We  may  have  lost  our  way  when  we 
started  using  the  word  “story”  to 
mean  anything  we  write. 

It  isn’t  that  people  don’t  want  to  be 
informed  or  educated.  It  is  just  that 
people  want  stories  to  inform  or  edu¬ 
cate  them. 

David  Connelly 

(Connelly  is  managing  editor  of  The 
Citizen  in  Auburn,  N.Y.) 


How  Strong  Is  Your  Health  Beat? 

Retain  readership  and  inject  new  life  into  your  circulation  figures  with 
Medical  Tribune  News  Service,  the  only  real-time  source  of  health 
and  medical  news.  Available  now  through  The  New  York  Times  Syndicate. 
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USA  TODAY’ 
knows  the 
color  of  money 


GOSS*  URBANITE*  PRESS 

The  power  of  color.  USA  TODAY  uses  it  to  attract 
readers  and  pull  in  advertising  dollars.  That's  why  more 
than  half  of  USA  TODAY'S  daily  production  is  printed  on 
Goss  Urbanite  presses. 

Urbanite  presses  provide  the  fast  makeready  and 
consistent  color  quality  demanded  by  newspapers  in 
competitive  markets.  They  save  floor  space  in  stacked 
configurations  and  can  be  rearranged  easily  when  color 
and  paging  requirements  change. 

The  power  of  color.  It  turns  newsprint  into  cash  flow. 
Now  see  what  the  power  of  the  Urbanite  press  can  do  for 
you.  For  more  information  or  a  demonstration,  call  or  write 
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Illinois  60559.  Phone:  708/850-5600. 
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Missing  in  iraq 

New  York  Times  reporter  among  at  least  28  journalists  who  left 
Kuwait  for  Basra  unescorted  and  have  not  been  heard  from  in  days 


By  Debra  Gersh 

Chris  Hedges  of  the  New  York 
Times  had  been  among  the  journalists 
accompanying  coalition  troops  into 
Kuwait  —  who  found  themselves  the 
recipients  of  adoration  and  gratitude 
from  the  Kuwaiti  people. 

Less  than  a  week  later,  Hedges  was 
one  of  at  least  28  journalists  traveling 
without  military  escorts  who  were 
reported  missing  in  southern  Iraq  and 
were  believed  to  be  in  serious  danger, 
some  possibly  wounded. 

A  Kuwaiti  baby  had  been  named 
Chris  Hedges  Dhubia  by  its  mother, 
in  honor  of  the  first  American  she  met 
following  the  liberation  of  her  coun¬ 
try. 

Four  days  later.  Hedges  left 
Kuwait  with  a  convoy  of  unilateral 
reporters  making  their  way  toward 
the  chaotic  Iraqi  city  of  Basra.  It  was 
unclear  how  many  of  the  reporters 
had  been  traveling  together. 

Eleven  American,  British  and  Ital¬ 
ian  journalists  were  reported  missing 
by  U.S.  Central  Command  after  leav¬ 
ing  Kuwait  Sunday  afternoon,  March 
3.  Also  reporting  missing  were  15 
French  journalists,  two  South  Ameri¬ 
can  journalists  and  a  three-man  crew 
from  Britain’s  Independent  Televi¬ 
sion  News. 

Among  those  reported  missing 
were:  Hedges  of  the  New  York 
Times;  Neal  Conan  of  National  Public 
Radio;  Reuters  photographers  Phi¬ 
lippe  Wojazer  and  Santiago  Lyon; 
and  Greg  Lamotte  and  Tyrone 
Edwards  of  Cable  News  Network. 

Also:  Gabriella  Simoni,  Canale 
Cinque  television,  Italy;  Giovanni 
Porzio,  Panorama,  an  Italian  news¬ 
magazine;  and  Lorenzo  Bianchi  of  the 
newspaper  Resto  del  Carlino. 

The  Inter  American  Press  Associa¬ 
tion  reported  that  William  Waack  and 
Helio  Campos  Mello  of  Brazil’s  O 
Estado  de  S.  Paolo  were  also  among 
the  reported  missing  journalists. 


Chris  Hedges 


The  names  and  nationalities  of  the 
additional  newspeople  who  left 
Kuwait  March  3  were  not  available  as 
E&P  went  to  press. 

Including  Reuters’  Wojazer,  miss¬ 
ing  journalists  identified  by  the 
French  Foreign  Ministry  included: 
Patrick  Bourrat,  Bruce  Frankel, 
Francois  Dore  and  Patrick  Michel  of 
TFl  television;  Gilles  Trenel,  Herve 
Brusini,  Frank  Brisset  and  Jacques 
Gauthier  of  Antenne-2  television; 
Loic  Madeline  and  Pascal  Richard  of 
La  Cinq  television;  Francoise  Chi- 
paux  of  Le  Monde-,  Francois  Came  of 
Liberation-,  Francois  Landon  of 
L’Evenement  du  Jeudi-,  and  Pierre 
Thebault  of  Radio  Monte  Carlo. 

The  first  reports  indicated  the  jour¬ 
nalists  were  in  a  group  that  was 
detained  by  the  Republican  Guard 
midday  Sunday,  Reuters  editor/ 
Americas  Andrew  Nibley  said  of  the 
news  service’s  photographers. 

As  E«&P  went  to  press,  however, 
Nibley  said  there  were  new  reports 
coming  out  of  Geneva  that  some  of 
the  journalists  had  sought  refuge  with 
opposition  groups. 


Hedges  reportedly  last  contacted 
the  New  York  Times  on  Sunday, 
March  3,  while  Waack  and  Campos 
Mello  had  not  been  heard  from  by 
their  editors  since  Friday,  March  1 . 

Reuters’  Nibley  said  they  were 
“trying  every  conceivable  means”  — 
including  the  U.S.  government,  other 
governments  and  international 
organizations  —  to  find  out  where 
the  journalists  were  and  under  what 
circumstances  they  were  there. 

The  report  from  Geneva  also  said 
some  of  the  journalists  had  been 
wounded  in  the  crossfire,  but  no 
information  about  who  that  may  have 
been  or  how  badly  they  may  be  hurt 
was  available. 

There  also  was  no  immediate 
means  to  verify  that  the  statement 
from  Geneva  by  the  Supreme  Council 
of  the  Islamic  Revolution  was  true. 

“We’re  seriously  concerned  about 
their  safety  and  their  whereabouts,” 
Nibley  said.  “1  wish  we  knew  more. 
It’s  terribly  troubling,  all  these  con¬ 
flicting  reports.  Obviously  it’s  dis¬ 
turbing  to  hear  some  journalists  may 
have  been  wounded.  We  want  to  get 
them  out.  One  can  only  assume  if  they 
could  contact  us,  they  would.” 

New  York  Times  foreign  editor 
Bernard  Gwertzman  said  there  were 
reports  quoting  a  photographer  who 
said  he  may  have  seen  some  people 
who  were  being  detained  by  Iraqi 
troops,  one  of  whom  fit  Hedge’s 
description. 

The  situation  was  very  unclear  and 
remained  very  fuzzy,  Gwertzman 
said,  noting  that  Hedges  had  been 
traveling  in  a  car  with  NPR’s  Conan. 

From  what  could  be  determined  as 
E&P  went  to  press,  the  reporters  had 
passed,  or  circumvented,  a  military 
checkpoint  at  the  Kuwait-Iraq  border 
and  had  last  been  seen  about  20-25 
miles  south  of  Basra. 

The  journalists  had  been  traveling 
unilaterally,  although  some  were 
(Continued  on  page  8) 


Missing 

(Continued  from  page  7) 


together. 

Sources  indicate  that  the  military 
pool  system  has  pretty  much  fallen 
apart  since  the  cease-fire  was 
declared.  It  was  unclear  what  effect, 
if  any,  this  would  have  on  pool  opera¬ 
tions. 

“They  were  operating  outside  the 
military-controlled  newspool  and, 
like  CBS  newsman  Bob  Simon  and  his 
crew,  they  got  themselves  in  trou¬ 
ble,”  said  Air  Force  Major  Robert 
Magnuson  of  the  Department  of 
Defense  public  affairs  office  in 
Washington,  D.C. 

Magnuson  said  the  journalists  were 
believed  to  be  in  “fairly  grave  dan¬ 
ger.” 

He  added  that  there  were  no  plans 
to  use  military  action  to  secure  their 
release  and,  since  the  journalists  were 
traveling  unilaterally,  they  were  “flat 
on  their  own.” 

“The  Iraqis  are  shooting  at  each 
other  out  there.  They’re  [the 
journalists]  in  fairly  dangerous 
shape,”  he  said,  noting  he  would  not 
want  to  be  in  that  region  without  a 
weapon. 

Pentagon  spokesman  Pete  Williams 
was  quoted  as  saying  there  was  “only 
a  limited  amount  we  can  do  with  the 
Iraqi  government  to  get  them  out.” 

Photographers  Don  Mell  and  Scott 
Applewhite  of  the  Associated  Press 
reportedly  were  traveling  with  the 
group,  but  turned  back  about  15  miles 
into  Iraq  after  repeated  warnings  from 
soldiers  and  civilians  about  their 
safety. 

Mell  was  quoted  in  an  AP  dispatch 
as  saying  that  the  journalists  were 
warned  by  Iraqi  civilians  not  to  go 


farther  up  the  road  into  al-Zubayr 
because  the  Republican  Guard  and 
Iraqi  secret  police  were  “operating  in 
the  area  and  would  shoot  us.”. 

The  Basra  region  has  been  the  site 
of  chaos  and  turmoil  since  the  cease¬ 
fire  was  declared,  as  supporters  and 
opponents  of  Saddam  Hussein  con¬ 
tinued  to  clash. 

CBS’  Simon,  along  with  CBS  Lon¬ 
don  bureau  chief  Peter  Bluff,  camera¬ 
men  Roberto  Alvarez  and  soundman 
Juan  Caldera,  were  imprisoned  by  the 
Iraqis  for  more  than  six  weeks  after 
being  picked  up  near  the  Iraq-Saudi 
Arabia  border. 

In  a  60  Minutes  interview,  Simon 
said  the  Iraqis  accused  him  of  being  a 
spy,  despite  the  fact  that  he  continu¬ 
ally  told  them  he  was  a  journalist. 
They  reminded  him  of  Farzad  Bazoft, 
a  British  journalist  hanged  in  Iraq  last 
year  on  charges  of  being  a  spy  for 
Israel. 

In  a  London  press  conference  a  few 
days  later,  Simon  thanked  the  media 
for  not  reporting  he  was  based  in 
Israel,  which  might  have  convinced 
the  Iraqis  he  was  working  for  the 
Mossad. 

Simon  and  his  colleagues  told  of 
interrogations  and  beatings  and  the 
severe  hunger  from  eating  only  one 
meal  a  day  of  bread  and  thin  soup. 

“I  think  I’ll  cover  wars  again,  but 
it’ll  never  be  the  same  ...  a  certain 
childlike  sense  of  invulnerability,  it’s 
gone  and  I’ll  never  get  it  back,” 
Simon  said  in  the  60  Minutes  inter¬ 
view. 

The  journalists  in  the  Gulf  region 
found  themselves  frustrated  by  the 
lack  of  access  to  troops  and  delayed 
dissemination  of  news.  They  began  to 
abandon  the  pool  system,  traveling 
unilaterally  where  they  could. 

Some  were  detained  by  coalition 
troops  for  hours  or  even  days  if  they 
were  caught  operating  outside  the 


Would  escorts 
have  made 
it  any  safer? 

There  were  rumblings  among  the 
military  brass  this  week  that  the  trou¬ 
ble  the  missing  journalists  in  Iraq  may 
have  run  into  is  the  very  reason  why 
the  combat  press  pools  with  military 
escorts  are  necessary. 

However,  a  recent  report  by  Asso¬ 
ciated  Press  writer  Fred  Bayles  pre¬ 
sents  another  picture  of  military 
escorts  in  the  Gulf. 

Bayles  wrote: 

“One  argument  for  the  pools  was 
safety.  But  Associated  Press  photog¬ 
rapher  Bob  Jordan  was  sent  out  with 
an  escort  officer  in  a  rattletrap  1st 
Infantry  Division  car  with  a  hot-wired 
ignition  and  flashlights  strapped  to  the 
hood  as  headlights. 

“The  public  affairs  officer  had  no 
radio,  map  or  functioning  compass. 
Separated  from  their  unit,  they  spent 
two  days  wandering  in  the  desert,  low 
on  water.  The  car  skirted  a  field  of  live 
ordnance,  then  blundered  into  an 
Iraqi  bunker  complex  where  armed 
troops  watched  as  they  changed  a  flat 
tire.” 


pools,  and  others  risked  losing  their 
accreditation. 

Some  reports  from  the  region,  how¬ 
ever,  indicated  that  many  soldiers 
were  eager  to  talk  to  reporters,  but 
that  some  of  the  commanders,  many 
veterans  of  Vietnam,  were  hostile 
toward  the  press. 

One  general,  however,  who 
received  almost  embarrassing  acco¬ 
lades  from  the  press  for  his  coopera¬ 
tion  with  the  media  was  Pentagon 
(Continued  on  page  40) 


UPl  parent  firm  files  Chapter  1 1 


By  Debra  Gersh 


United  Press  International  parent 
company  Infotechnology  Inc.  filed 
for  reorganization  under  Chapter  1 1 
of  the  Federal  Bankruptcy  Code  on 
March  5. 

The  filing  was  not  unexpected. 
Infotech  subsidiary  FinanciaJ  News 
Network  filed  Chapter  1 1  on  March  1 , 
after  announcing  plans  to  sell  its 
media  business  to  CNBC  for  $105 
million  cash  (E&P,  March  2). 

Another  Infotech  subsidiary,  Ques- 
tech  Capital  Corp.,  a  small  business 
investment  company,  also  filed  for 


reorganization  under  the  bankruptcy 
code  on  March  5. 

Infotech’s  financial  problems 
began  to  come  to  light  late  last  year 
when  founder  and  chief  executive 
Earl  Brian  was  replaced  by  co-chief 
executives  charged  with  selling 
Infotech  assets,  including  UPI  and 
FNN. 

UPI  officials  have  said  the  Infotech 
Chapter  1 1  will  not  affect  their  opera¬ 
tions,  as  UPI,  which  has  been  seek¬ 
ing  a  buyer  for  months,  has  received 
no  funding  from  Infotech  since  last 
fall. 

Although  UPI  is  considered  part  of 


Infotech’s  assets,  it  is  a  separate  legal 
entity,  with  its  own  debt  owed  to  its 
creditors  and  Infotech’s  debt  to  its 
own  creditors,  according  to  George¬ 
town  University  law  professor  Wil¬ 
liam  T.  Vukowich. 

If  the  parent  company  were  liqui¬ 
dated  under  Chapter  7  of  the  bank¬ 
ruptcy  code,  then  its  91%  share  in 
UPI  would  be  sold  to  the  public,  but 
UPI’s  existence  would  not  necessar¬ 
ily  be  affected,  Vukowich  explained. 

As  with  FNN’s  sale  to  CNBC,  the 
bankruptcy  court  would  probably 
have  to  approve  a  sale  of  UPI,  the 
professor  said. 
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Savior  or  shutdown 

New  York  Daily  News  says  it  will  close  March  15  if  paper  is  not  sold; 
British  publisher  will  buy  it  if  he  can  work  out  deal  with  the  unions 


By  George  Garneau 

The  New  York  Daily  News  vowed 
to  shut  down  on  March  15  if  it  fails  to 
finalize  a  tentative  agreement  for 
British  publisher  Robert  Maxwell  to 
buy  the  Tribune  Co.’s  strikebound 
tabloid. 

Union  officials  said  Maxwell 
expected  to  fly  to  New  York  to  begin 
“intense”  negotiations  Thursday 
March  7 — and  through  the  weekend — in 
hopes  of  reaching  agreements  with 
nine  striking  unions  by  March  1 1 . 

News  publisher  James  Hoge  said 
Maxwell  has  signed  a  letter  of  intent 
to  purchase  the  News,  and  it  expires 
March  14.  The  terms  were  not  dis¬ 
closed. 

A  purchase  would  require  defini¬ 
tive  agreements  with  the  unions  and 
with  the  Daily  News’s  corporate 
parent.  Tribune  Co.  of  Chicago. 

“For  now  we’ve  got  Maxwell  and 
1 1  days  and  we  are  going  to  make  the 
most  of  it,”  said  Jack  Kennedy,  presi¬ 
dent  of  the  pressmen’s  union. 

The  final  deadline  was  announced 
four  days  after  talks  with  striking 
unions,  led  by  the  pressmen,  broke 
down  and  were  called  off.  In  January 
the  News  announced  a  tentative 
March  22  closure  date. 

“Barring  a  sale,  I  regret  that  a  shut¬ 
down  of  the  business  will  be  neces¬ 
sary,”  publisher  James  Hoge  said. 
“The  problems  facing  the  Daily  News 
remain  unsolved  ....  With  operat¬ 
ing  losses  still  mounting  at  the  rate  of 
$700,000  a  day,  it  is  simply  not  possi¬ 
ble  to  continue  publication.” 

The  main  hope  for  saving  the  71- 
year-old  tabloid  was  in  the  hands  of 
Maxwell,  a  Czech-born  naturalized 
British  citizen  who  operates 
businesses  around  the  world  and  has 
been  seeking  a  U.S.  newspaper. 

As  E&P  went  to  press,  he  was  to 
meet  union  leaders  at  the  New  York 
headquarters  of  Macmillan  Inc.,  the 
publishing  house  his  Maxwell  Com¬ 
munications  Corp.  pic  bought  in  1988 
for  $2.6  billion. 

Maxwell’s  Mirror  Group  Newspa¬ 
pers,  publishers  of  The  Mirror,  a  Lon¬ 
don  tabloid,  and  the  weekly  The  Euro¬ 
pean,  plans  a  public  stock  offering 
this  spring. 

Maxwell  telephoned  the  Allied 
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Printing  Trades  Council  during  a 
meeting  of  the  union  umbrella  group 
to  set  up  talks  with  the  union  leaders. 

Any  purchase  would  be  compli¬ 
cated  by  many  thorny  issues.  One  is  a 
number  of  lawsuits  valued  in  the  mil¬ 
lions  of  dollars.  In  one,  the  News  has 
sued  the  truck  drivers’  unions  under 
racketeering  laws  in  connection  with 
violence  against  the  paper. 

Then  there  are  an  estimated  $150 
million  worth  of  liabilities  a  new 
owner  would  assume — or  the  Tribune 
Co.  would  be  held  responsible  for  if  it 
closes  the  News.  They  include  under¬ 
funded  pensions,  lifetime  job  guaran¬ 
tees,  and  severance  pay. 

The  Tribune  Co.  invited  Maxwell 
to  the  negotiating  table  after  talks 
with  U.S.  News  &  World  Report 
owner  Mortimer  Zuckerman  ended  in 
disagreement,  reportedly  over  how 
much  money  the  Tribune  Co.  would 
pay  toward  the  liabilities. 


are  willing  to  do  whatever  we  can  — 
with  the  obvious  limit  of  fairly  repre¬ 
senting  our  members.” 

The  unions  also  face  long-range 
repercussions  if  they  make  conces¬ 
sions  at  the  News.  The  New  York 
Times  and  New  York  Post  already 
have  said  they  will  ask  for  similar 
contract  terms. 

The  strike  by  nine  unions  repre¬ 
senting  2,300  workers  began  Oct.  25 
and  has  crippled  the  already  troubled 
paper.  The  News  until  this  year  was 
the  nation’s  largest  metropolitan 
daily,  despite  slowly  declining  circu¬ 
lation  for  decades.  In  September  with 
prestrike  daily  circulation  under  1.1 
million,  it  was  still  the  third-Iargest 
U.S.  metro  daily,  after  the  New  York 
Times  and  Los  Angeles  Times. 

Estimates  on  the  cost  of  rebuilding 
the  paper’s  circulation — now  less 
than  600,000,  or  half  its  prestrike  level 
— ranged  from  $50  to  $100  million. 


“We  will  see  what  [Maxwell]  brings  with  him  in 
terms  of  proposals  to  save  the  paper,”  said 
pressmen’s  union  president  Jack  Kennedy.  “We  are 
willing  to  do  whatever  we  can— with  the  obvious  limit 
of  fairly  representing  our  members.” 


Most  important  are  the  contract  dif¬ 
ferences  that  brought  the  paper  to  the 
brink  of  extinction.  The  News  had 
been  seeking  up  to  $100  million  in 
annual  labor  cost  reductions  —  in 
overstaffing  and  guaranteed  overtime 
—  that  it  said  were  needed  to  ensure 
the  paper’s  long-term  profitability 
after  losing  $115  million  over  10 
years. 

The  unions,  which  have  rejected 
the  News’  demand  for  sweeping 
“management  rights”  clauses,  will 
likely  face  demands  by  Maxwell  for 
similar  cost  cuts.  Unions  have  main¬ 
tained  they  were  ready  to  grant  major 
concessions  to  the  News  —  as  they 
did  when  the  New  York  Post 
threatened  to  close  —  if  only  the 
News  would  say  what  relief  it  needed. 

“We  will  see  what  [Maxwell] 
brings  with  him  in  terms  of  proposals 
to  save  the  paper,”  said  pressmen’s 
union  president  Jack  Kennedy.  “We 


Two  weeks  of  talks  refereed  by 
supermediator  William  Usery  Jr. 
broke  down  with  the  410-member 
pressmen’s  union.  The  Daily  News 
had  demanded  a  50%  cut  in  the  num¬ 
ber  of  drivers  and  45%  pay  reductions 
for  most  of  those  remaining. 

Kennedy  said  that  after  a  year  of 
separate  negotiations  and  two  weeks 
as  point  union  leader,  he  “saw  up 
close  that  Tribune  Company  never 
really  wanted  to  make  a  deal.  I  con¬ 
veyed  that  to  Allied  and  there  was 
virtually  unanimous  agreement  not  to 
go  ahead”  with  contract  negotiations. 

The  unions  said  from  the  outset 
they  believed  Tribune  Co.’s  goal  was 
either  to  break  the  unions  or  to  get  rid 
of  the  News  by  closing  or  selling  it. 

“I  am  a  pleased  at  the  initial 
responses”  of  both  sides,  said  Hoge. 
“They  both  said  they  think  an  agree¬ 
ment  is  possible.  I  think  they  are  off  to 
a  good  start.” 


Anti-war  editorial  gets  editor  fired 

Publisher  of  Kutztown,  Pa.,  weekly  counters  with  a 
pro-war  editorial  a  week  later  and  then  dismisses  him 


By  Tony  Case 

A  Pennsylvania  newspaper  editor 
known  locally  for  his  unconventional 
and  sometimes  satirical  style  was 
recently  fired  after  exercising  what  he 
called  his  First  Amendment  right  to 
free  speech. 

Joseph  Reedy,  editor  of  The  Patriot 
of  Kutztown,  Pa.,  for  five-and-a-half 
years,  was  fired  Feb.  4  after  he  had 
written  and  published  an  editorial  in 
the  Jan.  24  edition  which  denounced 
the  Persian  Gulf  war  and  President 
George  Bush. 

In  the  editorial  entitled  “How 
About  a  Little  Peace!”  Reedy  blasted 
the  war  calling  it  “obscene”  and  went 
on  to  call  Bush  “the  world’s  number 
one  hawk.” 

The  editorial  reportedly  sparked 
angry  telephone  calls  and  letters  to 
the  4,000-circulation  weekly  paper 
and  caused  some  area  businesses  to 
pull  advertising. 

In  addition,  it  prompted  the  paper’s 
owners  to  run  a  counter  editorial  in 
the  following  edition  entitled  “The 
Patriot’s  Yellow  Ribbon.” 

“We  want  you,  the  Patriot  readers, 
to  know  that  the  opinions  of  the  editor 
of  this  paper  expressed  in  last  week’s 
editorial  are  not  the  opinions  of  the 
publisher  [Jacob  R.  Esser]  or  the 
Esser  family,”  said  the  editorial. 

“It  is  the  opinion  of  the  publisher 
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How  about  a  little 

PEACE! 


This  editorial  got  editor  Joseph 
Reedy  fired. 

Reedy  told  E&P  that  he  had  been 
given  no  other  reasons  for  his  firing, 
however. 

Esser’ s  statement  went  on  to  say 
that  “The  ownership’s  direction  and 
policy  is  for  the  Patriot  to  be  locally 
focused,  non-political  and  non-opin- 
ionated- 


“We  want  you,  the  Patriot  readers,  to  know  that  the 
opinions  of  the  editor  of  this  paper  expressed  in  iast 
week’s  editoriai  are  not  the  opinions  of  the 
pubiisher ...” 


and  owners  of  the  Patriot  that  the  time 
for  debate  has  passed.  The  time  has 
come  to  stand  behind  those  people 
that  we  have  put  into  positions  of 
power,”  it  continued. 

According  to  an  official  statement 
from  Steve  Esser,  president  of  Kutz¬ 
town  Publishing  Co.  and  the  son  of 
the  paper’s  publisher,  “Reedy’s  dis¬ 
missal  was  not  solely  due  to  the  Jan. 
24  editorial  ....  The  issue  of  Mr. 
Reedy’s  dismissal  is  a  personnel  mat¬ 
ter  and  is  not  related  to  his  or  the 
company’s  opinion  on  the  Gulf  con¬ 
flict.” 


“We  encourage  our  readers  to  use 
the  newspaper  as  a  forum  for  opinion 
by  our  letter  to  the  editor  policy.” 

The  Philadelphia  Inquirer  quoted 
Esser  as  saying,  “We  believe  a 
weekly  newspaper  like  the  Patriot 
should  just  report  on  the  news  in  this 
area  ....  We  wanted  it  to  be  refo¬ 
cused  to  the  social  atmosphere  of  the 
community  —  church  news,  news  on 
the  granges  and  so  forth.” 

Reedy  contends  that  an  average  of 
approximately  65%  of  the  editorials 
which  ran  during  his  tenure  as  editor 
had  dealt  with  exclusively  local  is¬ 


sues  and  that  his  editorial  had  not 
been  the  first  to  present  a  controver¬ 
sial  viewpoint  of  a  national  or  interna¬ 
tional  scope. 

“I  write  what  I  feel,”  Reedy  said. 
“I  don’t  try  to  be  controversial,  but  I 
want  people  to  think.” 

Reedy  said  that  many  Patriot  read¬ 
ers  had  previously  supported  the  self- 
described  “sense  of  humor”  which  he 
had  employed  in  his  writing  style. 

“I  told  [Steve  Esser]  when  he  hired 
me  that  I  was  a  little  radical,  a  little 
left  of  center,  and  he  said  that  was  all 
right,”  Reedy  said. 

Reedy  feels  that  other  journalists 
should  be  more  willing  to  speak  their 
minds:  “I  think  the  media  should 
start  attacking  politicians  like  wild 
dogs  ....  They  should  become 
more  aggressive  and  pay  less  atten¬ 
tion  to  public  opinion  polls  about 
them.” 

Since  the  incident  occurred,  Reedy 
said  he  has  been  deluged  with  phone 
calls  and  letters,  and  the  response  has 
been  overwhelmingly  in  favor  of  him 
and  the  right  to  present  his  opinion. 

“Since  I  was  fired,  the  readers  have 
shown  their  support  for  me,  even 
though  they  don’t  all  agree  with  my 
stance  on  the  war,”  Reedy  told  E&P. 
“I’m  pleased  about  the  positive  reac¬ 
tion,  but  I’m  not  happy  to  be  unem¬ 
ployed.” 

Reedy  said  he  has  received  calls  of 
support  from  as  far  as  Australia  and 
has  granted  several  interviews  for 
newspapers  and  radio  talk  shows.  He 
said  he  has  received  several  requests 
for  speaking  engagements,  as  well. 

“I’ve  been  open  to  talking  about  it 
in  order  to  advance  the  cause  of 
peace.” 

Reedy  said  he  wrote  the  editori¬ 
al  —  above  which  the  word  “peace” 
appeared  in  two-and-a-half-inch 
type  —  because  he  was  tired  of  the 
media’s  exploitation  of  the  war. 

“I  think  the  war  is  immoral  .  .  . 
and  inhumane,  and  the  major  media 
have  given  no  time  to  people  who  are 
against  the  war,”  he  told  E&P. 

Reedy  said  he  was  also  inspired  to 
write  the  editorial  because  of  what  he 
described  as  the  “apathy”  of  many 
people  who  seem  to  be  “more  con¬ 
cerned  with  their  CD  players  than 
with  the  war.” 

(Continued  on  page  40) 
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Yellow  ribbon  ban 

Fort  Wayne  (Ind.)  Journal-Gazette’s  newsroom  policy  creates 
a  stir  but  editor  says  he  will  not  rescind  the  rule 


By  Mark  Fitzgerald 

Fort  Wayne  {Ind.)  Journal-Gazette 
editor  Craig  Klugman  says  he  will  not 
back  off  on  his  policy  of  forbidding 
yellow  ribbons  in  the  newsroom, 
despite  sniping  from  readers  and  com¬ 
peting  newspapers. 

Klugman  issued  the  newsroom  ban 
Feb.  12  after  deciding  that  the  ubiqui¬ 
tous  yellow  ribbons  had  taken  on  a 
pro-Persian  Gulf  war  political  mean¬ 
ing. 

The  ban  applied  only  to  newsroom 
employees,  and  just  four  employees, 
all  librarians,  were  actually  ordered  to 
remove  yellow  ribbons  from  their 
clothing  or  desks. 

However,  the  ban  sparked  a  furious 
debate  in  northeast  Indiana. 

Leading  the  attack  on  the  policy 
was  the  Journal-Gazette’s  rival  and 
joint  operating  agreement  partner,  the 
News-Sentinel. 


of  our  staff  have  the  right  to  decide 
how  patriotic  they  are  and  how  they 
show  it. 

“There  are  no  rewards  and  no  pun¬ 
ishments.  There  need  not  be  a  hidden 
message  of  warmongering  implied  in 
national  pride.” 

A  similar  argument  was  made  in  a 
column  by  Dave  Kurtz,  managing  edi¬ 
tor  of  the  nearby  Auburn  (Ind.)  Eve¬ 
ning  Star.  Kurtz  himself  wears  a  yel¬ 
low  ribbon. 

“And  don’t  try  to  tell  me  it’s 
improper,  or  unethical,  for  me  or  any 
other  reporter  to  wear  it,”  he  wrote. 

Kurtz  said  the  “absolutely  non- 
controversial”  yellow  ribbon  says 
only,  “I  want  all  the  troops  to  come 
home  safely.” 

Readers,  too,  were  quick  to  take 
offense  at  the  ban. 

Journal-Gazette  editor  Klugman 
said  that  the  day  after  the  first  news 


Gulf  war  supporters  would  doubtless  be  offended 
to  see  the  Journal-Gazette  newsroom  festooned  with 
peace  symbols,  the  editor  said. 


In  a  lead  editorial,  the  News-Sen¬ 
tinel  described  the  policy  as  part  of 
the  Journal-Gazette’s  “never-ending 
effort  to  completely  detach  itself  from 
the  world  it  purports  to  explain  to 
readers. 

“The  Journal-Gazette,”  the  News- 
Sentinel  editorial  continued,  “is  not 
merely  trying  to  make  its  employees 
‘neutral’  or  ‘unbiased.’  It  is  trying  to 
remove  them  from  real  life,  as  if  the 
only  way  people  can  report  objec¬ 
tively  on  the  human  condition  is  to 
stand  above  and  beyond  all  ordinary 
experience.  This  is  ‘impartiality’ 
twisted  into  its  perverse  extreme.” 

The  Journal-Gazette’s  rival  warned 
that  the  paper  “is  making  itself  so 
aloof  from  the  daily  activities  of  its 
readers  that  it  will  lose  its  ability  to 
even  relate  to  the  community’s  con¬ 
cerns.” 

News-Standard  executive  editor 
Joe  Weiler  also  weighed  in  with  a 
column,  saying,  “Pride  in  what 
America  stands  for  [is]  not  something 
we  must  apologize  for.  All  members 


reports  about  the  policy,  he  person¬ 
ally  took  25  to  30  phone  calls. 

A  day  later,  he  awoke  to  find  the 
trees  around  his  home  decorated  in 
yellow  ribbons.  That  display  was  fol¬ 
lowed  by  a  threatening  phone  call  to 
his  wife,  Klugman  said. 

However,  Klugman  said  the  reac¬ 
tion  served  only  to  strengthen  his 
belief  that  the  yellow  ribbon  —  which 
began  in  this  conflict  first  as  a  symbol 
of  concern  for  hostages  and  then  for 
the  safety  of  U.S.  troops  —  had  been 
transformed  into  a  political  symbol  of 
support  for  the  Bush  administration’s 
handling  of  the  war. 

“Many  of  the  callers  were  telling 
me  just  that  —  that  the  time  for 
debate  was  over  and  we  must  support 
the  president,  or  that  by  not  wearing 
yellow  ribbons  you  are  supporting 
Saddam  Hussein,”  Klugman  said. 

Yellow  ribbons,  Klugman  argues, 
have  become  “overt  political  sym¬ 
bols”  that  are  unacceptable  in  a  news¬ 
room. 

He  compared  the  yellow  ribbon  to  a 


peace  symbol  or  Confederate  flag, 
both  of  which  could  be  seen  as  having 
non-controversial  as  well  as  political 
meanings. 

Gulf  war  supporters  would  doubt¬ 
less  be  offended  to  see  the  Journal- 
Gazette  newsroom  festooned  with 
peace  symbols,  the  editor  said. 

“1  think  [the  controversy]  was 
good  because  I  could  explain  in  my 
column  the  importance  of  neutrality 
and  objectivity  in  our  newsroom, 
even  though  many  of  our  readers 
objected,”  Klugman  said. 

There  was  another  benefit  of  the 
uproar,  Klugman  said:  “It  gave  us  all 
a  taste  of  what  it’s  like  to  be  cov¬ 
ered.” 

Copy  editors’ 
group  is  formed 

Copy  editors  at  newspapers  and 
magazines  in  the  United  States  and 
abroad  now  have  a  group  they  can  call 
their  own. 

Formed  under  the  direction  of 
Kevin  Catalano,  an  assistant  profes¬ 
sor  at  the  University  of  Missouri  in 
Columbia,  the  Society  of  Profes¬ 
sional  Copy  Editors  is  the  only 
national  organization  for  copy  edi¬ 
tors. 

The  group’s  temporary  home  will 
be  located  at  the  University  of  Mis¬ 
souri,  according  to  Catalano. 

Two  1986  surveys  —  one  con¬ 
ducted  by  Catalano  and  the  other  by 
the  American  Society  of  Newspaper 
Editors  —  found  a  high  degree  of  dis¬ 
satisfaction  among  newspaper  copy 
editors,  which  Catalano  says 
prompted  him  to  form  the  organiza¬ 
tion. 

Catalano  said  his  survey  revealed  a 
great  interest  in  forming  an  organiza¬ 
tion  that  would  produce  a  newsletter, 
sponsor  workshops  and  serve  as  a 
voice  for  copy  editors. 

Walkway  opens 

The  Baltimore  Sun  recently  opened 
the  pedestrian  skywalk  connecting 
the  newly  renovated  Chesapeake 
Center  with  its  Calvert  Street  build¬ 
ing. 
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Graphics  on  the  Gulf 

Persian  Gulf  war  strained  the  demand  for  wire  service  graphics 


By  Mark  Fitzgerald 

Beginning  with  the  Iraqi  invasion  of 
Kuwait  in  August,  and  especially 
during  the  six  weeks  of  fighting  in  the 
Persian  Gulf,  wire  and  supplemental 
news  services  strained  to  meet  an 
almost  insatiable  demand  for  graphics 
related  to  the  war. 

Every  major  service  increased  sub¬ 
stantially  the  total  number  of  graphics 
it  moved. 

Since  the  Iraqi  invasion  of  Kuwait, 
for  example,  Knight-Ridder/Tribune 
News  Information  Services  posted 
about  500  graphics  on  war  topics, 
KRTN  operations  manager  Howard 
McComas  said. 

United  Press  International  doubled 
its  average  output  of  graphics  after 
the  start  of  the  crisis. 

“And  that  100%  increase  was  all 


could  still  be  requested. 

The  crisis  folder  was  in  addition  to 
the  daily  folder,  which  holds  graphics 
for  a  week  after  their  release. 

The  explosion  in  demand  for 
graphics  was  not  surprising,  of 
course. 

Long  before  they  proclaimed  a 
graphics  revolution,  newspapers 
have  always  leaned  heavily  on  graph¬ 
ics  during  wartime  to  help  explain  the 
chaos  of  a  battle’s  turns  or  the  pro¬ 
gress  of  a  campaign. 

Put  aside  the  Macintosh  computer 
graphics  building,  the  fax  transmis¬ 
sions  and  the  color  reproduction,  and 
by  and  large  that  is  still  what  the  ser¬ 
vices  offered  during  this  conflict. 

“We  offered  [graphics  of]  locator 
maps,  troop  sizes,  weapons,  military 
movements  —  the  sorts  of  things  that 
aren’t  easily  told  with  a  photo  or  a 


Most  services  said  that  miiitary  censorship  that  had 
been  such  an  irritant  to  reporters  in  the  Guif  oniy 
occasionaiiy  hampered  their  graphics  efforts. 


dedicated  to  the  war,  [including] 
weather  charts,  economic  indicators, 
other  war  topics,”  vice  president  of 
corporate  affairs  Milt  Capps  said. 

In  addition  to  packages  of  back¬ 
ground  graphics  that  went  to  sub¬ 
scribers  at  various  times  during  the 
crisis,  the  Associated  Press  was 
moving  15  to  20  new  graphics  every 
day,  said  Wendell  Wood  Collins, 
director  of  corporate  communica¬ 
tions. 

Within  three  days  of  the  allied 
attack  on  Iraq,  the  New  York  Times 
Computer  Graphics  Service  moved 
more  than  50  war-related  graphics. 

At  some  supplemental  services,  the 
furious  output  of  war  graphics  was 
choking  computer  storage  space. 

Gannett  News  Service,  for  exam¬ 
ple,  finally  created  a  separate  “crisis 
folder”  for  graphics  that  subscribers 
might  want  at  any  time,  such  as  those 
illustrating  a  weapon  or  historical 
background. 

On  a  recent  day,  that  crisis  folder 
included  1 15  graphics,  not  counting  a 
menu  of  older  graphics  that  were 
moved  off  the  system  altogether  but 


news  report,”  AP’s  Collins  said. 

Because  of  the  long  build-up  to  the 
Persian  Gulf  war  —  and  Americans’ 
relative  ignorance  of  this  thorny  part 
of  the  world  —  there  was  initial 
strong  demand  for  maps  and  histori¬ 
cal  graphics,  AP  and  other  services 
said. 

In  fact,  customer  demand  at  nearly 
all  the  services  followed  an  essen¬ 
tially  identical  pattern. 

“When  the  build-up  occurred,  inti- 
tially  we  moved  a  lot  of  maps.  People 
were  interested  in  seeing  where  this 
little  country  was,  and  they  wanted 
graphics  on  the  key  people  involved,” 
Gannett  News  Service  art  coordina¬ 
tor  Frank  Pompa  said. 

“Then  there  was  interest  in 
machines:  the  aircraft  and  the  naval 
ships,  an  interest  that  has  pretty  much 
carried  through  to  today.  The  interest 
then  slightly  shifted  to  the  [military] 
machines  .  .  .  that  pertain  to  the 
ground  war,”  he  continued. 

One  spectacular  example  was  a 
recent  USA  Today  full-page  color 
graphic  illustrating  with  cutaways  and 
other  techniques  the  layout  and  func¬ 
tions  of  an  aircraft  carrier. 


AP  moved  dozens  of  weapons  and 
equipment  graphics,  Collins  said. 
One  of  the  most  popular  explained  the 
workings  of  U.S.  night  sight  equip¬ 
ment,  she  said. 

One  other  topic  excited  consider¬ 
able  interest  as  well  once  the  war 
began:  weather.  That  was  especially 
true  after  Jan.  15  as  readers  realized 
that  the  success  of  daytime  raids  to 
find  and  destroy  Iraqi  mobile  Scud 
launchers  depended  to  a  large  extent 
on  cloud  cover. 

One  big  beneficiary  of  that  weather 
interest  was  Accu-Weather,  which 
added  several  different  types  of  Per¬ 
sian  Gulf  weather  maps  daily. 

Within  days  of  the  allied  offensive, 
about  a  dozen  papers  signed  up  just 
for  the  Gulf  weather  maps,  said  Accu- 
Weather  vice  president  Michael  A. 
Steinberg.  “Well  over  100”  newspa¬ 
pers  were  running  Accu-Weather 
Gulf  weather  graphics,  he  added. 

The  service,  Steinberg  said,  pro¬ 
vides  forecast  maps  in  both  “plain 
language”  —  showing  temperatures 
and  using  familiar  icons  for  weather 
conditions  —  as  well  as  “synoptic” 
formats,  using  high  and  low  pressure 
isobars  and  other  traditional  meteo¬ 
rological  symbols.  The  war  added  its 
own  icons  for  such  regional  phe¬ 
nomena  as  sandstorms. 

However,  the  same  war  that  made 
weather  graphics  so  popular  also 
made  forecasting  information  harder 
than  ever  to  come  by,  Steinberg 
noted.  After  all,  even  long  before  the 
war,  Saddam  Hussein’s  Iraq  classi¬ 
fied  weather  data  as  secret. 

Accu-Weather  uses  data  from 
satellites  as  well  as  from  meteorolo¬ 
gists  in  the  region,  Steinberg  said. 

Most  services  said  that  military 
censorship  that  had  been  such  an  irrit¬ 
ant  to  reporters  in  the  Gulf  only  occa¬ 
sionally  hampered  their  graphics 
efforts. 

“There  is  no  censor  looking  over 
your  shoulder  in  the  U.S.,”  AP’s 
Collins  said,  “and  we’re  really  not 
dealing  with  censored  material  but 
basic  information  about  campaigns, 
most  of  which  comes  from  the  gov¬ 
ernment.” 

Services  such  as  AP,  UPI,  KRTN 
and  Gannett  News  Service  also  said 
they  drew  much  of  their  material  from 
reliable  reference  sources  such  as  the 
Janes  defense  publications,  or  from 
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Accu-Weather*  Forecast  for  Friday,  February  8, 1991 
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Peering  Through  the  Blackness  of  a 
Battlefield  at  Night 

SoWtors,  salors  and  air  crews  who  muii  see  and  fight 
in  the  dark  use  complex  nighi  sighing  equipment 
that  makes  the  most  of  dkn  or  Mrared  ight. 

Ampitfying  dim  light 


In  night  sighting 

The  U.S.  and  Ns 


have  the  best  low-Nght 
and  infrared  sighting 
getf  In  the  world,  such  as 
these  Holographic  One- 
Tube  Hghl  amplifying  goggles.  This 
equipmeni  gi^  the  coaition  a 
e^  over  Iraq  ia  night  baltlee. 


W/  reflected  vistoie  light  too  dkn  for  the 
unwded  human  eye  to  see  dearty,  and 
eleclronicaly  dtoplays  a  brightened  image 
U.S.  ISSdS  somewhat  Nke  the  viewfinder  on  a  home 
It  sighting  video  camera,  wlh  magnification. 


Infrared  in  total  darkness 


GULF  GRAPHICS  —  Accu- Weather  forecast  map 
(left)  and  Associated  Press  night  fight  technology 
graphic  (right). 


weapons  manufacturers  themselves. 

“We  were  not  really  doing  our  own 
intelligence,”  UPI’s  Capps  said.  “It’s 
enough  of  a  challenge  to  take  the  dribs 
and  drabs  of  information  we  get  and 
translate  that  into  some  coherent 
form,  since  some  of  these  graphics 
given  out  in  the  briefings  are  pretty 
minimalist.” 

At  least  occasionally,  however,  the 
newspaper  services  were  ahead  of  the 
military. 

KRTN  noted,  for  example,  that  its 
graphics  have  been  distributed  at  Pen¬ 
tagon  briefings. 

KRTN  also  said  it  had  been  devel¬ 
oping  sources  in  the  region  for  its 
graphics.  The  day  that  operations 
manager  Howard  McComas  talked  with 
E&P,  for  example,  the  graphics  jour¬ 
nalists  were  busy  trying  to  locate 
exactly  where  in  Baghdad  was  the 
bombed  building  identified  by  the 
U.S.  military  as  an  Iraqi  military  com¬ 
mand  center. 

Sourcing  graphic  information 
became  more  critical  than  ever  as  the 
war  progressed,  the  wire  services 
reported. 

Often,  for  example,  Agence 
France-Presse  added  tag  lines  such 
as,  “Information  provided  by  Iraqi 
Ministry  of  Information,”  when  the 


graphic  concerned  topics  such  as 
casualties. 

For  Agence  France-Presse,  Persian 
Gulf  graphics  were  almost  literally  a 
baptism  of  fire. 

AFP  has  been  offering  French-lan¬ 
guage  graphics  for  the  past  year-and- 
a-half,  and  only  recently  decided  to 
offer  Spanish-language  graphics  in  a 
joint  project  with  Infografia. 

The  launch  date  for  the  Spanish- 
language  graphics?  Jan.  15. 

“It  was  crazy  for  the  next  couple  of 
days,”  AFP  marketing  director 
Jacques  Thomet  said. 

AFP’s  graphic  offerings  —  which 
were  carried  in  the  United  States  in 
La  Opinion  of  Los  Angeles,  El 
DiariolLa  Prensa  in  New  York  City, 
and  Diario  Las  Americas  in  Miami  — 
included  a  daily  graphic  summarizing 
the  latest  developments,  graphics 
examining  the  progress  of  the  Gulf  oil 
spill,  plus  financial  graphics. 

Despite  the  inherent  chaos  of  war, 
news  services  developed  routines. 

The  New  York  Times  Computer 
Graphics  Service,  for  example, 
moved  three  standard  graphics  each 
day;  a  weather  map,  a  battle  map  and 
a  Gulf  summary,  which  is  a  text  chart 
detailing  major  events  of  the  day. 


Inlrared  light  cannot  bo  saan  by  tha  human  aya.  but  almost 
evarything  amNs  soma,  avan  in  pik^  daik.  An  alecbonic  sansor 
*saas”  tha  intrarad  and  shows  a  matching  LEO  dteplay  of  visbia 
Ight  to  tha  usar.  Infrarad  brlghtnass  of  objects  is  ralalad  to  thair 
tamparaiura.  so  N  helps  spot  warm  things  lira  motors  and  paopia. 


AMes  and  Iraq  trade  blows 


Knight-Ridder  Tribune  News  ser¬ 
vice  battle  map. 

A  “Gulf  Graphics  Update”  budget, 
listing  current  Gulf  graphics  as  well  as 
those  of  the  previous  two  days, 
moved  at  the  end  of  each  night  on 
both  the  text  wire  and  Macintosh 
computer  network. 


Judge  says  Washington  Post  pay  dispute  must  be  arbitrated 


By  George  Garneau 

A  pay  dispute  between  the 
Washington  Past  and  its  Newspaper 
Guild  local  must  be  arbitrated,  a  fed¬ 
eral  judge  has  ruled. 

The  Post  immediately  appealed  the 
decision  by  U.S.  District  Judge  Joyce 
Hens  Greene,  who  on  summary  judg¬ 
ment  granted  the  union’s  motion  for 


arbitration. 

The  union  wants  an  arbitrator  to 
decide  the  question  of  higher  pay 
scales  for  20  assistant  librarians 
whose  pay  level  was  not  resolved  by  a 
1989  union  contract.  The  Post  says  it 
never  intended  the  pay  scales  to  be 
subject  to  arbitration. 

In  a  letter  accompanying  the  1989 
contract,  management  agreed  to 


review  pay  scales  for  job  titles  not 
upgraded  as  a  result  of  negotiations, 
among  them  assistant  librarians.  The 
court  case  revolves  around  the  ques¬ 
tion  of  whether  the  pay  scales  fall 
under  the  arbitration  provision  in  the 
contract. 

“[I]t  is  clear  from  the  contract  pro¬ 
visions  and  discussions  at  the  bar- 
(Continued  on  page  40) 
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Covering  the  Super  Bowl 

Tight  security,  somber  atmosphere  for  the  3,000  media 
representatives  who  covered  this  year’s  game 


By  Jim  Haughton 

For  the  hundreds  of  reporters,  col¬ 
umnists  and  photographers  among 
the  3,000  media  representatives  cov¬ 
ering  Super  Bowl  XXV  in  Tampa  Jan. 
27,  the  sports  event  took  on  a  serious, 
somber  tone  not  seen  in  American 
sports  since  World  War  II. 

The  Tuesday  before  the  Sunday 
kickoff,  the  media  had  got  their  first 
taste  of  tight  game  security  when  they 
had  to  undergo  personal  searches  at 
Tampa  Stadium  before  being  permit¬ 
ted  to  greet  members  of  both  the  Buf¬ 
falo  Bills  and  the  New  York  Giants  in 
light  workouts.  Game  Sunday,  they 
stood  quietly  in  line  at  Gate  1  for 
periods  of  15  to  25  minutes,  depend¬ 
ing  on  the  length  of  the  line,  as  police 
and  other  security  personnel  checked 
them  and  their  gear. 

Media  entering  the  stadium  had  to 
pass  the  same  type  of  security  system 


Angeles  Raiders  beat  Buffalo.  He 
would  have  had  to  provide  additional 
space  for  the  dozens  of  additional 
California  writers-photographers 
who  would  have  accompanied  the 
Raiders. 

Instead  of  the  usual  two-week 
break  between  the  playoff  games  and 
the  Super  Bowl,  this  year  there  was 
only  a  one-week  hiatus. 

The  Pro  Football  Writers  of  Amer¬ 
ica  had  anticipated  chartering  a  plane 
out  of  San  Francisco  to  Tampa  but  not 
enough  persons  signed  up  and  news¬ 
people  made  individual  arrange¬ 
ments. 

The  situation  was  easier  in  Buffalo. 
Seventy  news  personnel  boarded  a 
large  American  Airlines  charter  at 
12:30  a.m.  Monday  after  the  playoff 
game,  and  headed  to  Tampa,  arriving 
two-and-a-half  hours  later. 

Each  year  the  NFL  gathers  a  work 
force  of  public  relations  directors 


For  the  first  time  in  Super  Bowl  history,  the  NFL 
issued  photo  indentification  badges  for  ail  media 
people. 


they  found  at  airports.  Reporters’ 
portable  computer  terminals  and  pho¬ 
tographic  gear  were  thoroughly 
checked. 

There  were  a  few  mixups.  A  young 
sportswriter  rushed  inside  to  the 
press  box  elevator  to  halt  another 
writer  about  to  depart  upstairs  with  a 
computer  terminal.  The  harried 
writer  asked  his  confrere  to  check  his 
bag  to  make  sure  he  had  picked  up  the 
right  computer  as  they  departed  the 
security  gate.  The  young  writer  wore 
a  big  smile  when  he  discovered  the 
other  reporter  had  mistakenly  taken 
his  more  powerful  Tandy  computer. 
There  was  a  quick  switch. 

Jim  Heffeman,  National  Football 
League  public  relations  director, 
worked  his  twentieth  Super  Bowl  and 
his  thirteenth  in  charge  of  credentials. 
Heffeman,  a  former  Philadelphia 
newsman,  said  space  problems  would 
have  been  even  tighter  had  the  Los 

(Haughton  is  a  free-lance  writer.) 


from  league  teams,  plus  an  additional 
staff  from  its  New  York  headquar¬ 
ters,  so  they  are  experienced  in  deal¬ 
ing  with  news  problems.  This  year 
media  headquarters  were  in  the 
Tampa  Convention  Center,  a  seven- 
minute  walk  from  the  Hyatt  Regency 
Hotel,  where  many  of  the  media  were 
housed.  Others  were  located  at 
another  Hyatt  nearby,  a  Holiday  Inn, 
and  several  hotels.  Regular  van  ser¬ 
vice  ran  day  and  night  from  the  hotels 
to  the  convention  center. 

Flanking  the  registration  center  on 
the  left  was  a  large  hospitality  suite 
offering  coffee,  juices  and  sweet  rolls 
in  the  morning,  soft  drinks  throughout 
the  day,  and  a  light  bar  in  the  evening. 

For  the  first  time  in  Super  Bowl 
history,  the  NFL  issued  photo  inden¬ 
tification  badges  for  all  media  people. 
The  badge  worn  around  the  neck  and 
the  traditional  game  pin  worn  on  coat 
or  collar  provided  additional  identifi¬ 
cation. 

To  the  right  of  the  registration  room 


was  a  huge  news  bullpen  with  14  rows 
of  double  tables  with  space  for  20 
reporters  on  each  side.  Screened 
booths  flanked  all  four  sides  of  the 
room  and  were  headquarters  for  17 
newspapers  and  wire  services. 

Booth  tenants  included  the  San 
Francisco  Chronicle,  San  Francisco 
Examiner,  Newsday,  Associated 
Press,  United  Press  International, 
Buffalo  News,  The  National,  New¬ 
ark  Star-Ledger,  New  York  Post, 
New  York  Times,  Chicago  Tribune, 
Washington  Post,  St.  Petersburg 
Times,  Tampa  Tribune,  Orlando  Sen¬ 
tinel,  San  Jose  Mercury  News. 

A  sign  of  the  economy  was 
reflected  in  news  staffs.  Some  major 
papers  reduced  by  one  or  two  their 
normal  contingent.  Some  medium¬ 
sized  daily  papers  which  formerly 
covered  Super  Bowls  stayed  home 
and  relied  on  news  service  coverage. 

Heffeman  said  the  huge  media 
group  included  press-tv-radio  rep¬ 
resentatives  from  13  foreign  countries 
from  Central  and  South  America  to 
Europe  and  Africa.  Japan,  Mexico, 
Italy,  Ireland,  Norway,  Sweden, 
Great  Britain  and  several  other  coun¬ 
tries  had  special  tv  coverage.  The 
game  was  sent  to  troops  in  the  Persian 
Gulf. 

For  the  hometown  Tampa  Tribune 
and  the  nearby  St.  Petersburg  Times, 
lessons  learned  six  years  ago  when 
Tampa  hosted  its  first  bowl  game 
proved  invaluable.  Tom  McEwan, 
Tribune  sports  editor  and  a  prime 
mover  in  securing  the  first  game,  said 
his  paper’s  advanced  planning  began 
a  year  ago.  The  paper  enlisted  both 
sports  and  news  personnel  in  its 
newsrooms  and  bureaus. 

Jack  Sheppard,  executive  sports 
editor  of  the  Times,  said  the  paper  had 
30  credentials  and  recruited  person¬ 
nel  at  five  county  bureaus  in  the 
paper’s  coverage  area  to  assist.  Both 
the  Times  and  Tribune  published 
separate  Super  Bowl  sections. 

Crowd  security  became  almost  as 
big  a  news  story  as  football  itself. 
Robert  Smith,  in  charge  of  security 
for  the  city  of  Tampa,  became  almost 
as  important  a  news  figure  as  the 
coaches  and  leading  players. 

Darrell  Christian,  Associated  Press 
sports  editor,  said  the  security  issue 
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was  so  important  the  AP  established  a 
separate  security  beat  for  the  week. 
The  Houston  Chronicle  sent  James 
Campbell,  a  cityside  reporter,  to 
report  on  security  throughout  the 
week. 

Steve  Doyle,  managing  sports  edi¬ 
tor  of  the  Orlando  Sentinel,  was  coor¬ 
dinator  for  the  Tribune  Company 
newspapers  in  Chicago,  New  York, 
Orlando,  Fort  Lauderdale,  Newport 
News,  Palo  Alto  and  Escondido, 
Calif. 


The  Associated  Press  had  10 
reporters  plus  several  photographers 
at  Tampa.  Its  group  included  Tom 
Canavan  of  the  Newark  bureau,  who 
covers  the  Giants,  and  Jay  Bonfatti  of 
the  Buffalo  bureau,  who  handles  the 
Bills. 

“It’s  essential  to  provide  perspec¬ 
tive  and  background  with  local  writ¬ 
ers,”  Christian  said.  He  was  also 
pleased  with  the  one-week  break.  “It 
is  a  week  of  hype  you  don’t  have  to 
worry  about,”  he  continued. 

United  Press  International  had  Lisa 
Harris  of  the  New  York  bureau  and 
Les  Kjos  of  the  Miami  bureau,  plus 
three  stringers,  to  handle  coverage. 
Harris  did  the  game  story. 

For  the  Buffalo  News,  the  Bills’ 
first  Super  Bowl  visit  was  big  news. 
Sports  editor  Larry  Felser,  Vic  Car- 
ucci.  Milt  Northrop,  Mark  Gaughan 
and  Bob  Decesare  were  among  those 
covering.  Television  editor  Alan  Per- 
gament  filed  a  daily  column.  The 
paper  flew  in  copies  of  the  News  daily 
for  distribution  at  the  press  center. 

The  emergence  of  the  Giants  in  the 
Super  Bowl  again  was  big  news  for 
the  metropolitan  New  York  area  as 
newspapers  from  Hartford  to  Asbury 
Park  and  Trenton  covered  the  event. 
The  New  York  Times  had  a  contin¬ 
gent  of  writers  and  columnists, 
including  Dave  Anderson,  Ira 
Berkow,  Frank  Litsky,  Malcolm 
Noran  and  Gerald  Eskenazi.  They 
also  had  several  photographers. 

Newsday’s  coverage  group 
included  six  sportswriters,  two  col¬ 
umnists,  three  photographers  and  two 
technicians,  plus  three  cityside 
reporters.  Television  columnists  Stan 
Isaacs  and  columnists  Joe  Gergen 
were  part  of  the  Newsday  group. 

The  New  York  Post  group  included 
Steve  Serby,  Hank  Gola,  Doug  Gould 
and  Steve  Hansen.  Gould  said  he. 


Serby  and  Gola  had  agreed  to  take 
severance  benefits  when  the  paper 
offered  them  several  months  earlier, 
but  agreed  to  stay  on  through  the 
Super  Bowl. 

A  newcomer  on  the  news  block  this 
year  was  the  National,  with  a  staff  of 
14,  eight  writers,  and  six  photogra¬ 
phers.  Mike  Knisley  coordinated 
their  work  with  Dave  Kindred,  col¬ 
umnist/associate  editor.  The  paper  is 
now  is  in  its  eleventh  market,  with  its 
January  debut  in  Philadelphia. 


A  fleet  of  more  than  30  NFL  char¬ 
tered  buses  was  available  on  game 
day  to  move  the  media  first  to  a  pre¬ 
game  buffet  at  the  Hillsborough  Com¬ 
munity  College  gymnasium,  a  short 
walk  from  the  stadium.  The  buses 
were  located  near  Gate  3  after  the 
game  to  return  reporters  and  photog¬ 
raphers  to  their  hotels.  Game  report¬ 
ers  were  located  on  the  first  and  third 
levels  of  the  huge  press  box  to  handle 
several  hundred  more  press  person¬ 
nel.  At  each  seat  was  a  GTE  cushion, 
a  box  lunch  in  an  insulated  bag,  game 
program,  and  clipboard  with  a  lineup 
flip  card.  Each  registrant  received  a 
briefcase  filled  with  game  facts. 

After  the  game,  reporters  did  not 
have  to  edge  into  crowded  dressing 
rooms.  Instead,  the  league  brought 
players  and  coaches  from  both  teams 
to  a  special  area  under  the  stadium  to 
meet  reporters.  The  session  was 
played  by  close-circuit  to  the  press 
box. 

Following  the  game,  the  NFL 
hosted  an  excellent  post-play  supper 
for  several  thousand  guests  in  the 
main  ballroom  of  the  Hyatt  Regency, 
where  a  game  replay  flashed  on  a  huge 
screen.  The  buffet  ran  until  2  a.m.  to 
take  care  of  late  arrivals,  but  the  news 
group  was  on  hand  Monday  morning 
for  a  press  conference  with  the  win¬ 
ning  coach  and  the  game  MVP. 


New  scholarship 

The  Mores  Family  Scholarship  in 
Community  Journalism  has  been 
established  at  Iowa  State  University. 

The  scholarship,  which  is  named 
for  the  family  which  publishes  the 
Harlan  (Iowa)  Tribune,  will  be 
granted  to  an  undergraduate  major  in 
journalism  and  mass  communications 
at  the  university. 


They’ve  covered 
every  Super  Bowl 

Thirteen  writers  who  covered 
Super  Bowl  I  in  Los  Angeles,  and 
have  not  missed  a  Super  Bowl  since, 
were  on  hand  for  the  silver  anniver¬ 
sary  game  Jan.  27  in  Tampa  Stadium. 

A  small  group  of  photographers  who 
also  covered  all  the  games  were  also 
present  in  Tampa. 

The  writers  included  Larry  Felser, 
sports  editor  of  the  Buffalo  Evening 
News;  Dick  Connor,  Denver  Post  col¬ 
umnist;  Art  Daley,  Green  Bay  Press 
Gazette’,  Mel  Durslag,  Los  Angeles 
Times  columnist;  Jerry  Green, 
Detroit  News’,  Jerry  Izenberg,  New¬ 
ark  Star-Ledger  columnist;  Dave 
Klein,  Star-Ledger;  Will  McDon-  j 
ough,  Boston  Globe;  Norm  Miller, 
New  York  Daily  News;  Bob  Oates, 
Los  Angeles  Times;  Edwin  Pope, 
sports  editor,  Miami  Herald;  Cooper 
Rollow,  Chicago  Tribune,  and  John 
Steadman,  Baltimore  Sun. 

The  night  before  the  initial  game, 
Steadman  recalled,  then-NFL  com¬ 
missioner  Pete  Rozelle  invited  out-of- 
town  writers  to  join  him  for  supper  in 
his  hotel  suite.  This  small  gathering 
eventually  gave  way  to  the  league’s 
big  Friday  night  party  with  3,000 
guests,  an  event  that  became  more 
important  to  some  people  than  the 
game  itself.  The  league  canceled  the 
dinner  this  year  because  of  the  war  in 
the  Persian  Gulf. 

The  Tampa  game  had  special  signi¬ 
ficance  for  Dick  Conner,  the  Denver 
Post  columnist  who  last  summer 
reported  to  readers  that  he  was  suf¬ 
fering  from  cancer  and  undergoing 
treatment.  He  continued  to  give  read¬ 
ers  reports  on  his  progress.  In  a  recent 
report,  he  wrote  that  “the  numbers 
were  right”  and  he  was  back  writing 
his  widely  read  column. 

Miller  elected 
president  of 
football  writers 

Ira  Miller  of  the  San  Francisco 
Chronicle  has  been  elected  president 
of  the  Professional  Football  Writers 
of  America.  He  succeeds  Don  Pierson 
of  the  Chicago  Tribune. 

The  election  took  place  during 
Super  Bowl  Week  at  Tampa. 

Miller,  who  served  as  the  organiza¬ 
tion’s  first  vice  president  the  past  two 
years,  will  serve  two  one-year  terms. 
The  term  is  for  one  year  but  the  presi¬ 
dent  is  usually  re-elected. 

Vic  Carucci  of  the  Buffalo  News 
was  selected  as  Miller’s  successor 
(Continued  on  page  39) 


Some  major  papers  reduced  by  one  or  two  their 
normal  contingent.  Some  medium-sized  daily  papers 
which  formerly  covered  Super  Bowls  stayed  home 
and  relied  on  news  service  coverage. 
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Staff  shake-up  at  Journal  of  Commerce 


The  Journal  of  Commerce  has 
undergone  a  major  staff  shake-up  fol¬ 
lowing  a  probe  by  its  corporate 
parent,  Knight-Ridder  Inc.,  into  com¬ 
plaints  that  advertising  considera¬ 
tions  were  intruding  into  news 
reports. 

Scott  Bosley,  replacing  Robert  L. 
Harris  as  editor,  moves  to  the  Journal 
of  Commerce’s  New  York  headquar¬ 
ters  from  Washington,  D.C.,  where 
he  has  been  the  editor  of  Knight-Rid- 
der/Tribune  News  service.  Harris 
moves  to  special  projects  director 
with  Knight-Ridder’ s  business  infor¬ 
mation  services. 

Also  Alan  D.  Newborn,  vice  presi¬ 
dent  for  advertising  of  the  five-day 
shipping  daily,  has  been  replaced  by 
James  Devine,  who  had  been  director 
of  shipping  advertising.  Newborn 
becomes  senior  vice  president  in 


charge  of  the  paper’s  international 
business  operations. 

The  changes  were  made  by 
publisher  Don  Becker  after  Knight- 
Ridder’s  vice  president  for  news, 
Jenny  Buckner,  and  her  staff  came  to 
New  York  and  individually  inter¬ 
viewed  staff  members  about  concerns 
that  advertising  and  business  consid¬ 
erations  were  influencing  news  cover¬ 
age  {E&P,  Dec.  1,  P.  14). 

Changes  at  the  paper,  which 
Knight-Ridder  includes  in  its  business 
information  segment,  followed  “dis¬ 
cussions”  between  Buckner  and 
Becker. 

The  management  changes  follow 
new  policies  Becker  formulated  to 
protect  the  independence  of  news 
reporting,  especially  regarding  spe¬ 
cial  sections  reporting  on  segments  of 
shipping  and  transportations  indus¬ 


tries  (E&P,  March  2,  P.21). 

In  his  memo,  Becker  said  Buck¬ 
ner’s  review  confirmed  that  “a  sig¬ 
nificant  number”  of  staffers  thought 
barriers  between  news  and  advertis¬ 
ing  were  “insufficient.” 

Bosley,  who  takes  over  April  1, 
worked  with  Becker  at  Knight-Rid- 
der’s  Detroit  Free  Press,  where 
Bosley  was  managing  editor.  A  for¬ 
mer  news  executive  at  the  Akron 
(Ohio)  Beacon  Journal,  Bosley,  in 
three  years  at  KRTN,  doubled  its  sub¬ 
scriber  list  and  launched  a  photo  ser¬ 
vice. 

Devine  has  been  directing  shipcard 
advertising  with  JOC  for  six  years 
after  leaving  the  shipping  industry. 

Becker  also  promoted  Carl  Fortson 
to  executive  vice  president,  from 
senior  vice  president  for  technology. 


Newspaper  from  somewhere 

The  Tribune  reverts  to  its  originai  name 


Bucking  a  nationwide  trend.  The 
Tribune  of  Oakland,  Calif.,  has 
reverted  to  its  original  name,  the 
Oakland  Tribune. 

The  change  “affirms  our  identify 
and  is  symbolic  of  the  renaissance  of 
Oakland,”  said  publisher  and  editor 
Robert  C.  Maynard.  “Oakland  has 
many  factors  in  its  favor.  We  want  the 


B>gqh  to  b*  JcM**  pwonal  tratner 

ItHE  TRIBUNE 


The  Tribune 


Oakland  Tribune  to  be  one  of  them.” 

In  addition  to  its  new  masthead,  the 
Tribune,  which  has  weathered  some 
severe  economic  problems  in  recent 
months,  also  initiated  a  new  design 
and  a  series  of  editorial  changes 
beginning  with  the  Feb.  27  edition. 

Story  count  has  increased  with  the 
expansion  of  local.  Bay  area,  state, 
national  and  world  pages.  Maynard 
said  news  stories  will  be  briefer  and 
enhanced  by  subheads  and  graphics 
for  better  readability. 

“Take  5,”  a  summary  of  the  day’s 
news,  highlights  the  major  stories  in 
the  newspaper’s  five  sections. 

“Our  readers  can  choose  what  and 
how  much  they  want  to  read,  said 
managing  editor  Eric  Newton.  “We’ll 
appeal  to  readers  who  are  pressed  for 
time  as  well  as  those  who  like  to  read 
every  page  of  their  newspaper.  Our 
goal  is  to  become  a  full-service  news¬ 
paper,  covering  important  local  news 
and  state,  national  and  world 
events.” 

The  Tribune,  which  lists  its  circula¬ 
tion  at  approximately  130,000,  alerted 
readers  to  its  new  flag  in  a  Feb.  26 
“preview  edition.”  A  front-page 
story  was  headed  “Trib  is  coming 
home.”  Page  3  carried  a  three-quarter 
page  letter  from  Maynard  in  which  he 
promised  more  “new  features  and 
approaches  to  the  news”  in  future 


months. 

He  also  asked  readers  to  “drop  me 
a  line”  with  suggestions  for  improv¬ 
ing  the  paper. 

As  pointed  out  in  an  April  23, 1988, 
E&P  story,  American  newspapers, 
for  decades,  have  been  eliminating 
the  names  of  towns,  cities,  regions, 
(Continued  on  page  40) 


PreviM  ^tlon:  A  umpl*  of  tMngs  to  come 

(DaklanbiliCrtbime 
■  Trib  is  comii^  home 


kChaaqiaKtodieetrfadeni'Bnrdii 


The  new  Oakland  Tribune 


16 


EDITOR  &  PUBLISHER  for  March  9,  1991 


Newspaper  defends  publishing  story  about  priest 


By  M.L.Stein 

An  Orange  County  Register  story 
about  a  well-known  priest’s  admis¬ 
sion  of  sexual  contact  with  a  15-year- 
old  girl  in  1978  was  accompanied  by 
two  sidebars  in  which  a  bishop 
blasted  the  piece  and  editor  Chris 
Anderson  defended  it. 

The  lead  of  the  Feb.  4  story 
reported  that  the  Rev.  John  Lenihan, 
44,  pastor  of  one  of  Orange  County’s 
most  prominent  and  oldest  Roman 
Catholic  parishes,  had  agreed  to 
undergo  therapy  as  one  condition  of 
settling  a  lawsuit  by  Mrs.  Mary 
Staggs,  now  27.  The  woman  alleged 
she  was  the  victim  of  his  molestation 
over  a  four-year  period  —  beginning 
when  she  was  13  —  while  a  member 
of  his  church  youth  group. 

The  woman  also  charged  that 
church  officials  knew  of  the  abuse  and 
covered  it  up.  She  went  public  with 
her  accusation  after  seeing  a  story  and 
picture  of  Lenihan  in  connection  with 
a  church  fund  drive  in  1989,  according 
to  the  Register  story  by  Gregg 
Zoroya. 

In  an  evidence-gathering  hearing 
last  October,  Lenihan  admitted  two 
sexual  encounters  with  the  woman 
when  he  had  been  32,  she,  15.  The 
sidebar  complaint  by  the  Most  Rev. 
Norman  F.  McFarland,  bishop  of  the 
Diocese  of  Orange  quoted  him  as 
saying,  “The  unfortunate  incident 
that  the  Register  is  reporting  as 
molestation  (and  which  was  not  an  act 
of  sexual  intercourse)  took  place  in 
1978,  over  12  years  ago  ....  Since 
then,  there  has  not  been  the  slightest 
wrongdoing  or  scandal  connected  to 
Father  Lenihan.  He  has  led  an 
exemplary  life  of  dedicated  service  to 
the  Church  and  community  ....’’ 

Bishop  McFarland  said  he  found  it 
impossible  for  him  to  accept  the 
Register’s  “rationale  in  bringing  this 
matter  to  public  attention  now,  and 
after  it  has  been  privately  settled. 

“I  can  only  stand  amazed  and  cha¬ 
grined  when  people  can  be  so  certain 
of  their  own  righteousness  as  to  have 
no  hesitancy  in  casting  the  first 
stone,”  he  added. 

Under  the  head  “Why  we  are  pub¬ 
lishing  this  story,”  Anderson  wrote 
that  the  decision  to  print  it  “was  not 
made  lightly  or  quickly.” 

He  explained  that  the  paper  held 
the  story  for  several  days  before  a 
decision  was  reached.  During  that 
time,  Anderson  continued,  Michael 
Josephson,  a  nationally  known  ethi- 
cist  was  consulted  and  unsuccessful 
attempts  were  made  to  contact  Father 


Lenihan  and  representatives  of  the 
Catholic  Church  for  comments  on 
their  behalf. 

“Further,  I  took  the  extraordi¬ 
nary  step  of  appealing  to  Bish¬ 
op  ..  .  McFarland  to  make  a  state¬ 
ment  about  the  case  to  help  us  be  fair 
in  the  story,”  Anderson  stated. 

“As  for  timing,”  the  editor  went 
on,  “this  isn’t  simply  a  newspaper 
dredging  up  something  from  the  past. 
The  lawsuit  was  filed  in  1990  and 
settled  only  last  month.  It  also  is  a 
matter  of  public  record,  not  a  private 
settlement.” 

Anderson  expressed  disappoint¬ 
ment  that  “the  bishop  chose  to  attack 
the  Register  rather  than  address  the 
facts  of  the  case  and  answer  questions 
that  would  help  you  understand  how 
the  Church  deals  with  matters  such  as 
this.  On  a  personal  note,  I  wish  he  had 
expressed  some  compassion  for  Mary 
Staggs,  who  is  important  to  this  story, 
too.” 

Zoroya’s  story  said  criminal 
charges  could  not  be  filed  against 
Lenihan  because  the  statute  of  limita¬ 
tions  for  child  molestation  had 
expired. 

According  to  Lenihan’s  deposition, 
the  Register  reported.  Church  offi¬ 
cials  learned  of  his  involvement  with 
Staggs  when  her  stepfather  com¬ 
plained  to  the  Archdiocese  of  Los 
Angeles. 

In  the  out-of-court  settlement,  the 
story  said,  the  Diocese  of  Orange 
agreed  to  pay  Staggs  an  undislcosed 
sum  of  money  and  arrange  for  Leni¬ 
han  to  see  a  psychologist. 


A  third  sidebar  to  the  Lenihan  story 
related  that  another  priest  in  the  Dio¬ 
cese  of  Orange  had  been  arrested  in 
1986  on  felony  charges  of  molesting 
young  boys  and  is  currently  serving  a 
six-year  prison  term  after  violating  his 
probation  by  abducting  a  boy  in  New 
Mexico. 


California  governor 
defends  tax  plan 
at  Copley  session 

You  may  not  agree  with  California 
Gov.  Pete  Wilson’s  view  of  taxing 
newspapers,  but  you  might  give  him 
credit  for  fearlessness. 

He  recently  defended  his  proposal 
to  lift  the  sales  tax  exemption  for 
newspapers  before  a  decidedly 
unconvinced  audience:  the  63rd 
annual  conference  of  Copley  News¬ 
papers  editors  and  executives  in  Bo- 
rego  Springs. 

Anticipating  his  listeners’  reaction, 
Wilson  said,  according  to  the  San 
Diego  Union:  “You  can  make  argu¬ 
ments  with  great  force,  you  can 
argue  with  great  equity,  that  readers 
of  newspapers  should  not  experience 
this  cost  increase. 

“The  hell  of  it  is,  neither  should  a 
number  of  other  people  whose  taxes 
are  going  to  go  up  —  when  they  buy  a 
bottle  of  wine,  when  they  buy  candy 
or  cookies  for  their  children. 

“And  if  you  say,  ‘Do  I  value  infor¬ 
mation  more  highly  than  those  other 
(Continued  on  page  39) 
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Prosecuting  sunshine  law  violators 

Success  rate  accelerates  in  Florida 


By  Linda  Perry 

There  were  more  sunshine  prose¬ 
cutions  in  Florida  last  year  than  in  any 
year  since  the  open  government  laws 
were  enacted  in  1%7,  according  to  a 
survey  by  the  Brechner  Center  for 
Freedom  of  Information. 

Twenty-three  government  leaders 
were  successfully  prosecuted  in  1990, 
nearly  double  the  total  prosecuted 
since  1977. 

All  1990  cases  were  prosecuted  by 
one  man.  Assistant  State  Attorney 
Jim  McCune  of  the  5th  Judicial  Cir¬ 
cuit. 

“I  just  feel  strongly  about  these 
things,”  he  said.  “I  think  public  ser¬ 
vants  are  just  that  —  public  servants. 
How  else  can  people  hold  them 
accountable  if  they  don’t  do  the  pub¬ 
lic’s  business  in  the  sunshine?” 


more  lenient  for  committee  volun¬ 
teers  and  more  expensive  for  elected 
officials  and  public  employees.  No 
fine  imposed  in  1990  was  more  than 
$25  if  the  convicted  leader  were  will¬ 
ing  to  work  out  a  compromise,  and 
that  usually  involved  educating  them¬ 
selves  about  the  sunshine  law  and 
working  community  service  hours. 
Court  costs  of  $25  to  $125  also  were 
assessed. 

McCune  said  his  plea  bargains 
focused  on  “mastery  of  the  law.  It’s 
constructive,  it’s  healthy,  and  it  sets 
these  people  up:  If  they  find  them¬ 
selves  in  a  similar  situation,  and  if  an 
infraction  comes  to  my  attention.  I’m 
going  with  misdemeanor  charges. 
They  can’t  claim  they  were  unaware 
of  the  statutes  or  the  courts’  interpre¬ 
tation  of  the  statutes.” 

The  maximum  fine  of  $500  was 


“The  rate  of  prosecutions  is  stunning”  Chamberiin 
said.  “Many  —  if  not  most  —  states  are  hard-pressed 
to  name  a  singie  prosecution.” 


The  most  recent  sunshine  prosecu¬ 
tion  began  in  December  and  con¬ 
cluded  Jan.  25  with  a  guilty  verdict 
against  a  former  Hollywood  city 
attorney.  That  case  brings  to  54  the 
total  number  of  government  leaders 
successfully  prosecuted  in  14  cases 
since  1977. 

Of  the  24  officials  successfully  pro¬ 
secuted  in  1990-1991,  eight  were 
elected  officials,  seven  were  public 
employees,  and  nine  were  citizen  vol¬ 
unteers  of  government  committees, 
most  of  whom  serve  without  pay. 

Of  the  54  prosecuted  since  1977,  26 
were  elected  officials,  nine  were  pub¬ 
lic  employees,  and  19  were  committee 
volunteers. 

The  prosecution  of  committee  vol¬ 
unteers  raised  concern  for  civic  vol- 
unteerism  in  Mt.  Dora,  where  six 
committee  members  were  prosecuted. 

Every  case  in  1990  ended  with  plea 
bargains.  Punishments  tended  to  be 

(Perry  is  editor  of  the  Perry  Report 
of  the  Brechner  Center,  a  clearing¬ 
house  for  freedom-of-information 
issues  at  the  University  of  Florida  in 
Gainesville.) 


imposed  in  January  1991  against  Hol- 
.lywood  city  attorney  Maria  Chiaro, 
who  was  prosecuted  in  a  civil  trial  by 
Assistant  State  Attorney  T.  Don  Ten- 
Brook  of  the  17th  Judicial  Circuit. 

The  1990-1991  prosecutions  con¬ 
tinue  a  trend  of  increasing  prosecu¬ 
tions  that  began  in  1987.  Bill  Cham¬ 
berlain,  director  of  the  Brechner  Cen¬ 
ter,  said  the  trend  is  unique  to  Florida. 

“The  rate  of  prosecutions  is  stun¬ 
ning,”  Chamberlin  said.  “Many  —  if 
not  most  —  states  are  hard-pressed 
to  name  a  single  prosecution.” 

Rebecca  Daugherty,  director  of  the 
Freedom  of  Information  Service  Cen¬ 
ter  for  the  Reporters  Committee  for 
Freedom  of  the  Press,  agrees. 

“There  are  some  states  where 
courts  eu'e  very  open  to  reholding 
meetings  when  the  open  meetings  law 
is  violated;  bringing  action  against 
officials  is  more  rare,”  Daugherty 
said.  “It  doesn’t  encourage  officials 
to  follow  the  law  when  all  that  hap¬ 
pens  is  invalidation.  Florida  is  right 
up  front  in  going  beyond  that.  It  is  a 
state  with  more  teeth  than  other 
states  —  I  would  say  than  most  other 
states.” 

McCune  said  the  statute  should  be 


tougher,  with  provisions  for 
increased  penalties  for  second 
offenses,  but  he  said  some  prosecu¬ 
tors  and  judges  do  not  agree  with  his 
stance. 

“I  was  criticized  for  spending  even 
a  moment  on  sunshine  matters,”  he 
said.  “A  number  of  prosecutors  feel 
that  we  have  no  business  being 
involved  in  this  stuff,  that  it’s  a  politi¬ 
cal  problem  and  that  it  should  be  a 
civil  action  by  private  citizens.” 

Pete  Weitzel,  managing  editor  of 
the  Miami  Herald  and  chairman  of  the 
Freedom  of  Information  Committee 
for  the  Florida  Society  of  Newspaper 
Editors,  said  the  statistics  could  have 
several  meanings. 

“I  don’t  know  what  the  number 
reflect,”  Weitzel  said,  “whether  it’s 
a  trend  —  which  I  would  abhor  — 
toward  a  significant  increase  in  viola¬ 
tions,  or  if  it’s  a  tougher  stand  on  the 
part  of  prosecutors  —  which  is  some¬ 
thing  I  would  applaud.” 

Joslyn  Wilson,  opinions  director  of 
the  Attorney  General’s  Office,  says 
one  reason  prosecutions  have  in¬ 
creased  is  that  more  citizens  are 
bringing  violations  to  the  attention  of 
state  attorneys. 

“Officials  do  need  to  know  what 
their  responsibilities  are  under  the 
sunshine  law,”  Wilson  said,  and 
jthey  should  be  aware  that  “more 
jprosecutors  are  bringing  action 
1  against  violations.” 
j  Chamberlin  added,  “Public  offi¬ 
cials  in  Florida  who  are  paying  atten¬ 
tion  cannot  help  but  know  they  are 
taking  a  risk  when  they  do  the  public’s 
business  behind  closed  doors.  The 
prosecutions  are  important  as  a  rec¬ 
ognition  that  government  ought  to  be 
conducted  in  the  sunshine.” 

New  book  by 
Hiley  Ward 

Reporting  in  Depth  by  Temple  Uni¬ 
versity  professor  Hiley  Ward  pre¬ 
sents  advanced  reporting  skills,  tech¬ 
niques  and  resources  for  print  media 
that  take  students  through  the  key 
steps  of  effective  reporting  —  from 
developing  ideas  and  strategies  to 
writing  in-depth  articles  for  publica¬ 
tion. 

The  text  was  published  in  February 
by  Mayfield  Publishing  Co.  of  Moun¬ 
tain  View,  Calif. 
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Israeli  censor  won’t  say,  but  Tutwiler  does 


{This  story  was  carried  on  the  Asso¬ 
ciated  Press  wire  prior  to  the  cease¬ 
fire  in  the  Persian  Gulf.) 

Israel’s  military  censors  win  most 
of  their  battles  with  reporters,  but 
sometimes  they  lose — and  in  the 
strangest  ways. 

Example:  An  Iraqi  Scud  missile 
hits  at  1:30  a.m.  Feb.  12.  Reporters 
quickly  learn  the  location,  go  there 
and  interview  survivors.  The  censor 
permits  the  site  to  be  identified  only 
as  “central  Israel,”  a  large  area  that 
Israelis  define  as  including  Tel  Aviv 
and  its  suburbs  on  the  Mediterranean 
coast  and  most  of  the  occupied  West 
Bank. 

In  Washington,  Israeli  Defense 
Minister  Moshe  Arens  is  meeting  with 
U.S.  Secretary  of  State  James  A. 
Baker  III.  Baker’s  spokeswoman, 
Margaret  Tutwiler,  tells  reporters 
that  the  missile  hit  Arens’  neighbor¬ 
hood,  prompting  him  to  break  off 
talks  to  call  his  wife  and  ask  if  she  is  all 
right. 

Whether  Tutwiler  were  aware  of  it 
or  not,  the  dramatic  detail  she 
revealed  had  undone  Israel’s  censors, 
who  do  not  want  Iraq  to  find  out 
where  its  missiles  are  hitting. 

All  the  Iraqi  missile-aimers  have  to 
do  is  look  at  one  of  the  numerous 
profiles  of  Arens  to  see  he  lives  in  a 
suburb  of  Tel  Aviv.  Tutwiler’s 
remark  was  broadcast  on  Israeli  tele¬ 
vision  the  same  evening,  likely  caus¬ 
ing  groans  among  the  censors.  It  is  the 
kind  of  setback  they  have  had  before: 
Information  closely  restricted  in  Is¬ 
rael  leaks  out  abroad. 

“We  are  only  in  the  boundaries  of 
the  state  of  Israel,”  the  chief  censor. 
Brig.  Gen.  Yitzhak  Shani,  said  in  a 
telephone  interview. 

Asked  his  reaction  to  the  revela¬ 
tion,  Shani  commented  dryly,  “I 
regard  it  as  a  fact  that  was  said.”  He 
noted  that  Tutwiler  had  not  given  the 
name  of  the  town  that  was  hit.  The 
name  was  not  permitted  in  this  story 
either,  but  even  “Tel  Aviv  suburb” 
was  more  specific  than  the  censors 
had  wanted. 

Sometimes  the  censors  win  and 
sow  confusion.  After  a  missile  strike 
in  the  center  of  the  country,  govern¬ 
ment  press  office  functionaries  called 
reporters  to  say  an  embassy  had  been 
wrecked,  as  well  as  the  local  may¬ 
or’s  house.  The  censor  did  not  permit 
naming  the  country  that  operated  the 
embassy,  and  certainly  not  the  name 
of  the  mayor;  otherwise,  the  missile 
aimers  could  just  open  the  phone 


book  to  get  the  address  of  the  hit. 

That  left  reporters  with  a  dilemma. 
Should  they  include  the  tidbit  that  an 
unnamed  embassy  was  hit,  thus 
causing  people  in  many  countries  to 
wonder  whether  it  were  theirs?  Or 
leave  it  out  because  it  violates  the 
journalistic  rule  against  “holes  in  sto¬ 
ries”  that  leave  unanswerable  ques¬ 
tions?  (The  Associated  Press  left  it 
out;  some  broadcasters  reported  it.) 

Most  Israelis  are  unsure  where  mis¬ 
siles  hit  unless  they  have  the  misfor¬ 
tune  to  live  near  a  strike.  People  but¬ 
tonhole  reporters  and  ask  for  details 
so  they  know  whether  to  worry  about 
friends  and  relatives. 

Yet  Israelis  are  also  willing  to  put 
up  with  the  lack  of  knowledge,  and 
will  chide  someone  who  seems  to  be 
violating  censorship. 

Tel  Aviv  Mayor  Shlomo  Lahat 
recently  gave  a  detailed  briefing  to 
German  Foreign  Minister  Hans-Diet- 
rich  Genscher  and  about  three  dozen 
reporters  in  which  he  practically  gave 
out  the  street  addresses  of  several 

IN  BRIEF  - 

Chicago  Tribune 
in  piastic 
recyciing  effort 

The  Chicago  Tribune  has  joined  in 
a  plastic  bag  recycling  program  with 
several  area  supermarkets. 

Tribune  home  delivery  subscribers 
can  deposit  their  plastic  newspaper 
bags  at  recycling  barrels  in  Chicago- 
area  Jewel  Food  Store,  Dominick’s 
Finer  Foods,  Omni  Superstores  and 
Osco  Drugs  stores. 

The  newspaper  said  the  program 
would  be  “extensively”  promoted  in 
the  Tribune. 

UNESCO  iaunches 
iiteracy  campaign 

The  United  Nations  Educational, 
Scientific  and  Cultural  Organization, 
also  known  as  UNESCO,  has 
announced  it  has  launched  a  massive 
campaign  in  Paris  to  sensitize  chil¬ 
dren  in  developed  countries  to  the 
high  level  of  illiteracy  among  their 
counterparts  in  the  Third  World. 

Starting  in  France,  the  campaign 
appeals  to  children  between  the  ages 
of  6  and  1 5  to  donate  money  toward 


“Chich!”  shouted  a  local  man, 
using  the  mayor’s  nickname.  “Is  that 
cleared  by  the  censor?  No?  Then  why 
say  it?”  The  abashed  mayor  told  the 
reporters  to  abide  by  censorship  in 
writing  about  his  speech. 

Live  broadcasts  are  big  problems 
for  the  censors.  CNN  and  NBC  had 
their  broadcasts  cut  for  short  periods 
after  censors  complained  that  reveal¬ 
ing  details  had  been  given  live  on  the 
air.  Censors  were  posted  to  broad¬ 
cast  studios  to  rule  on  what  might  be 
aired. 

Censors  wield  their  powers  on 
Israeli  media,  too.  Israel  radio 
reporter  Oded  Ben-Ami  was  inter¬ 
rupted  during  a  live  report  from 
Washington  the  other  day  about  the 
sensitive  Arrow  anti-missile  system 
being  jointly  developed  by  Israel  and 
the  United  States. 

“This  is  the  censor,”  a  voice  said, 
startling  listeners.  He  then  ordered  a 
halt  to  the  report. 

—  AP 


buying  pencils  and  exercise  books  for  I 
children  in  developing  countries. 

Quebecor  profits 
up  in  4th  quarter 

Quebecor  Inc.  reported  fourth- 
quarter  net  income  of  $11.6  million 
(Canadian),  or  500  a  share,  compared 
with  $269,000,  or  20  a  share,  a  year 
earlier. 

The  Montreal-based  printing, 
papermaking  and  publishing  com¬ 
pany  reported  revenues  increased 
34%  to  $6%  million  for  the  quarter, 
compared  with  a  year  earlier,  as 
income  from  continuing  operations 
doubled  to  $11.7  million. 

The  results  raised  1990  net  income 
to  $77.9  million,  or  $3.3 1  a  share,  from 
$18.5  million,  or  790  a  share,  in  1989, 
when  the  shutdown  of  the  Montreal 
Daily  Sews  diminished  earnings. 

The  earnings  increase  was  aided  by 
a  strong  performance  at  Quebecor 
Printing  Inc.,  whose  revenues  nearly 
doubled  to  $1.5  billion. 

Revenues  for  the  year  increased 
33%  to  $2.4  billion,  mainly  from  the 
acquisition  last  year  of  U.S. -based 
Maxwell  Graphics. 

Income  from  continuing  operations 
in  1990  nearly  tripled  to  $77.9  million. 
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NEWSPEOPLE  IN  THE  NEWS 


N.  Christian  Anderson,  editor 
and  vice  president  of  the  Orange 
County  Register  in  California,  has 
been  named  executive  editor  of  Free¬ 
dom  Newspapers  Inc.  of  Irvine,  Calif. 

Anderson  will  work  with  editors 
and  publishers  of  other  Freedom 
properties  while  retaining  his  position 
at  the  Register,  where  he  has  worked 
since  1980. 

*  *  * 

The  Journal  Register  Co.  of  Tren¬ 
ton,  N.J.,  has  announced  the  follow¬ 
ing  staff  changes; 

John  R.  Schueler  has  been  named 
publisher  of  the  Fall  River  (Mass.) 
Herald  News.  He  replaces  Edward 
F.  St.  John,  who  recently  retired 
after  eight  years  as  publisher. 

In  addition  to  his  new  responsibili¬ 
ties  at  the  Herald  News,  Schueler 
continues  as  president  of  New 
England  Newspapers  Inc.,  oversee¬ 
ing  the  Evening  Times  of  Pawtucket, 
R.I.,  and  the  Woonsocket  (R.I.)  Call, 
and  as  vice  president-purchasing  at 
the  Journal  Register  Co. 

Prior  to  his  appointment  in  1990  as 
president  of  New  England  Newspa¬ 
pers,  he  had  worked  as  corporate  cir¬ 
culation  director  for  the  Journal 
Register  Co.  and  as  vice  president- 
circulation  at  the  Miami  Herald. 

Tracy  R.  Greene  has  been  named 
publisher  of  The  Record  in  Coates- 
ville.  Pa.  She  replaces  Kirk  A.  Davis. 

Greene  had  previously  worked  in 
several  management  positions  with 
the  Journal  Register’s  Suburban 
Journals  in  St.  Louis. 

*  *  * 

Independent  Newspapers  Inc.  of 
Dover,  Del.,  has  named  Sheila  R. 
Walton  its  manager  of  accounting. 

She  will  audit  accounts  and  super¬ 
vise  the  finances  of  the  corporation, 
which  operates  27  community  news¬ 
papers  and  printing  plants  in  Arizona, 
Delaware,  Florida  and  Maryland. 


Thomas  J.R.  Kent  has  been  named 
to  the  new  post  of  international  editor 
of  the  Associated  Press,  in  charge  of 
all  foreign  news  operations. 

Kent  has  worked  in  several  edito¬ 
rial  positions  with  the  AP  since  1972. 

:|c  *  i|c 

The  Edmonton  (Alta.)  Journal  has 
named  J.E.  (Jim)  Orban  advertising 
director. 

He  had  previously  worked  as  retail 
sales  manager  at  the  Ottawa  (Ont.) 
Citizen. 

*  *  * 

Curtis  A.  (Curt)  Hessler  has 
joined  the  Times  Mirror  Co.  of  Los 
Angeles  as  a  senior  vice  president. 

In  his  new  position,  Hessler  is 
responsible  for  the  company’s  plan¬ 
ning  and  development,  finance, 
accounting  and  tax  departments. 

♦  ♦  * 

David  Sullens  has  been  named 
publisher  and  editor  of  the  New 
Braunfels  (Texas)  Herald-Zeitung 
and  the  Canyon  Lake  (Texas)  Times 
Guardian,  which  are  owned  by 
Southern  Newspapers  Inc.  of  Hous¬ 
ton. 

Sullens  had  previously  worked  as 
managing  editor  of  the  Galveston 
(Texas)  Daily  News  and  as  editor  of 
the  Paris  (Texas)  News. 

Both  the  Galveston  and  Paris 
papers  are  also  owned  by  Southern. 

*  *  * 

F.T.  “Buck”  Weaver,  publisher 
of  the  Jackson  (Mich.)  Citizen  Pa¬ 
triot,  has  been  elected  president  of  the 
Michigan  Press  Association. 

Weaver  succeeds  James  Grisso, 
publisher  of  the  Gaylord  (Mich.)  Her¬ 
ald  Times. 

*  *  * 

Helen  H.  Cochran  has  been 
named  director  of  product  develop¬ 
ment  at  Urban  &  Associates  Inc.  of 
Sharon,  Mass.,  a  media  research  and 
consulting  firm. 

Cochran  had  previously  worked  in 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 

several  senior  positions  for  Harte- 
Hanks  Communications  Inc.  of  San 
Antonio,  Texas. 

4c  «  * 

Debbie  D.  Daul  has  been  named 
research  director  at  Minnesota  Opin¬ 
ion  Research  Inc.  (MORI)  in  Minne¬ 
apolis,  which  specializes  in  marketing 
research  for  readership,  circulation 
and  advertising  development  for 
newspapers  across  the  United  States. 

Daul  had  previously  held  research 
positions  at  the  Denver  Post,  the  Los 
Angeles  Herald  Examiner,  The 
Oregonian  in  Portland,  Ore.,  and  the 
Atlanta  Journal  and  Constitution. 

4c  4c  4e 

Stephen  M.  Budihas  has  been 
named  employee  relations  manager  at 
the  Morning  Call  of  Allentown,  Pa., 
where  he  had  previously  worked  as 
employee  relations  coordinator. 

4c  4c  4: 

Patrick  Brennan  has  been  named 
to  the  new  position  of  circulation 
manager  for  North  America  at  the 
Financial  Times.  He  will  be  based  in 
the  publication’s  New  York  office. 

Brennan  had  previously  worked  in 
several  key  positions  for  the  Times  in 
New  York  and  Tokyo. 

Nicholas  Baker  has  been  named 
to  the  new  position  of  West  Coast 
representative  fof  advertising  and  cir¬ 
culation  for  the  Times. 

Baker,  who  had  previously  worked 
at  the  Times’  publishing  headquarters 
in  London,  will  be  based  in  San  Fran¬ 
cisco. 

4c  4c  * 

Dane  S.  Claussen  has  been  named 
publisher  of  the  Daily  Reporter,  Mil¬ 
waukee’s  legal  newspaper. 

He  had  previously  worked  as 
executive  editor  at  Van  Dahl  Publica¬ 
tions  in  Albany,  Ore.,  and  as 
publisher  and  editor  of  several  com¬ 
munity  newspapers  based  in  Tacoma, 
Wash. 

4c  4c  4c 

Joseph  Frederickson  has  been 
named  director/marketing  and  pro¬ 
motion  at  The  Blade  of  Toledo,  Ohio. 

He  had  previously  worked  as  pro¬ 
motion  and  public  relations  manager 
for  the  Press-Enterprise  of  Riverside, 
Calif.,  and  as  promotion  manager  for 
the  Seattle  Post-Intelligencer. 

4c  4c  4c 

Peter  Lucas,  former  political  col¬ 
umnist  at  the  Boston  Herald,  has  been 
named  press  secretary  to  Massa¬ 
chusetts  House  of  Representatives 
Speaker  Charles  Flaherty. 
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William  Sternberg 


Bob  Miller 


Gordon  McKibben 


Stephen  Sullivan 


Bill  Reel 


William  Sternberg  has  been 
named  Washington  bureau  chief  for 
Thomson  Newspapers  of  Washing¬ 
ton,  D.C.  He  succeeds  Richard  J. 
Maloy  who  had  recently  retired. 

Sternberg  had  previously  worked 
as  news  editor  in  the  Thomson 
bureau,  which  serves  163  daily  papers 
in  the  United  States  and  Canada. 

Bureau  correspondent  Paul  J. 
Furiga  replaces  Sternberg  as  news 
editor. 


Bob  Miller  has  been  named 
advertising  director  at  The  Califor¬ 
nian  of  Salinas,  Calif. 

He  had  previously  worked  as  retail 
advertising  manager  at  the  Belling¬ 
ham  (Wash.)  Herald  and  as  retail 
advertising  representative  at  the  El 
Paso  (Texas)  Times. 


Sandra  Armbruster  has  been 
named  editorial  page  coordinator  for 
the  Observer  &  Eccentric  Newspa¬ 
pers  of  Livonia,  Mich.,  and  Joe  Bau¬ 
man  has  been  named  editor  of  the 
Southfield  (Mich.)  Eccentric,  an 
O&E  newspaper. 

Armbruster  had  previously  worked 
as  editor  of  the  Eccentric  and  as  a 
reporter  and  editor  at  the  Westland 
(Mich.)  Observer,  also  an  O&E 
paper. 

Bauman  had  previously  worked  as 
a  staff  writer  for  the  News-Herald 
Newspapers  and  as  a  reporter  for  the 
Spinal  Column  Newsweekly. 


Bill  Keller,  associate  publisher 
of  the  Daily  Home  in  Talladega-Syla- 
cauga,  Ala.,  and  assistant  to  the 
publisher  of  the  Anniston  (Ala.)  Star, 
has  been  named  editor  and  publisher 
of  the  Daily  Home.  He  succeeds  Jay 
Thornton,  who  recently  retired  after 
more  than  25  years  with  the  paper, 
paper. 

Keller  had  previously  worked  at 
the  Sand  Mountain  Reporter  in 
Albertville,  Ala.,  and  the  Tuscaloosa 
(Ala.)  News. 


Gordon  C.  McKibben  has  been 
named  ombudsman  of  the  Boston 
Globe.  He  succeeds  Robert  L.  Kier- 
STEAD,  who  had  held  the  position  for 
nine  years  and  now  assumes  the  posi¬ 
tion  of  assistant  managing  editor  for 
special  projects. 

McKibben  had  previously  worked 
as  European  correspondent  and  busi¬ 
ness  editor  at  the  Globe.  Prior  to  the 
Globe  he  had  worked  in  editorial  posi¬ 
tions  at  Business  Week  magazine  and 
the  Wall  Street  Journal. 

*  *  * 

Harte-Hanks  Communications  Inc. 
of  San  Antonio,  Texas,  has 
announced  the  following  staff 
changes: 

Stephen  W.  Sullivan  has  been 
named  president  of  Harte-Hanks 
Newspapers  and  a  senior  vice  presi¬ 
dent  of  Harte-Hanks  Communica¬ 
tions.  He  continues  as  president  and 
publisher  of  the  Corpus  Christi 
(Texas)  Caller-Times,  the  company’s 
largest  newspaper. 

Sullivan  had  previously  worked  in 
several  executive,  marketing  and 
advertising  positions  at  the  Caller- 
Times  and  as  general  manager  of  the 
San  Angelo  (Texas)  Standard-Times, 
also  a  Harte-Hanks  paper. 

Richard  L.  (Dick)  Ritchie  has 
been  named  a  senior  vice  president  of 
Harte-Hanks  Communications  in 
addition  to  his  ongoing  responsibili¬ 


ties  as  chief  financial  officer. 

Ritchie  joined  the  company  in  1986 
as  vice  president,  finance  and  chief 
financial  officer. 

Harry  J.  Buckel  has  been  named 
a  senior  vice  president  of  Harte- 
Hanks  Communications  in  addition  to 
his  ongoing  responsibilities  as  presi¬ 
dent  and  chief  executive  officer  of 
Harte-Hanks  Shoppers. 

Buckel  has  been  with  Harte-Hanks 
for  12  years  in  several  newspaper  and 
shopper  publishing  positions. 

Frank  Puckett  Jr.,  president  of 
the  Abilene  (Texas)  Reporter-News, 
has  been  named  chairman  of  the 
Harte-Hanks  Quality  Control  Coun¬ 
cil,  a  senior  management  group  that 
oversees  progress  toward  company¬ 
wide  quality  goals. 

Puckett  has  served  in  several 
executive  positions  with  Harte- 
Hanks  since  1977. 

Ik 

Bill  Reel,  formerly  a  columnist 
with  the  New  York  Daily  News,  has 
joined  the  staff  of  New  York  News- 
day. 

He  will  write  general-interest  col¬ 
umns  to  appear  in  the  Queens  Sunday 
and  Brooklyn  Sunday  editions  of  the 
paper  as  well  as  a  Friday  Viewpoints 
column  called  “The  Reel  Story.” 

Reel  had  previously  worked  in  sev¬ 
eral  editorial  positions  at  the  Daily 
News  since  1%2. 
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Barbara  Dodge  Borland,  87,  for¬ 
mer  columnist  for  the  Berkshire  Eagle 
of  Pittsfield,  Mass.,  died  of  an 
abdominal  aneurysm  Feb.  11  in  Sha¬ 
ron,  Conn. 


Mitchell  V.  Charnley,  92, 
retired  professor  at  the  University  of 
Minnesota’s  School  of  Journalism 
and  Mass  Communications,  died  Feb. 
16  in  Minneapolis. 

He  had  been  a  member  of  the  uni¬ 
versity’s  faculty  since  1934. 


Charles  A.  Freeman,  60,  circula¬ 
tion/distribution  manager  for  the  Star 
Tribune  of  Minneapolis,  died  Feb.  7  in 
Minneapolis  after  suffering  from  a 
ruptured  aneurysm. 

Freeman  had  worked  at  the  Star 
Tribune  since  1950  and  had  held  sev¬ 
eral  positions  in  the  circulation 
department  before  being  named  cir- 
culation/distribution  manager  in  1983. 


OBITUARIES 


ment,  Indian  and  environmental 


P.K.  Macker,  74,  a  former 
reporter  for  the  Los  Angeles  Exam¬ 
iner,  died  Feb.  8  of  natural  causes. 

He  had  also  held  several  public 
relations  positions  in  California  and 
New  York. 


Jerry  Mason,  77,  former  associate 
editor  of  the  nationally  syndicated 
Sunday  magazine  supplement  This 
Week,  died  of  lung  cancer  Feb.  20  in 
Vineyard  Haven,  Mass. 


John  E.  Nygren,  43,  display  adver¬ 
tising  manager  of  the  Bangor  (Maine) 
Daily  News,  died  Jan.  4  after  a  brief 
illness. 

He  had  worked  at  the  paper  for  15 
years  in  several  advertising  positions. 


Colleen  M.  Sullivan,  40,  a  jour¬ 
nalism  professor  at  the  University  of 
Florida  in  Gainesville,  was  found 
dead  Feb.  14  in  a  motel  room  in  West 
Hollywood,  Calif.  The  cause  of  death 
had  not  been  determined  pending  an 
autopsy. 

She  had  previously  worked  as 
assistant  editor  in  the  financial  news 
department  at  the  New  York  Times 
and  had  also  held  editorial  positions  at 
the  Washington  Post  and  Newsday  of 
Long  Island,  N.Y. 


Dan  Valentine,  73,  a  columnist  for 
Salt  Lake  City  area  newspapers  for 
more  than  30  years,  died  Feb.  12  in 
Arlington,  Va.,  after  a  long  illness. 


Pamela  Taylor  Wade,  39,  associ¬ 
ate  city  editor  for  the  Deseret  News  of 
Salt  Lake  City,  died  of  cancer  Feb. 
10. 


Thomas  W.  Gerber,  69,  editor  of 
the  Concord  (N.H.)  Monitor  for  16 
years,  died  of  prostate  cancer  Feb.  22 
in  Concord. 


Robert  E.  Glynn,  79,  retired  34- 
year  Boston  Globe  reporter,  died 
Feb.  20. 

He  had  also  worked  for  the  Office 
of  War  Information  and  for  the  British 
Broadcasting  Corp.,  helping  to  orga¬ 
nize  what  would  become  the  postwar 
German  news  service,  Deutsche 
Presse  Dienst. 


Howard  W.  Hamilton,  83,  retired 
editor  of  the  weekly  Nebraska  Signal 
of  Geneva,  Neb.,  died  in  Dallas  Feb. 
17  following  a  brief  illness. 

Hamilton  joined  the  staff  of  the  Sig¬ 
nal  in  1948  and  retired  in  1972.  He 
continued  to  write  a  column  for  the 
paper  after  his  retirement. 


James  C.  Hayes,  43,  general  man¬ 
ager  of  the  Titusville  (Pa.)  Herald, 
died  Feb.  13  in  an  automobile  acci¬ 
dent. 


Peter  Matthew  Judge,  30,  a  gov¬ 
ernment  reporter  for  The  Herald  of 
Rock  Hill,  S.C.,  died  Feb.  11  after  a 
long  illness. 

He  had  worked  for  the  paper  for 
eight  years  and  had  won  several 
awards  while  covering  local  govern- 


WiLLiAM  H.  Power,  65,  retired 
business  editor  of  the  Paterson  (N.J.) 
Evening  News,  died  Feb.  23  in  Pas¬ 
saic,  N.J. 

He  had  previously  worked  as  a 
reporter  at  the  paper,  where  he  was 
employed  for  25  years. 

IN  BRIEF  - 

Florida  daily  holds 
fund-raiser  for 
troop  families 

The  Sun-Sentinel  of  Fort  Lauder¬ 
dale,  Fla.,  is  helping  to  build  a  bridge 
between  U.S.  troops  in  the  Gulf  and 
their  families  at  home  through  a  fund¬ 
raiser. 

Money  raised  through  ads  placed  in 
the  paper  will  go  into  the  Sun-Sentinel 
Charities  Fund;  all  donations  will  be 
distributed  to  organizations  assisting 
military  families  in  Broward  and  Palm 
Beach  counties,  according  to  the 
paper. 


Print  flags 


With  its  Feb.  13  edition,  the  Put¬ 
nam  Pennysaver  in  Palatka,  Fla., 
printed  and  distributed  25,700  Ameri¬ 
can  flags  in  its  centerspread. 

The  Scranton  (Pa.)  Times  has  dis¬ 
tributed  300,000  flags  in  its  issues  car¬ 
rying  the  message  “Support  Ameri¬ 
ca’s  Finest.’’ 


Walter  J.  “Wally”  Warden,  38, 
editor  of  the  Williamson  (W.Va.) 
Daily  News,  died  Feb.  13  of  Hodg¬ 
kin’s  Disease. 

He  had  previously  worked  at  the 
paper’s  bureau  in  Pikeville,  Ky.  He 
was  appointed  editor  in  1976. 


The  Odessa  (Texas)  American  also 
recently  printed  flags  in  its  editions. 

Staff  cuts 

The  Daily  Hampshire  Gazette  of 
Northampton,  Mass.,  and  the  weekly 
Amherst  (Mass.)  Bulletin  have 
announced  plans  to  reduce  their  per¬ 
sonnel  by  13  and  combine  some  oper¬ 
ations  because  of  the  economy  and  a 
downturn  in  advertising  revenue. 

Both  papers  are  owned  by  H.S. 
Gere  Inc.  of  Northampton. 

Price  hike 

The  Boston  Globe  has  announced  it 
is  increased  the  regular  price  of 
seven-day  home  delivery  to  $4  per 
week,  effective  March  4. 

Subscribers  receiving  only  the 
daily  or  Sunday  editions  will  be  billed 
250  more  each  week.  The  newsstand 
price  is  unaffected. 

The  paper  said  the  adjustment  was 
necessary  because  of  increased  pub¬ 
lishing  and  distribution  costs. 
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ANPA  publishes  a  tech  newspaper 


The  American  Newspaper 
Publishers  Association’s  technical 
staff  has  reported  its  research  in  a 
tabloid  newspaper  format  that  could 
become  an  outlet  for  its  findings. 

ANPA  tech  news  was  mailed  to  the 
ANPA  board,  technical  committee 
and  the  trade  press.  If  approved,  it 
might  be  repeated  as  needed. 

“This  technical  report  is  provided 
so  newspaper  personnel  may  benefit 
from  the  work  completed  in  1990  on 
strategic  projects,”  ANPA  senior 
vice  president  George  Cashau  said  in 
an  introduction. 

“We  just  felt  it  was  time  to  share 
with  ANPA  membership  the  activi¬ 
ties  of  the  technical  group,”  said  Joe 
Hladky,  chairman  of  the  ANPA  tech¬ 
nical  committee  and  publisher  of  the 
Cedar  Rapids  (Iowa)  Gazette.  “We 
have  a  good  organization  and  we  want 
to  let  the  members  know  where  their 
membership  dollars  are  going. 

“We  did  it  as  a  progess  report  to  see 
if  there’s  interest  in  it,”  said  H.  Wil¬ 
son  Cunningham,  ANPA  director  of 
technical  research.  “Why  are  we 
doing  all  the  work  and  nobody  knows 
about  it?” 


ANPA  tech  news,  equivalent  to  42 
tabloid  pages,  includes  a  detailed 
report  on  the  use  of  pallets  for  materi¬ 
als  storage,  several  reports  on  flexo¬ 
graphic  printing  issues  and  features 
on  newsprint  quality  control,  ink 
ruboff,  digital  black-and-white  pic¬ 
ture  processing  and  color  ink  specifi¬ 
cations. 

Published  using  a  Macintosh-based 
pagination  system,  except  for  color 
pictures,  it  is  available  from  the 
ANPA  technical  staff  at  the  Newspa¬ 
per  Center,  1 1 6(X)  Sunrise  V alley  Dr. , 
Reston;  VA,  22091. 

The  ANPA  technical  staff  has  not 
had  its  own  publication  for  more  than 
a  decade.  Formerly  known  as  the 
ANPA/Research  Institute,  the  techni¬ 
cal  staff  was  headquartered  in  Eas¬ 
ton,  Pa.,  and  published  a  yellow 
newsletter  several  times  monthly, 
R.I.  Bulletin,  reporting  on  research 
and  development  by  newspapers  and 
R.I.  staff.  The  bulletin  gave  flexogra¬ 
phy  its  first  exposure  in  the  newspa¬ 
per  industry  and,  after  years  of  devel¬ 
opment,  flexo  has  become  a  major 
alternative  to  offset  printing. 

After  the  Research  Institute  con¬ 


solidated  with  ANPA  in  Reston,  Va., 
the  trade  association  in  1979  halted  its 
General  Bulletin,  the  R.I.  Bulletin  and 
other  publications  to  start  a  glossy 
monthly  magazine,  presstime,  which 
later  began  selling  advertising  to  sup¬ 
plement  its  main  funding,  member¬ 
ship  dues. 

Richard  Cichelli,  president  of  Soft¬ 
ware  Consulting  Services  of  Naza¬ 
reth,  Pa.,  and  a  former  ANPA  staffer 
who  wrote  for  the  R.I.  Bulletin,  wel¬ 
comed  the  idea  of  a  research  and  de¬ 
velopment  publication  for  newspapers. 

Never  known  for  readability  but 
well  received  by  production  directors 
for  its  technical  information,  the  bul¬ 
letin  was  “a  rough-edged  leading  indi¬ 
cator  of  technology,”  Cichelli  said. 
“I  don’t  think  any  other  publication 
gives  you  that.  Others  give  you  prod¬ 
uct  orientation.” 

Research  has  shifted  to  vendors 
and  large  newspaper  companies, 
Cichelli  said,  and  the  work  goes 
unpublished,  leaving  “a  lot  of  oppor¬ 
tunity  for  discussion  of  general  tech¬ 
nology,  and  how  it  might  benefit 
newspapers,  that  doesn’t  get 
reported.” 


WAR! 


It’s  an  ugly  word  but  nonetheless  familiar  to  members  of  the  press 
who  have  covered  wars  and  battles  for  centuries.  The  Korean 
War,  and  the  reporters  who  covered  it,  is  just  one  of  the  many 
intriguing  articles  in  the  new  Fall-Winter  edition  of  Media 
History  Digest. 


Every  issue  of  MHD  is  filled  with  fascinating  stories  of  the 
history  of  journalism.  You  can  receive  MHD  for  only  $7.50 
a  year,  (two  issues),  or  $3.75  for  a  single  copy. 


Call  today  to  begin  receiving  yoUr  copies  of 
Media  History  Digest! 


Call  or  write  today  to  order  your  subscription! 

MEDIA  HISTORY  DIGEST,  do  Editor  &  Publisher,  11  West  19th  St.,  New  York,  NY  10011 

212  •  675  •  4380 
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LEGALLY  SPEAKING - 

Some  First  Amendment  economics 


By  James  B.  Weidner 

The  free  press  guarantee  of  the 
First  Amendment  has  an  economic 
reach  extending  out  of  the  newsroom 
and  into  the  business  office. 

Centuries  ago  Chief  Justice  Mar¬ 
shall  opined  that  the  “power  to  tax  is 
the  power  to  destroy.”  Refining  that 
observation  in  the  context  of  the  First 
.Amendment,  the  Suprem.e  Court  has 
confirmed  over  the  past  decade  that 
the  “power  to  tax  differently”  implies 
the  power  to  silence  opposing  views. 
At  a  minimum,  the  Court  has  said, 
selective  taxation  of  the  press  that  is 
content-based  or  aimed  at  a  small 
group  of  publishers  is  unconstitu¬ 
tional,  absent  an  extraordinary  justi¬ 
fication.  Such  tax  discrimination 
smacks  of  censorship. 

On  Jan.  9, 1991 ,  the  Supreme  Court 
heard  argument  in  a  case  contesting 
the  constitutionality  of  an  Arkansas 
sales  tax  that  applied  to  cable  televi¬ 
sion  but  not  to  satellite  decoders  or  to 
newspapers  and  magazines.  Another 
First  Amendment  case,  brought  by 
Hearst,  challenges  an  Iowa  use  tax 
scheme  that  exempts  “newspapers” 
and  “shoppers’  guides,”  but  no  other 
periodicals.  That  case  is  now  awaiting 
review  by  the  Supreme  Court,  as  are 
two  other  cases  involving  state 
schemes  that  tax  magazines  but  not 
newspapers. 

Depending  on  their  outcome,  the 
Supreme  Court’s  decisions  in  these 
cases  could  have  a  very  substantial 
economic  effect  on  organizations  in 
the  many  states  that  draw  distinctions 
in  taxing  the  press. 

The  Court  will  begin  to  apply  its 
free  press-taxation  construct  to  the 
electronic  media  in  deciding  the  case 
argued  on  Jan.  9.  The  Court  probably 
will  not  etch  any  lines  in  legal  stone, 
given  the  rapidly  evolving  technologi¬ 
cal  changes  in  communication.  More 
likely,  the  Court  will  speak  general¬ 
ly  concerning  tax  differentiation 
between  the  broadcast  and  print 
media  and  set  some  broad  framework 
in  that  regard  for  the  broadcast 
field.  The  Court  also  should  clarify 
the  permissibility,  if  any,  of  tax 
discrimination  among  written  periodi¬ 
cals. 

One  contentious  economic  issue 


(Weidner  is  a  partner  in  the  law  firm 
of  R^ers  &  Wells  of  New  York  City 
and  is  representing  Hearst  before  the 
Supreme  Court  in  the  case  mentioned 
in  the  text.) 


the  Supreme  Court  probably  will  not 
decide  at  all,  however,  is  how  to 
“remedy”  tax  schemes  held  to 
include  unconstitutional  exemptions. 
Some  years  ago  it  appeared  the  Court 
viewed  such  schemes  as  legally  void 
in  their  entirety.  More  recently  the 
Court  said  it  would  not  decide 
whether  the  appropriate  remedy  is  to 
“eliminate  the  exemption,  to  curtail 
it,  to  broaden  it,  or  to  invalidate  the 
tax  altogether.” 

The  battleground  is  therefore  likely 
to  shift  to  state  legislatures.  In  the 
current  economic  climate,  states  are 


Newspapers  team 
with  television 

The  Star  Newspaper  and  Pioneer 
Press,  two  suburban  Chicago  news¬ 
paper  chains  owned  by  the  Sun-Times 
Co.,  are  teaming  with  a  local  tv  sta¬ 
tion  to  provide  local  community  cov¬ 
erage  to  viewers  in  several  Chicago 
suburbs. 

The  news  segments  entitled  “Sub¬ 
urban  News  Source”  are  scheduled 
to  appear  throughout  the  day  and 
during  regular  newscasts  on  the  tv 
station. 

Pioneer  estimates  that  around 
25,0(X)  households  will  be  served  by 
the  program. 

Los  Angeles  Times 
gulf  guide 

Six  hundred-forty  local  schools  are 
using  a  Los  Angeles  Times  resource 
guide  on  the  war  in  the  Middle  East. 

The  booklet, “The  Persian  Gulf 
War:  Keeping  Students  Informed," 
was  assembled  at  the  request  of  the 
Los  Angeles  Unified  School  District. 

Ruth  Bunyan,  a  district  director  of 
instruction,  said  the  day  after  U.S. 
troops  began  bombing  Iraq,  teachers 
were  swamped  with  questions  from 
worried  students. 

After  determining  that  the  district’s 
textbooks  and  audiovisual  materials 
were  inadequate  for  the  task,  Bunyan 
sought  help  from  the  Los  Angeles 
Times  in  Education  Program,  which 
had  been  giving  thought  to  producing 
a  resource  guide. 

The  Times  put  together  a  40-page 
guide  within  a  week,  drawing  from  the 


certain  to  continue  looking  for  addi¬ 
tional  revenue  sources  and  to  try  to 
limit  any  restrictions  imposed  by  the 
Supreme  Court  as  narrowly  as  possi¬ 
ble.  Prudence  suggests  that  press 
organizations  should  monitor  closely 
state  legislative  and  administrative 
developments  in  this  area  and  de¬ 
velop  strategies  accordingly. 

The  constitutional  right  to  “peti¬ 
tion  the  government”  is  part  of  the 
First  Amendment.  In  this  instance, 
exercise  of  that  right  may  well  equally 
protect  both  the  free  press  guarantee 
and  your  own  bottom  line. 


newspaper’s  stories  published  before 
the  war.  The  publication  provides 
background  on  the  countries  involved 
and  events  that  led  to  the  conflict.  It 
also  contains  strategies  for  using  the 
newspaper  to  help  pupils  follow 
breaking  stories. 

The  booklet  is  now  offered  to 
schools  throughout  Southern  Caifor- 
nia,  along  with  six  copies  of  the  news¬ 
paper  delivered  each  weekday  for 
four  weeks  at  a  reduced  subscription 
cost  of  $18. 

War  leads  to 
awards  extension 

With  the  events  in  the  Persian  Gulf 
war  precluding  many  journalists  from 
preparing  award  submissions,  the 
National  Press  Club  has  extended  its 
deadline  for  submission  of  entries  for 
its  annual  awards  from  April  1  to  April 
20. 

The  awards  for  1990  reporting 
include  diplomatic  correspondence, 
consumer  journalism,  newsletter 
journalism,  Washington  correspon¬ 
dence  and  regional  reporting. 

Redesign 

Under  the  guidance  of  design  con¬ 
sultant  ReadDesign  Ltd.  of  Xenia, 
Ohio,  the  LaPorte  (Ind.)  Herald- 
Argus  has  changed  many  of  its  con¬ 
tent  and  style  elements  in  an  effort  to 
improve  the  quality  of  the  paper. 

The  changes  include  the  addition  of 
new  columns  and  features,  improved 
use  of  color  and  photos,  and  new 
I  typographic  styles. 
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High  Court  says 
Minn,  paper 
need  not  pay 

The  U.S.  Supreme  Court  has 
refused  to  reinstate  a  $785,000  libel 
award  a  Minnesota  newspaper  was 
ordered  to  pay  a  former  prosecutor 
for  articles  a  jury  said  created  a  false 
impression. 

The  justices,  without  comment,  let 
stand  a  Minnesota  Supreme  Court 
ruling  that  the  Duluth  News-Tribune 
articles  at  issue  are  constitutionally 
protected  against  any  libel  liability. 

The  articles,  all  of  which  appeared 
in  the  newspaper’s  Nov.  15,  1981, 
edition,  were  critical  of  how  Carlton 
County,  Minn.,  law-enforcement  of¬ 
ficials  and  courts  handled  cases 
involving  battered  women. 

They  contained  critical  comments 
about  Donald  Diesen,  then  the  county 
prosecutor.  People  quoted  in  the  arti¬ 
cles  said  Diesen  was  lenient  in  prose¬ 
cuting  men  who  battered  women. 

Diesen  sued  the  News-Tribune, 
executive  editor  Thomas  Daly  and 
reporter  John  Hessburg,  alleging  the 
articles  falsely  defamed  him.  He  con¬ 
tended  that  the  articles  used  materials 
out  of  context,  highlighted  negative 
opinions  and  played  down  favorable 
opinions. 

The  defendants  acknowledged  that 
the  articles  implicitly  charged  Diesen 
with  malfeasance  or  misfeasance,  but 
testified  they  believed  the  articles 
were  true. 

After  a  1988  trial,  a  jury  awarded 
Diesen  $285,000  in  compensatory 
damages  and  $500,000  in  punitive 
damages. 

The  trial  judge  threw  out  the  award, 
ruling,  “There  can  be  no  libel  by 
innuendo  if  the  challenged  communi¬ 
cation  is  true  and  concerns  public  offi¬ 
cers  and  public  affairs  even  though  a 
false  implication  may  reasonably  be 
drawn.” 

A  state  appeals  court  reinstated  the 
award,  but  the  Minnesota  Supreme 
Court  ruled  against  Diesen  by  a  5-2 
vote  last  May. 

The  state  court  said  the  articles  had 
not  libeled  Diesen  “because  the 
printed  articles  admittedly  only  con¬ 
tained  true  statements  or  opinion,  and 
any  implication  therefrom  was  con¬ 
stitutionally  protected  criticism  of  a 
public  official.” 

The  state  court  also  ruled  that  the 
former  prosecutor  had  failed  to  prove 
the  articles  were  written  with  “actual 
malice,”  or  “knowledge  or  reckless 
disregard  of  their  falsity.” 


In  the  appeal,  Diesen  argued,  “If 
falsity  by  implication  is  recognized  as 
urged,  the  state  court’s  malice  hold¬ 
ing  is  fatally  flawed  by  use  of  the 
incorrect  falsity  standard.” 

The  appeal  said,  “The  editing 
efforts  at  the  newspaper  were 
directed  not  at  eliminating  poison,  but 
at  determining  how  large  and  how 
potent  the  dose  of  venom  should  be.” 

Daly  and  Hessburg  are  no  longer  at 
the  News-Tribune.  Daly  lives  and 
works  in  Napa,  Calif.,  Hessburg,  in 
Seattle. 

—  AP 

Woman  on  trial 
for  murder  sues 
news  organizations 

Carolyn  Warmus,  a  Michigan 
native  on  trial  in  New  York  in  the 
slaying  of  her  former  lover’s  wife,  has 
sued  eight  publications  and  three  tele¬ 
vision  shows,  claiming  they  defamed 
her  and  invaded  her  privacy  in  their 
coverage  of  the  Ccise. 

Warmus  is  on  trial  in  White  Plains, 
N.Y.,  in  the  Jan.  15,  1989,  shooting 
death  of  Betty  Jeanne  Solomon,  40. 
Prosecutors  contend  that  Warmus 
shot  the  woman,  then  met  Solomon’s 
husband  Paul  for  drinks  and  sex. 

Warmus  says  she  is  innocent  in  the 
shooting. 

Detroit  attorney  Albert  J.  Dib  filed 
the  59-page  complaint  in  Wayne 
County  (Mich.)  Circuit  Court. 

Named  as  defendants  were  the 
Detroit  News  and  Detroit  Free  Press, 
the  New  York  Post,  New  York  Daily 
News,  the  Reporter-Dispatch,  Gan¬ 
nett  Westchester  Newspapers,  New 
York,  Mademoiselle  and  People 
magazines.  Also  named  were  the  tele¬ 
vision  shows  Hard  Copy,  Inside  Edi¬ 
tion,  and  A  Current  Affair.  The  suit 
seeks  unspecified  damages. 

—  AP 

Oklahoma  reporter 
to  appeal 
jail  sentence 

The  attorney  for  a  newspaper 
reporter  in  Pryor,  Okla.,  convicted  of 
civil  contempt  for  refusing  to  surren¬ 
der  her  unpublished  notes  said  he  will 
file  an  appeal  with  the  state  Supreme 
Court. 

Angie  Horton,  a  reporter  for  the 
Pryor  Daily  Times,  was  sentenced  to 
six  months  in  jail  Feb.  12  by  District 
Judge  Dynda  Post. 


The  case  started  in  1989  when  Ali¬ 
cia  Jo  Gower  allegedly  took  her  6- 
year-old  daughter  during  a  supervised 
visit.  The  child’s  aunt  is  the  legal 
guardian  and  Gower  was  charged 
with  child  stealing. 

Horton  interviewed  the  woman  for 
a  story  published  in  November. 

The  attorney  for  Gower  said  that, 
during  a  preliminary  hearing  in  Janu¬ 
ary,  the  reporter  used  her  notes  from 
the  story  to  refresh  her  memory. 
Because  of  that.  Defense  Attorney 
Chuck  Ramsey  said,  he  should  be 
able  to  see  them  to  prepare  his  cross- 
examination. 

The  Newsmen’s  Privilege  Law 
allows  Oklahoma  reporters  to  with¬ 
hold  unpublished  or  unaired  material 
if  the  information  can  be  obtained 
from  another  source. 

Managing  editor  Terry  Alyward 
said  the  newspaper  has  posted  the 
$2,(X)0  bond  for  Horton. 

—  AP 

Noriega  phone 
logs  made  public 

Telephone  log  entries  chronicling 
calls  made  by  Manuel  Antonio  Nori¬ 
ega  from  federal  prison  in  Miami 
recently  were  released  by  U.S.  Dis¬ 
trict  Judge  William  Hoeveler. 

The  Associated  Press  and  Cable 
News  Network  had  sought  release  of 
the  phone  logs  as  part  of  the  legal  case 
surrounding  CNN’s  broadcast  of  por¬ 
tions  of  Noriega’s  taped  calls. 

The  records  show  Noriega  made 
some  1,500  calls  over  nine  months, 
virtually  all  of  them  to  his  attorneys. 


Complaint 

dismissed 


A  pressmen’s  complaint  of  unfair 
labor  practice  against  the  Sacramento 
(Calif.)  Bee  has  been  dimissed  by  a 
administrative  law  judge  for  the 
National  Labor  Relations  Board. 

The  complaint,  which  was  filed  by 
the  Graphic  Communications  Inter¬ 
national  Union,  District  Council  2, 
was  in  connection  with  contract  bar¬ 
gaining  in  June  1988. 

The  Bee  contended  that  the  negoti¬ 
ations  ended  in  a  legal  impasse.  Union 
officials  said  the  paper  had  bargained 
in  bad  faith. 

Law  judge  Jay  Pollack  ruled  the 
Bee  had  bargained  in  good  faith. 

Bee  administrative  director  Rick 
Frey  termed  the  ruling  “a  complete 
victory.” 
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Rockwell  realigns  by  region 

New  units  focus  newspaper  and  commercial  press  businesses 
geographically;  Coiorliner,  Headliner  Offset  sales  announced 


Rockwell  Graphic  Systems  has 
announced  the  realignment  of  its 
newspaper  and  commercial  printing 
press  segments  into  three  geographi¬ 
cally  focused  businesses. 

The  new  business  units  are  Rock¬ 
well  Newspaper  and  Commercial 
Products  —  the  Americas,  —  Eu¬ 
rope  and  —  Asia  Pacific,  each  selling 
the  company’s  Goss,  Baker  Perkins 
and  Hantscho  products  in  its  respec¬ 
tive  market. 

Rockwell  Graphic  Systems  presi¬ 
dent  James  D.  Cavanaugh  said  the 
change  makes  RGS  “truly  global,” 
and  enhances  each  unit’s  ability  to 
meet  its  customers’  specific  needs. 

Prior  to  the  realignment,  RGS  was 
organized  into  newspaper  business 
units  that  served  specific  market 
areas  and  a  commercial  press  busi¬ 
ness  unit  with  worldwide  scope. 


president  and  general  manager.  East¬ 
ern  Hemisphere,  Goss  Newspaper 
Products,  now  holds  the  same  posi¬ 
tions  at  Rockwell  Newspaper  and 
Commercial  Products — Europe. 

Frank  D.  Jurenka  continues  as  vice 
president  and  general  manager  of  the 
Asia  Pacific  business  segment  (E&P, 
Dec.  22,  1990,  P.  27). 

In  separate  announcements,  Rock¬ 
well  Graphic  Systems  reported  the 
sales  of  Goss  Coiorliner  and  Head¬ 
liner  Offset  presses.  Fox  Valley  Press 
Inc.,  a  Copley  Press  Inc.  subsidiary, 
ordered  two  Coiorliner  presses  for  a 
yet-to-be-built  166,000-square-foot 
printing  and  distribution  plant. 

The  new  facility,  to  be  constructed 
in  Plainfield,  Ill.,  will  consolidate  pro¬ 
duction  of  Copley’s  Herald-News,  in 
Joliet,  and  Beacon-News,  in  Aurora, 
each  of  which  is  now  printed  on  its 


Rockwell  Graphic  Systems  president  James  D. 
Cavanaugh  said  the  change  makes  RGS  “truly 
global,”  and  enhances  each  unit’s  ability  to  meet  its 
customers’  specific  needs. 


The  realignment  occasioned  new 
assignments  in  RSG  management. 
Lester  A.  Kraft  was  promoted  from 
Goss  Newspaper  Products  vice  presi¬ 
dent  and  general  manager  to  Rock¬ 
well  Graphic  Systems  executive  vice 
president-marketing.  Kraft  takes  the 
lead  role  in  further  development  of 
global  marketing  strategies. 

William  A.  Boston  moves  from 
Rockwell  Commercial  Products  vice 
president  and  general  manager,  a 
position  he  has  held  since  the  unit’s 
formation  in  1985,  to  vice  president 
and  general  manager  of  Rockwell 
Newspaper  and  Commercial  Prod¬ 
ucts. 

P.  Michael  Kienzie,  sales  and  ser¬ 
vice  director  at  Goss  Newspaper 
Products,  was  named  that  unit’s  gen¬ 
eral  manager. 

Gerald  DeVito  was  appointed  gen¬ 
eral  manager,  Hantscho  Products  and 
Baker  Perkins  Products  (Americas), 
and  David  Romberg  continues  as  gen¬ 
eral  manager,  Goss  Commercial 
Products. 

Frank  J.  McKay,  formerly  vice 


own  letterpress  equipment. 

Scheduled  to  be  operational  by 
mid-1992,  the  new  Colorliners  will 
also  print  several  Copley-owned 
weeklies  and  shoppers,  as  well  as 
commercial  work.  The  need  to  print  a 
variety  of  newspapers  and  other  prod¬ 
ucts  was  cited  in  the  selection  of  the 
presses. 

Fox  Valley  production  and  distri¬ 
bution  vice  president  Leon  Hove 
called  northern  Illinois  “a  major  mar¬ 
ket  with  growth  potential  as  great  as 
any  area  Copley  serves.”  He  said  that 
consolidating  the  operations  makes 
sense  in  view  of  the  volume  of  current 
business  and  the  commercial  work 
being  sought.  (See  E«&P,  Feb.  2,  PP. 
25  and  34.) 

They  will  be  installed  in  one  press¬ 
line  comprising  39  couples,  two  3:2 
160-page  folders  and  10  CT50  RTPs, 
all  of  which  are  controlled  by  the  Goss 
Advanced  Press  Control  System  and 
linked  to  remote  master  workstations 
and  product  quality  workstations.  A 
supervisory  processor  with  Layout 
Assistant  software  provides  imposi- 


tioning,  scheduling  and  post-produc¬ 
tion  data  reporting. 

Indianapolis  Newspapers  Inc.  has 
ordered  another  Headliner  Offset 
press,  its  sixth  in  four  years,  allowing 
the  Indianapolis  Star  and  Indianapo¬ 
lis  News  to  be  printed  entirely  on 
offset  equipment.  It  will  replace  a 
Goss  Mark  II,  the  last  of  INI’s  letter- 
press. 

The  order  calls  for  a  nine-unit 
press,  including  a  double-perfecting 
four-color  unit,  eight  static  belt  RTPs, 
and  a  Goss  Modular  Press  Control 
System.  Existing  angle  bars  and 
folder  will  be  used  (cutoff  will  be  con¬ 
verted  to  22y4"). 

Installation  is  slated  for  January 
1992.  It  is  scheduled  to  be  operating  in 
time  for  the  Indianapolis  500  race  in 
May. 

Rockwell  honors 
Ikegai-Goss  staffer 

Rockwell  International  Corp. 
named  Yuji  Ijichi  a  1991  Engineer  of 
the  Year,  the  company’s  highest 
honor  for  technical  achievement. 
Among  more  than  18,000  Rockwell 
engineers  and  scientists,  16  were 
selected  for  the  award. 

Ijichi  was  selected  for  his  contribu¬ 
tions  to  the  development  and  com¬ 
mercialization  of  keyless  offset  tech¬ 
nology  for  Japanese  newspapers.  His 
most  recent  accomplishment  was  the 
invention  of  the  “AS”  anilox  roller, 
“a  key  element”  in  the  company’s 
keyless  printing  in  Japan. 

An  engineer  at  the  Sayama-City, 
Japan,  plant  of  Ikegai-Goss  Co.  Ltd., 
manufacturer  of  newspaper  presses, 
Ijichi  joined  its  predecessor  com¬ 
pany,  Ikegai  Iron  Works,  almost  38 
years  ago. 

DISC  appoints 
marketing  manager 

Thaine  Shetter  has  been  promoted 
to  marketing  manager  at  Dewar  Infor¬ 
mation  Systems  Corp. 

An  education  specialist  with 
DISC’S  Customer  Education  Depart¬ 
ment  for  two  years,  Shetter  had  ear¬ 
lier  been  advertising  director  at  the 
Fort  Scott  (Kan.)  Tribune. 
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Five  dailies  get 
Muller  Martini 
products 

The  Post-Crescent,  Appleton, 
Wis.,  and  the  Asbury  Park  (N.J.) 
Press  have  purchased  tv-program 
stitchers  with  counter  stackers  from 
Hauppauge,  N.Y. -based  Muller  Mar¬ 
tini  Corp.  The  same  stitchers  were 
also  recently  installed  at  the  The  Tele¬ 
graph,  Alton,  Ill.,  the  Greenville, 
N.C.,  Daily  Reflector  and  Times 
Publishing,  Wichita  Falls,  Texas. 

In  Monterey,  Calif.,  The  Herald  is 
expanding  the  output  capacity  of  its 
year-old  Muller  Martini  PrintRoll  on¬ 
line  inserting  system  with  the  pur¬ 
chase  of  additional  rolls. 

Hercules  creates 
two  new  posts 

Hercules  Inc.,  Naperville,  Ill.,  has 
promoted  Elmer  Graff  to  national 
sales  manager  for  its  Merigraph 
Newspaper  Business,  a  newly 
created  position.  Most  recently  East¬ 


ern  region  accounts  manager,  Graff 
joined  Hercules  in  1974. 

Named  industry  specialist  at  Her¬ 
cules  is  William  B.  Kee.  With  the 
company  for  22  years,  Kee  has  been 
instrumental  in  developing  flexo¬ 
graphic  printing  technology  for  news¬ 
papers. 

CE  puts  1010s  in 
Phoenix;  adds 
Ryle  to  staff 

Phoenix  Newspapers  Inc.  has  pur¬ 
chased  13  CE  1010  workstations  for 
its  System  Integrators  Inc.  front  end. 
Following  several  weeks  of  news¬ 
room  trials  in  day-to-day  work,  PNI 
cited  the  workstation’s  larger  monitor 
and  improved  keyboard. 

The  CE  1010,  an  IBM-compatible 
’286  PC,  functions  with  an  SII  Sys¬ 
tem/22  or  System/55  without  chang¬ 
ing  existing  terminal  cabling,  accord¬ 
ing  to  the  manufacturer.  The  worksta¬ 
tion  permits  users  to  upload  to  the  SII 
video  control  unit  from  a  floppy  disc 
for  convenient  input  of  work  per¬ 
formed  elsewhere  on  another  PC. 

The  Rocklin,  Calif.-based  firm 


announced  the  appointment  of  Clint 
Ryle  as  software  services  and  system 
development  manager,  with  responsi¬ 
bility  for  servicing  existing  software 
and  developing  software  systems  for 
future  products.  Ryle  had  earlier 
worked  for  System  Integrators  Inc. 

Taylor  heads 
Hoechst  Celanese 
Printing  Products 
Division 

Robert  L.  Taylor  was  named  vice 
president  and  general  manager  of  the 
Printing  Products  Div.  of  Hoechst 
Celanese,  Somerville,  N.J.,  maker  of 
presensitized  offset  plates  and  color 
proofing  materials. 

In  his  new  post,  Taylor  is  responsi¬ 
ble  for  establishing  strategic  direction 
and  programs  for  the  North  American 
market,  in  coordination  with  the  goals 
of  the  German  parent  corporation, 
Hoechst  AG. 

Before  his  current  assignment, 
Taylor  headed  the  company’s  Separa¬ 
tions  Products  Div.  He  joined 
Hoechst  26  years  ago  at  its  chemical 
operations  in  Texas. 
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OPTIMUM  COLOR  VERSATILITY 

•  Eliminates  newspaper  production 
dilemmas  that  reduce  paging  to  increase 
color,  or  sacrifice  color  to  increase  paging. 

•  Centralized  production  control. 

•  Optimum  print  quality  and  unsurpassed 
flexibility. 

•  “Advanced  Press  Control  System”  (ARCS) 
simplifies  press  setup  and  operations. 

•  Up  to  75,000  broadsheet  newspapers  per 
hour  straight  or  37,500  collect. 

•  50”  Goss  Running  Belt  Tension  RTFs 
improve  reelroom  efficiency. 

For  more  detailed  information,  call  Jules  Plangere  III,  Asbury  Park  Press,  Neptune,  NJ,  (908)  922-6000. 
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RTSI  announces 
new  license,  new 
platform,  new  execs 

Routing  Technology  Software  Inc. , 
ranked  last  fall  among  Inc.  maga¬ 
zine’s  500  fastest-growing  private 
U.S.  companies,  announced  that  the 
Washington  (D.C.)  Times  has 
licensed  its  Roadshow  PC-based 
routing  and  scheduling  software  for 
delivery  and  distribution. 

In  its  changeover  from  manual 
routing  operations,  the  Times  initially 
will  use  Roadshow  to  analyze  its  dis¬ 
tribution  network  for  single-copy  and 
bulk  routing.  RTSI  said  the  Times 
licensed  the  product  to  route  more 
than  70  haulers  in  the  single-copy 
division  and  more  than  400  trucks  on 
home-delivery  routes.  Richard  Jones, 
assistant  to  the  Times  general  man¬ 
ager,  said  he  expected  fewer  prob¬ 
lems  from  down  routes  and  fast  re¬ 
routing  around  problem  areas. 

Roadshow’s  high-resolution  Video 
Map  technology  was  designed  to  ana¬ 
lyze  information  about  a  user’s  opera¬ 
tion  to  cut  distribution  costs  and 
improve  customer  service.  It  calcu¬ 
lates  the  most  cost-effective  routes 
and  schedules  for  pickup  and  deliv¬ 
ery  based  on  actual  driving  time, 
mileage,  operating  costs  and  delivery 
time  windows. 

Roadshow  is  now  running  on  a 
33MHz,  ’486-based  workstation  at 
one  of  RTSI’s  non-newspaper 
licensees,  where  it  is  expected  to  offer 
greater  speed  and  capacity  for  deter¬ 
mining  least-cost  delivery  routes  over 
broad  geographic  regions  where  cus¬ 
tomers  number  in  the  thousands. 

RTSI  has  also  promoted  two 
regional  sales  managers.  Former 
Northeast  manager  Vincent  Polentes 
was  named  sales  vice  president,  and 
Bob  Olterman,  former  Southern  man¬ 
ager,  is  now  regional  vice  president. 

Videotex  services 
close  at  Omaha 
daily,  elsewhere 

Videotex  operations  at  the  Omaha 
World-Herald  ceased  last  month  after 
failing  to  attract  enough  users  to 
become  profitable. 

Users  of  modem-equipped  PCs 
could  subscribe  to  the  service  through 
the  two-year-old  CommunityLink 
electronic  gateway  operated  by  the 
Denver-based  U  S  West  regional  Bell 
operating  company.  An  original  Com¬ 


munityLink  participant,  the  paper 
was  its  largest  local  information  pro¬ 
vider.  Omaha  was  a  test  market  for 
the  electronic  information  service, 
which  U  S  West  had  intended  to 
expand  to  other  cities  in  the  region. 

The  Associated  Press  quoted 
World-Herald  sales  vice  president 
Bill  Donaldson  saying,  “We  gave  it  a 
good  try  .  .  .  but  the  public  just  didn’t 
buy  it.’’  He  said  the  service’s  failure 
indicated  the  public’s  preference  for 
printed  sources  of  information. 

Only  days  before,  another  regional 
telephone  company,  Nynex  Corp., 
said  it  would  close  down  its  Info- 
Look  gateway,  which  serves  Ver¬ 
mont  and  the  New  York  and  Boston 
metropolitan  areas.  Citing  annual 
losses  in  the  millions,  the  company 
said  it  was  not  prepared  to  continue  in 
the  face  of  the  region’s  recession  but 
might  resumo  service  if  the  economy 
improves. 

Nynex  blamed  the  gateway’s  clos¬ 
ing  in  part  on  its  inability  to  supply 
and  control  the  quality  and  consis¬ 
tency  of  its  services.  Fewer  than  10% 
of  its  12,000-plus  subscribers  had  con¬ 
tinued  to  use  Info-Look — according 
to  some  accounts,  mostly  for  adults- 
only  services. 

Among  other  things,  judicial 
restrictions  imposed  on  RBOCs  pre¬ 
vent  them  from  generating  informa¬ 
tion  made  available  through  gate¬ 
ways.  The  “baby  Bells’’  await  possi¬ 
ble  lifting  of  some  restrictions  later 
this  year.  Of  three  other  gateways 
once  operated  by  regional  Bells,  only 
two  remain. 

The  IBM  Corp. -Sears  Roebuck  & 
Co.  videotex  service.  Prodigy,  is 
reportedly  as  yet  unprofitable.  It 
aroused  subscribers’  ire  last  year 
when  it  sought  to  control  electronic 
bulletin  board  messages  after  they 
had  been  posted  in  unusually  large 
numbers  in  reaction  to  announced 
charges  for  the  formerly  free  service. 

The  joint  corporate  owners  denied 
any  interest  in  suppressing  free 
expression,  explaining  that  the  sud¬ 
den  large  increase  in  messaging  vol¬ 
ume  threatened  to  overload  the  sys¬ 
tem. 

Diadem  shows 
Mac  link  to 
drum  scanners 

Diadem  Inc.,  Moonachie,  N.J.,  will 
introduce  next  month  a  system  for 
connecting  Macintoshes  to  drum 
scanners.  The  Scan-Link  System,  a 
two-way,  on-line  interface,  allowing 


transfer  of  high-resolution  images. 

The  product  couples  the  color 
image  editing  and  page  makeup  soft¬ 
ware  available  on  the  Macintosh  with 
the  high-resolution  scanning  of  vari¬ 
ous  drum  scanners. 

Hyphen  makes 
second  sale 
to  Howard 

Howard  Publications,  based  in 
Oceanside,  Calif.,  has  purchased  31 
Dash  600  systems  from  Hyphen  Inc. 
for  PostScript  output  at  17  publishing 
sites.  The  order  follows  last  year’s 
sale  to  Howard  of  24  Sparc  RIP  108s 
imagesetters  (Hyphen’s  Sun  Sparc- 
station-based  raster  image  processor 
and  an  ECRM  PelBox  108s  recorder). 

The  Dash  600  is  a  Hyphen  software 
PostScript  RIP  residing  on  a  Mac  II, 
’386  or  ’486  PC  or  Sun  Microsystems 
Sparcstation  that  records  to  the  Copal 
6000  SLB  printer.  It  images  on  plain 
paper  in  formats  up  to  H"xl7"  at 
600x600-dpi  resolution.  Systems  for 
Howard  run  on  Macs  and  Sparcsta- 
tions. 

MacRIP  customers  on  the  service 
warranty  plan  were  also  to  get  a  Copal 
6000  interface  free  from  Hyphen 
when  it  brought  out  version  8.5  of  the 
software  RIP  in  January.  Among 
other  enhancements,  the  new  release 
also  includes  an  interface  to  Linotype 
recorders  and  offers  complete  paper 
management,  programmable  setup 
files,  more  image-control  parameters, 
a  variety  of  units  of  measure  for  size 
and  resolution  and  a  redesigned  font 
downloader. 

Ferag  gets 
Vario-Minidisc  order 

R.R.  Donnelly  has  contracted  with 
Ferag  to  install  Vario-Minidisc  tech¬ 
nology  at  its  U  .K. -based  Ben  Johnson 
Division  for  production  of  directo¬ 
ries. 

According  to  Ferag,  the  Vario- 
Minidiscs  will  fully  automate  feeding 
of  perfect  binders.  The  project 
includes  waste  reduction,  increasing 
processible  pagination,  comprehen¬ 
sive  internal  transport  logistics  and 
denser,  more  flexible  storage. 

Discs  laid  one  atop  another  in  inter¬ 
mediate  storage  will  require  no  pal¬ 
lets  or  cassettes.  With  the  appropriate 
unwinder,  publishers  can  accept  discs 
trucked  from  printers,  then  put  them 
on  line  to  most  inserting  machines, 
reducing  the  lime,  labor  and  cost  of 
processing  stacked  inserts. 
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Rep  pitch  pays  off 

Toledo  Blade  signs  Branham  as  Its  national  ad  rep,  but  Branham, 
like  most  reps  today,  plans  to  help  bring  in  retail  accounts  too 


By  Ann  Marie  Kerwin 

After  nearly  20  years  of  knocking 
on  national  advertising  account  doors 
by  themselves,  the  staff  at  the  Toledo 
(Ohio)  Blade  have  decided  to  let 
someone  else  help  them  do  the 
knocking. 

Branham  Newspaper  Sales,  effec¬ 
tive  March  1 ,  was  signed  to  a  one-year 
contract  as  the  Blade’s  national  rep¬ 
resentative  firm. 

Since  February  1973,  the  Blade  had 
handled  its  own  national  advertising 
needs  but,  looking  at  the  uphill  road 
newspapers  will  have  to  climb  to  win 
more  national  advertising  share,  the 
Blade  decided  to  rehire  a  representa¬ 
tive  firm. 

The  Blade  began  interviewing  rep¬ 
resentative  firms  last  year,  but  put  off 
making  a  decision  until  this  year.  Two 
firms,  including  Branham,  returned  to 
make  second  presentations. 

Branham,  in  its  second  presenta¬ 
tion,  decided  to  concentrate  on  the 
benefits  a  national  representative  firm 
could  bring  to  a  newspaper,  rather 
than  touting  Branham  itself,  accord¬ 
ing  to  Steve  Seraita,  executive  vice 
president  and  chief  operating  officer 
of  Branham. 

With  the  newspaper  industry  facing 
the  question  of  whether  the  current 
downturn  is  cyclical  or  structural, 
Seraita  said,  it  is  a  time  for  newspa¬ 
pers  to  look  at  how  they  do  business. 

According  to  Alex  Brown  and 
Sons,  a  brokerage  firm,  the  downturn 
is  structural,  and  it  is  up  to  newspa¬ 
pers  to  make  the  changes  necessary  to 
cater  to  the  customer. 

“There  is  truth  in  both  situations. 
It’s  a  total  advertising  depression, 
and  that’s  cyclical.  Retail  will  come 
back,  classified  will  come  back,  but 
newspapers  won’t  get  share  back 
unless  newspapers  are  attractive  to 
the  advertiser,’’  said  Don  Wadding- 
ton,  Branham  president. 

An  advantage  of  employing  a  rep¬ 
resentative  firm,  and  a  point  made  by 
Branham  in  its  presentation,  is  that  it 
has  a  knowledge  of  the  business 
nationwide.  This  allows  it  to  create 
and  fulfill  targeted  programs  and, 
because  it  is  exposed  to  many  differ¬ 
ent  newspapers,  the  rep  firm  can 
implement  ideas  for  the  newspaper 


that  have  worked  in  similar  markets. 
Bringing  in  fresh  ideas  and 
approaches  is  a  plus  in  an  advertising 
environment  that  has  asked  newspa¬ 
pers  to  be  more  creative  in  their 
approach  to  advertising. 

Branham  also  pointed  out  that  the 
rep  firm  is  an  asset  to  advertising 
agencies.  The  national  representative 
can  point  to  opportunities  in  the 
newspaper’s  market  that  might  not 
have  been  on  the  advertiser’s  agenda. 

“Advertisers  want  to  work  with  a 
central  source,  not  1,700  individual 
newspapers.  A  newspaper  without 
representation  is  like  a  maverick 
working  alone,  hitchhiking,”  Wad- 
dington  said. 

The  Branham  presentation  pointed 
out  that  because  rep  firms  have 
offices  in  key  advertising  centers,  a 
larger  sales  force  is  generated  for  the 
newspaper. 


Hank  Baker,  the  Blade’s  national 
ad  manager  found  an  advantage  to 
“having  the  representative  there 
immediately  to  talk  to  the  media  peo¬ 
ple. 

“Before,  we  counted  on  our 
national  account  managers  but,  in  a 
short  period  of  time,  it  pays  to  have 
someone  there  to  present  whatever 
the  proposal  is.  We  can  fax  it  to  the 
rep  and  cut  back  on  our  travel  time.” 

The  ability  of  Branham  to  network 
with  other  papers,  and  provide  adver¬ 
tisers  with  a  one  order/one  bill  service 
was  also  a  selling  point. 

Branham’s  networking  means  that 
they  will  set  up  advertising  packages, 
even  if  they  involve  newspapers  out¬ 
side  of  their  representation. 

One  package  Branham  has  put 
together  is  a  group  of  newspapers  out¬ 
side  Chicago  who  all  agreed  to  run  a 
special  Chicago  travel  section  on  the 
same  day.  Chicago  advertisers  were 
offered  a  special  one  order/one  bill 
buy  at  a  discounted  price  if  they 
bought  all  10  markets.  Only  eight  of 


the  10  newspapers  in  the  buy  are 
Branham  clients. 

The  pro^am  was  implemented  in 
markets  similar  to  the  size  of  the 
Blade’s  market. 

“Retail  has  become  more  and  more 
like  a  national  account,  and  it  needs  to 
be  treated  that  way,”  Waddington 
observed. 

Branham  has  a  computerized  pro¬ 
gram  in  their  retail  department  listing 
200  different  retailers.  When  a  retailer 
moves  into  a  newspaper’s  market, 
Branham  sends  them  detailed  notes  to 
let  the  newspaper  get  a  fix  on  how  the 
retailer  does  business. 

Historically,  representative  firms 
received  a  straight  commission  based 
upon  national  advertising  revenue 
but,  as  national  advertising  share  for 
newspapers  has  declined,  the  rep 
firms  are  finding  that  some  of  their 
sales  work  is  bearing  fruit  in  other 


areas,  such  as  retail  and  co-op,  said 
Waddington. 

Another  problem  rep  firms  have 
run  into  in  billing  is  that  the  term 
national  advertising,  and  which 
accounts  it  applies  to,  varies  from 
newspaper  to  newspaper. 

“The  sales  work  still  has  to  be 
done,  no  matter  what  you  call  it,” 
said  Waddington. 

Various  remuneration  packages 
have  been  proposed,  but  one  that 
Branham  has  settled  on  in  some  cases 
is  a  lower  commission  percentage, 
but  against  ail  display  advertising  and 
not  just  national. 

“That  way  we  can  sell  anything  the 
newspaper  has  to  sell;  we’re  a  true 
branch  office  of  the  newspaper,” 
Waddington  said. 

Another  approach  is  to  charge  a 
negotiated  flat  fee  to  do  “what  job 
needs  to  be  done  but,  if  we  increase 
the  newspaper’s  share  of  market  or  a 
specific  target  account’s  ad  dollars, 
we  get  a  bonus,  or  an  extra  commis- 
(Continued  on  page  39) 


Branham’s  networking  means  they  will  set  up 
advertising  packages,  even  if  they  involve  newspapers 
outside  of  their  representation. 


EDITOR  &  PUBLISHER  for  March  9,  1991 


29 


IN  BRIEF - 


Journalists’ 
group  protests 
sentencing 

An  international  journalists’  group, 
in  a  letter  to  the  Chinese  government, 
is  protesting  the  harsh  sentences 
given  to  two  democracy  activists  and 
is  appealing  for  their  release. 

“We  believe  Chen  Ziming  and 
Wang  Juntao  are  being  persecuted  for 
their  right  to  free  expression,”  wrote 
the  Committee  to  Protect  Journalists. 

The  letter  from  the  New  York- 
based  group  was  addressed  to  Chi¬ 
nese  Premier  Li  Peng  and  General 
Secretary  Jiang  Zemin  of  the  Commu¬ 
nist  Party. 

Chen  and  Wang  were  convicted 
Feb.  12  of  sedition  and  counterrevo¬ 
lutionary  propaganda  and  incitement. 
They  were  each  sentenced  to  13-year 
jail  terms. 

Chen  was  director  of  a  private 
social  studies  research  institute  that 
published  the  now-banned  Economic 
Studies  Weekly.  Wang  was  the  news¬ 
paper’s  editor. 

Both  activists  worked  behind  the 
scenes  during  the  1989  democracy 
movement,  holding  regular  meetings 
to  advise  protest  leaders  and  trying  to 
maintain  control  over  the  increasingly 
chaotic  seven-week  movement. 

Both  were  arrested  in  the  fall  of 
1989  and  held  until  their  closed-door 
trials.  Their  sentences  were 
announced  only  an  hour  after  the  con¬ 
clusion  of  their  separate  trials. 

—  AP 

Agenda  posting 
urged  by 
media  groups 

The  Los  Angeles  chapter  of  the 
Society  of  Professional  Journalists 
has  joined  other  state  media  organiza¬ 
tions  in  urging  passage  of  a  bill  that 
would  require  government  bodies  to 
post  agendas  at  least  72  hours  before 
regular  meetings. 

The  measure.  Assembly  Bill  102 
sponsored  by  Lloyd  Connelly  (D-Sac- 
ramento),  also  would  bar  public 
bodies  from  taking  action  on  non¬ 
agenda  matters  except  in  emergency 
cases. 

A  bill  to  amend  the  state’s  open 
meetings  law  (Brown  Act)  by  requir¬ 
ing  the  agenda  posting  was  passed  by 
the  legislature  last  year  but  was  ve¬ 
toed  by  then-Gov.  George  Deukme- 
jian. 


The  posting  provision  was  added  to 
the  Brown  Act  in  1986  but  was  later 
removed  after  the  Los  Angeles  Board 
of  Supervisors  submitted  a  claim  to 
the  state  for  $12,000  to  reimburse  it 
for  expenses  connected  with  advance 
posting  of  meeting  agendas. 

Terry  Francke,  executive  director 
of  the  California  First  Amendment 
Coalition,  which  also  is  supporting 
passage  of  the  Connelly  bill,  said  the 
Legislature  became  concerned  that 
the  state  would  be  flooded  with  other 
requests  for  reimbursement. 

Francke  said  the  state,  as  the  result 
of  a  survey,  concluded  that  it  might 
have  to  pay  out  $2  million  a  year  to 
various  government  bodies  seeking  to 
collect  their  costs  for  posting  agen¬ 
das. 

He  noted  that  the  L.A.  Board  of 
Supervisors  is  the  only  body  to  have 
made  a  claim.  Other  agencies,  he  con¬ 
tinued,  are  absorbing  the  cost  of 
posting  agendas  themselves  rather 
than  doing  the  complicated  paper¬ 
work  to  arrive  at  their  cost  for  person¬ 
nel  time  and  other  expenses. 

Even  the  L.A.  board  has  yet  to  be 
repaid  by  the  state,  Francke  added. 


NFL  may  not 
punish  Kiam  for 
Lisa  Olson  joke 

New  England  Patriots  football 
team  owner  Victor  Kiam  may  not  be 
punished  by  the  National  Football 
League  for  his  off-color  joke  about 
Boston  Herald  sportswriter  Lisa 
Olson,  NFL  commissioner  Paul 
Tagliabue  said  in  a  television  inter¬ 
view. 

Kiam’s  joke  at  a  stag  banquet  Feb. 
4  about  the  sexual  harassment  Olson 
faced  in  a  locker  room  incident  last 
football  season  raised  anew  the  con¬ 
troversy  about  how  seriously  the 
team  viewed  the  episode  {E&P,  Feb. 
23,  1991). 

NFL  officials  had  indicated  in  pub¬ 
lished  reports  that  Kiam  could  face 
league  censure. 

However,  in  an  interview  with  the 
ESPN  show  “Commissioners’ 
Roundtable”  Feb.  24,  Tagliabue  said 
official  punishment  may  not  be  appro¬ 
priate. 

“You  cannot  ensure  that  every 
owner  tells  every  joke  in  good  taste  or 
that  his  other  personal  habits  are  in 
good  taste,”  Tagliabue  said.  “I  mean, 
I  could  find  a  lot  of  tasteless  things  in 
Andrew  Dice  Clay  .  .  .  that  sets  a 
certain  tone  that  I  don’t  want  NFL 


owners  to  adhere  to,  but  I  don’t  know 
if  it’s  my  job  to  enforce  taste  with 
respect  to  jokes.” 

Paper  sponsors 
‘Desert  Torch’ 

The  Long  Beach  (Calif.)  Press- 
Telegram  and  the  city’s  gas  depart¬ 
ment  are  cooperating  in  a  special 
“Desert  Torch”  tribute  to  American 
troops  in  the  Persian  Gulf. 

More  than  300  people  gathered  at 
the  First  Congregational  Church  for 
the  first  service  and  the  ceremonies 
are  scheduled  to  continue  until  May. 

Organized  by  Press-Telegram  col¬ 
umnist  Tom  Hennessy  and  volunteers 
from  the  gas  department,  the  event 
included  an  inter-faith  candlelight  ser¬ 
vice,  a  church  chorale  performance 
and  the  dedication  of  a  new  commu¬ 
nity  landmark;  an  electric  torch  hon¬ 
oring  overseas  service  personnel. 

The  four-foot  high  Desert  Torch 
has  a  sculpted  wooden  base  and  is 
topped  by  a  foot-tall  flame,  which  will 
burn  each  week  at  a  different  place  of 
worship. 

When  the  torch  is  displayed,  people 
are  asked  to  write  a  message  of  sup¬ 
port  for  the  troops.  The  messages  are 
compiled  in  binders  and  mailed  to 
various  U.S.  units  in  the  Gulf. 

A  P-T  spokeswoman  said  the  paper 
has  received  dozens  of  requests  for 
the  torch  from  places  of  worship. 

If  the  war  ends  by  May,  the  torch 
will  be  lit  as  a  “thanksgiving  for 
peace,”  she  added. 

NANI  unaffected 
by  sluggish 
economy  so  far 

The  National  Advertising  Network 
Inc.  (NANI),  a  national  classified 
advertising  program,  appears  to  be 
unaffected  by  a  sluggish  economy. 

Nineteen-ninety  earnings  exceeded 
$200,000,  and  the  network  projects  a 
continuation  of  that  income  level  with 
first-quarter  1991  earnings  of  at  least 
$50,000. 

The  network  has  85  free-paper 
publishers  participating  in  a  weekly 
advertising  program  that  guarantees  a 
10  million  circulation  to  advertisers. 
The  money  earned  by  the  Chicago- 
based  network  goes  to  provide  educa¬ 
tional  and  industry-enhancement  pro¬ 
grams  for  the  free-paper  industry, 
particularly  those  who  are  members 
of  the  Association  of  Free  Commu¬ 
nity  Papers. 
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Legislators  seek 
financial  reports 
from  journalists 

Hawaii’s  reporters,  editors  and 
media  owners  would  have  to  file 
annual  financial  statements  under  a 
measure  introduced  in  the  state 
House  by  a  sometime  critic  of  the 
media. 

“Like  elected  officials,  media  own¬ 
ers,  editors,  producers  and  reporters 
could  have  financial  interests  which 
may  tilt  their  objectivity,”  the  bill 
says. 

Nine  other  House  members  signed 
the  bill  by  state  Rep.  Henry  Peters. 
Jeffrey  S.  Portnoy,  a  frequent  attor¬ 
ney  for  news  organizations  in  First 
Amendment  cases,  called  the  pro¬ 
posal  outrageous. 

“This  is  nothing  more  than  an 
attempt  to  manage  the  news,”  Port¬ 
noy  said. 

Senate  president  Richard  Wong 
said  he  opposes  any  such  legislation. 
House  Judiciary  Committee  Chair¬ 
man  Wayne  Metcalf,  whose  commit¬ 
tee  likely  would  handle  the  measure, 
called  it  “an  interesting  piece  of  leg¬ 
islation,”  but  said  he  has  only  glanced 
at  it. 


Peters  has  criticized  the  news 
media  previously  in  his  role  as  a 
trustee  of  Bishop  Estate,  Hawaii’s 
largest  private  landowner. 

—  AP 


SPJ  denounces 
attack  on  daily 
in  El  Salvador 

The  Society  of  Professional  Jour¬ 
nalists  recently  sent  a  letter  to  Presi¬ 
dent  Alfredo  Cristiani  of  El  Salvador 
expressing  outrage  over  the  attack  on 
the  daily  newspaper  Diario  Latino 
and  urging  the  government  to  prose¬ 
cute  those  responsible. 

The  letter,  signed  by  SPJ  national 
freedom  of  information  chairman 
Paul  McMasters,  deputy  editorial 
director  of  USA  Today,  noted,  in 
part,  “Reports  indicate  that  the  vio¬ 
lence  included  sabotage  of  printing 
presses,  ransacking  of  files  and  the 
lighting  of  a  dangerous  and  destruc¬ 
tive  fire.  Such  actions  cannot  be  con¬ 
doned  or  left  unchallenged  by  law  in 
any  civilized  nation  .... 

“We  trust  that  your  government 
will  take  all  legal  steps  to  ensure  that 
justice  prevails  in  this  case  and  in  all 


such  onslaughts  against  a  free  press  in 
El  Salvador.” 


Boston  Globe 
retains  new 
ad  agency 

The  Boston  Globe  has  announced  it 
will  retain  Hill  Holliday  Connors  Cos- 
mopulos  as  its  advertising  agency  for 
the  next  three  years. 

Hill  Holliday  has  been  the  Globe’s 
agency  of  record  for  the  last  12  years, 
handling  ail  aspects  of  the  paper’s 
advertising. 


Job  fair 

More  than  1 1 ,000  turned  out  for  a 
recent  job  fair  sponsored  by  the 
Orlando  (Fla.)  Sentinel. 

The  two-day  fair  attempted  to 
match  area  job  hunters  with  hiring 
employers. 

Some  attending  the  fair  were 
employed  but  seeking  job  or  career 
changes;  others  were  out  of  work  or 
seeking  information  about  available 
opportunities  in  the  area,  according  to 
the  paper. 
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Newspapers 
seek  good  news 

The  Alameda  Newspaper  Group  in 
Northern  California  has  decided  that 
some  good  news  is  in  order  and  has 
invited  readers  to  provide  it. 

“The  war  is  distressing,  the  eco- 
momy  is  challenging,  the  drought 
continues  ....  It’s  time  for  some 
good  news,”  a  house  ad  proclaimed 
recently. 

Readers  are  asked  to  “share  the 
happy  events”  of  their  lives  with  fel¬ 
low  readers.  Suggestions  include  a 
reunion  with  a  long-lost  relative,  win¬ 
ning  a  special  award  or  a  friend  gradu¬ 
ating  first  in  his  or  her  class.  Unusual 
hobbies  or  a  funny  remark  by  a  child 
also  qualify. 

The  ad  contains  a  cartoon  in  which 
a  woman  strikes  oil  in  her  garden  and 
a  man  exclaims,  “I  won  the  lottery.” 

The  newspapers  promise  to  publish 
good  news  letters  in  a  special  feature. 

“We  know  that  even  in  trying 
times,  a  lot  of  good  things  happen,” 
the  ad  says. 

The  Alameda  Group,  which  is  part 
of  Media  News,  includes  the  Hay¬ 
ward  Review,  Fremont  Argus,  Tri- 
Valley  Herald  and  the  Alameda 
Tim.es-Star  in  the  San  Francisco 
East  Bay  region.  J.  Allan  Meath  is  the 
publisher. 

Paper  donates 
flag  sale  proceeds 
to  troop  families 

The  Fresno  (Calif.)  Bee  is  selling  3" 
X  5"  handsewn  cotton  flags  and 
donating  a  portion  of  the  proceeds  to  a 
Salvation  Army  fund  to  help  area 
families  of  troops  in  the  Persian  Gulf. 

“The  response  has  been  incredi¬ 
ble,”  said  marketing  director  Karen 
Baker.  “The  phones  are  ringing  off 
the  hook.  The  first  day  we  sold  almost 
2(X)  at  the  front  counter  and  received 
another  90  orders  after  the  first  cou¬ 
pon  ran  in  the  paper.” 

Baker  said  the  600  flags  ordered 
were  sold  in  three  days,  prompting  an 
order  for  more.  The  Bee  donated  $10 
for  each  $20  flag  sold,  raising  a  total  of 
$6,(X)0  for  the  families. 

In  addition,  the  newspaper  printed 
170,000  red,  white  and  blue  flags  on 
1 1"  X  13"  card  stock  and  inserted  them 
in  all  copies  of  the  Feb.  13  issue.  The 
flags  had  no  copy  but  carried  the 
Bee’s  logo  at  the  bottom. 

Baker  said  the  inserts  were  a  com¬ 
munity  service  since  some  people 


could  not  afford  to  buy  a  flag.  The 
convenient  size  and  clean  design  of 
the  paper  flags  made  them  easy  to 
post  on  a  bulletin  board  or  window, 
she  added. 

The  Bee  promoted  the  flags  in 
advance  with  in-paper  ads  for  three 
days  and  in  its  free-distribution  TMC 
product.  A  press  release  alerted  local 
radio  and  tv  stations  to  the  insert. 

Response  has  been  “extremely 
positive,”  Baker  said,  noting  that  the 
broadcast  media  covered  the  promo¬ 
tions. 

“We  wanted  to  make  it  easy  for 
people  to  show  their  support  for  our 
troops,  no  matter  how  they  feel  about 
the  war,”  she  added.  “We’ve  suc¬ 
ceeded  beyond  our  wildest  dreams.” 


Alternative 
distribution 
to  be  addressed 

The  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  and  the  International  Newspa¬ 
per  Circulation  Managers  will  co¬ 
sponsor  the  first  Alternative  Distribu¬ 
tion  Seminar,  April  25-27  in  Chicago. 

The  program  will  address  postal 
issues,  the  needs  of  newspaper  cus¬ 
tomers,  alternative  distribution  sup¬ 
pliers,  several  presentations  from 
alternative  distribution  programs,  the 
legal  issues  of  alternative  distribu¬ 
tion,  building  a  database  and  database 
marketing,  as  well  as  selling  an  alter¬ 
native  distribution  program  to  current 
advertisers  and  non-advertisers. 

Editor  proposes 
marriage  via 
newspaper  column 

In  his  final  column  as  editor  of  the 
University  of  Washington  Daily, 
Loren  Skaggs  inserted  a  headline  with 
a  personal  touch:  “Gestin,  will  you 
marry  me?” 

The  answer  was  “Yes,  silly.” 

Skaggs,  28,  proposed  in  three-quar¬ 
ter-inch  type  Feb.  8  in  “Parting 
Shots,”  the  traditional  column  for 
editors  on  their  last  day.  The  commu¬ 
nications  major  from  Tacoma,  Wash., 
tossed  a  copy  of  the  tabloid  to  Gestin 
Suttle,  24,  when  she  dropped  him  off 
at  the  Daily’s  office. 

Suttle,  a  reporter  for  the  Morning 
News  Tribune  of  Tacoma,  caught 
sight  of  the  headline  a  little  while 
later.  —  AP 


Scardino  resigns 
as  mayor’s 
press  secretary 

Albert  Scardino,  former  press  sec¬ 
retary  to  New  York  Mayor  David  N. 
Dinkins,  has  resigned  after  serving  14 
months  in  that  post. 

Scardino,  a  former  New  York 
Times  reporter,  frequently  came 
under  fire  by  the  press  corps  and  cer¬ 
tain  players  in  the  Dinkins  administra¬ 
tion  for  his  sometimes  controversial 
and  unconventional  management  of 
the  mayor’s  press  affairs. 

A  recent  controversy  involved 
some  quotes  about  former  adminis¬ 
trations  attributed  to  Scardino  in 
the  January  1991  edition  of  Vanity 
Ffl/r  magazine  {E&P,  Dec.  22  1990,  P. 
8). 

The  resignation,  effective  March 
15,  marks  the  first  departure  by  a 
member  of  Dinkins’  top  City  Hall 
staff. 

Ethnic  Turk 

newspaper 

published 

Ethnic  Turks  have  published  a 
newspaper  in  their  native  language  for 
the  first  time  since  a  mid-1980s  perse¬ 
cution  campaign  under  ousted  Com¬ 
munist  leader  Todor  Zhivkov. 

The  first  edition  of  the  weekly 
paper  Rights  and  Freedoms  was  dis¬ 
tributed  Feb.  12  in  the  capital  of  Sofia, 
Bulgaria,  and  other  cities,  according 
to  its  editor,  Zlatko  Angelov. 

Most  of  the  nation’s  1.5  million 
ethnic  Turks  are  Orthodox  Christian. 
There  are  about  500,000  Muslims  in 
the  nation  of  about  9  million  people. 

The  paper  is  being  published  with 
the  consent  of  the  coalition  govern¬ 
ment,  led  by  independent  Premier 
Dimitar  Popov.  —  AP 

Reprints  of 
map  offered 

The  Patriot  Ledger  of  Quincy, 
Mass.,  recently  published  a  special 
full-page  color  map  denoting  the  geo¬ 
graphic  and  political  alliances  in  the 
Persian  Gulf  war. 

The  paper  offered  free  reprints  on 
bond  paper  to  school  systems  in  its 
suburban  Boston  market,  and  editor 
Bill  Ketter  said  the  paper  received 
several  thousands  of  requests  for  the 
maps. 
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Columbia  U., 

Reuters  to 
hold  forums 

The  Reuter  Forum,  a  new  educa¬ 
tion  program  on  international  busi¬ 
ness  and  economic  issues  for  journal¬ 
ists  and  the  general  public,  has  been 
formed  by  Columbia  University  of 
New  York  and  Reuters. 

Columbia’s  Graduate  School  of 
Journalism  will  receive  an  initial  grant 
of  $450,000  for  the  program  from  the 
Reuter  Fund. 

The  Reuter  Forum  will  include 
guest  lectures  and  debates.  The  lec¬ 
tures  will  be  part  of  an  academic 
course  for  the  students  of  the  journal¬ 
ism  school  and  Columbia’s  other 
graduate  schools. 

The  first  14-week  program  will  be 
held  in  spring  1991. 

Fort  Lauderdale 
papers  terminate 
45  employees 

Blaming  a  sharp  drop  in  real  estate 
advertising,  the  Fort  Lauderdale 
(Fla.)  Sun-Sentinel  and  News  made 
its  first-ever  economic  job  termina¬ 
tions. 

The  papers  fired  45  employees, 
including  14  full-time  workers. 

Production  and  advertising  depart¬ 
ments  were  hit  hardest  by  the  latest 
terminations,  but  a  hiring  freeze  ini¬ 
tiated  two  weeks  previously  has 
affected  all  departments,  marketing 
director  Jim  Smith  said. 

The  Tribune  Co. -owned  papers 
have  a  combined  circulation  of 
271,574  and  employ  about  1,600  full- 
and  part-time  employees. 

Trahant  seeks  to 
buy  Navajo  Times 

The  former  managers  of  Navajo 
Times  Today  in  Window  Rock,  Ariz., 
have  formed  a  newspaper  company 
with  the  intention  of  buying  the  cur¬ 
rent  weekly  Navajo  Times  from  the 
Navajo  Nation  and  converting  it  back 
to  a  daily,  they  announced. 

While  the  company  is  negotiating 
with  the  Navajo  Nation,  it  is  publish¬ 
ing  a  monthly.  Extra:  Today,  in  the 
area. 

Mark  Trahant,  former  publisher  of 
Navajo  Times  Today,  is  publisher  of 
the  monthly.  The  first  issue  dealt  with 
Navajos  serving  in  the  Persian  Gulf 
war.  Trahant  said  his  group’s  primary 


goal  is  to  purchase  or  lease  the  Navajo 
Times,  which  is  owned  by  the  Navajo 
tribe. 

The  Times,  a  weekly  for  more  than 
25  years,  became  a  daily  in  1984.  In 
1987,  tribe  chairman  Peter  MacDon¬ 
ald  closed  the  paper,  claiming  it  was 
too  expensive  to  operate.  Critics  said 
the  newspaper  was  folded  because  it 
became  too  independent  of  tribal 
administration. 

MacDonald  was  convicted  by  a 
Navajo  court  on  Jan.  29  on  charges 
that  he  plotted  to  influence  the  tribe  to 
buy  a  ranch  for  an  inflated  price.  He 
was  suspended  as  chairman  of  the 
tribe  in  1989  after  the  corruption  alle¬ 
gations  emerged. 

MacDonald  was  convicted  of  one 
count  each  of  bribery,  fraud,  conspir¬ 
acy  and  ethics  violation. 

Trahant  said  in  a  statement:  “The 
Navajo  Times  ought  to  be  published 
in  the  private  sector.  We  want  to  pub¬ 
lish  a  newspaper  that  serves  the  inter¬ 
est  of  the  Navajo  people  by  being  an 
advocate  for  the  people.” 

Trahant  recently  resigned  as  a 
reporter  for  the  Arizona  Republic. 


AAark  Trahant 


Journalists  form 
Media  Alliance 

Several  journalism  professionals 
from  around  the  nation  have  joined  to 
form  Media  Alliance,  a  consulting 
organization  designed  to  address  the 
needs  of  the  newspaper  and  magazine 
industries. 

Based  in  Pittsburgh,  Pa.,  the  new 
group  includes  journalists  from  such 
publications  as  the  Los  Angeles 
Times,  The  National  and  National 
Geographic. 

The  organization  says  it  plans  to 
address  such  issues  as  war  in  the 
Middle  East,  declining  revenues  and 
rapidly  changing  technologies. 


Police  chief 
says  he  was 
misquoted 

The  police  chief  of  St.  Paul  has 
denied  a  newspaper  report  that 
quoted  him  as  suggesting  that  resi¬ 
dents  should  consider  all  black  teen¬ 
agers  as  potentially  dangerous. 

Mayor  Jim  Scheibel  says  he  has 
accepted  police  chief  William 
McCutcheon’s  statement  that  he  was 
misquoted  in  the  article.  Scheibel  said 
he  was  convinced  after  meeting  with 
the  chief,  the  president  of  the  city 
council  and  Walker  Lundy,  editor  of 
the  St.  Paul  Pioneer  Press. 

McCutcheon  “has  never  lied  to  me 
or  the  citizens  before.  I’m  not  about 
to  say  to  the  chief,  ‘I  don’t  believe 
you,’  ”  Scheibel  observed. 

Council  president  Bill  Wilson,  the 
only  black  member  of  the  council, 
said  he  also  accepted  McCutcheon’s 
denial. 

The  article  quoted  the  police  chief 
in  a  statement  about  blacks  in  the 
city’s  skyways,  the  second-story 
enclosed  walkways  that  link  most 
downtown  buildings. 

Lundy  continued  to  defend  the 
accuracy  of  the  article,  which  was 
published  Feb.  10  and  quoted 
McCutcheon  as  saying  he  hopes 
“when  someone  sees  a  black  teen¬ 
ager  approaching,  their  antenna  goes 
up.” 

Scheibel  had  said  he  was  prepared 
to  suspend  McCutcheon  for  one  day  if 
it  was  proven  the  chief  made  the  state¬ 
ment,  which  Scheibel  said  would 
have  been  inflammatory  and  racist. 

—  AP 


USA  Today  cites 
college  scholars 

USA  Today  has  named  20  college 
undergraduates  to  its  All-USA 
Academic  First  Team,  honoring  the 
students’  outstanding  scholarship, 
intellectual  achievement  and  leader¬ 
ship.  Each  receives  a  $2,500  cash 
prize. 

Vermont  shifts 
tv  mag  format 

The  Burlington  (Vt.)  Free  Press  has 
dropped  its  tabloid-size  Sunday  tele¬ 
vision  listings  magazine  format  in 
favor  of  a  6  1/2-inch  by  10  1/2-inch 
size. 

The  tabloid  size  had  been  used 
since  1989. 
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U.S.  and  British  cartoonists  meet  in  U.K. 


By  David  Astor 

Several  syndicated  creators  were 
among  a  dozen  Americans  taking  part 
in  a  National  Cartoonists  Society  trip 
to  London  last  month. 

It  was  the  first  official  meeting 
between  the  450-member  NCS  and 
200-member  Cartoonists  Club  of 
Great  Britain,  according  to  NCS 
president  Mell  Lazarus,  who  said 
about  25  CCGBers  were  in  London 
for  the  gathering. 

The  long  weekend  included  a  party 
at  London’s  famous  Cartoonists  Pub, 
sightseeing,  and  discussions  about 
the  possibility  of  reciprocal  NCS  and 
CCGB  membership  arrangements. 
Also,  the  NCS  was  invited  to  join  the 
Federation  of  European  Cartoonists 
Organizations,  which  might  be 
renamed  the  Federation  of  World 
Cartoonists  Organizations. 

Lazarus  said  with  a  laugh  that 
CCGBers  dubbed  the  American  visi¬ 
tors  the  “NCS  suicide  squad”  for 
visiting  London  during  the  Persian 
Gulf  war.  Actually,  fears  about  flying 
abroad  at  such  a  time  convinced 
about  eight  NCSers  to  drop  out  of  the 
trip,  but  the  dozen  who  did  go  were 
glad  they  did. 

The  war  and  virtual  paralysis  of 
London  because  of  snow  and  bitterly 
cold  weather  made  the  trip  a  sort  of 
“adventure,”  said  Lazarus,  who 
added  that  museums,  restaurants. 


Mell  Lazarus 

and  theaters  were  pleasantly 
uncrowded. 

“I’ve  never  seen  London  like  that, 
and  I’ve  been  there  maybe  10  times,” 
commented  Lazarus.  “And  Ameri¬ 
cans  were  never  as  welcome  as  that 
weekend.” 

Indeed,  Lazarus  said  he  thought 
the  NCSers  were  virtually  the  only 
American  tourists  in  the  city  at  the 
time. 

When  asked  to  comment  on  car¬ 
tooning  in  Great  Britain,  Lazarus  said 
many  CCGBers  who  do  not  have  staff 
jobs  on  newspapers  are  each  involved 
with  several  kinds  of  cartooning. 

“They  rarely  specialize  like  we 
do,”  commented  Lazarus. 

He  added  that  syndication  doesn’t 


really  exist  in  Britain,  although 
Lazarus  noted  that  several  CCGBers 
expressed  interest  in  beinie  repre-- 
sented  by  a  U.S.  syndic,  .e.  The 
Englishman  who  has  found  the  most 
success  with  that  is  “Andy  Capp” 
creator  Reggie  Smythe  of  North 
America  Syndicate  (NAS). 

Speaking  about  British  journalism 
in  general,  Lazarus  said  he  found 
reporters  there  to  be  tougher  in  ques¬ 
tioning  the  government  than  their 
U.S.  counterparts. 

The  syndicated  Americans  on  last 
month’s  trip  included  “The  Wizard  of 
Id”  cartoonist  Brant  Parker  of  NAS; 
“Hagar  the  Horrible”  cartoonist 
Chris  Browne  of  King  Features  Syndi¬ 
cate;  “The  Lockhorns,”  “Agatha 
Crumm,”  “What  A  Guy!”  cartoonist 
Bunny  Hoest  of  King;  “Biography” 
cartoonist  Steve  McGarry  of  United 
Feature  Syndicate,  a  British  native 
who  helped  organize  the  meeting;  and 
Lazarus,  who  does  “Momma”  and 
“Miss  Peach”  for  Creators  Syndicate. 

Among  the  others  in  attendance 
were  magazine  cartoonist  and  former 
syndicated  creator  Arnold  Roth,  who 
lived  in  England  for  a  time;  NCS  sec¬ 
retary  Frank  Springer;  and  NCS 
member  Daryl  Cagle. 

Lazarus  —  who  noted  that  the  NCS 
may  make  annual  visits  to  other  coun¬ 
tries  in  future  years  —  mentioned  that  i 
CCGB  president  Clive  Collins  is  the 
brother  of  pop  music  star  Phil  Collins. 


UPS  creators  get  every  best  cartoonist  nomination 


The  three  nominees  for  the 
National  Cartoonists  Society’s 
Reuben  Award  for  “Outstanding  Car¬ 
toonist  of  the  Year”  are  all  with  Uni¬ 


versal  Press  Syndicate. 

They  are  “Cathy”  creator  Cathy 
Guisewite,  “Doonesbury”  creator 
Garry  Trudeau,  and  “The  Far  Side” 


creator  Gary  Larson,  who  was  origi¬ 
nally  signed  by  Chronicle  Features. 
Universal  creators  have  won  the 
(Continued  on  next  page) 
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(IlMim  THIS  STRIP  IS  NOT  WILI- 
I-IaTED  WITH  FRODlGYa  LN  AWr  WAY. 


The  cibove  'Dilbert'  strip  brought  cartoonist  Scott  Adams  more  than  200  letters  on 
his  home  computer.  AAany  of  the  letters  praised  the  comic,  which  is  distributed  to 
nearly  100  papers  by  United  Feature  Syndicate. 
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Some  snooze  news. 

(Continued  from  previous  page) 
Reuben  —  considered  the  “Oscar  of 
cartooning”  —  three  of  the  past  five 
years. 

The  winner  of  this  year’s  Reuben 
will  be  announced  May  18  during  the 
NCS  Reuben  weekend  on  a  cruise 
ship  between  Miami  and  the  Baha¬ 
mas. 

In  other  news.  Universal  president 
John  P.  McMeel  has  been  named 
sales  and  marketing  executive  of  the 
year  by  the  Sales  and  Marketing 
Executives  of  Kansas  City. 

Previous  recipients  of  the  honor 
have  included  executives  from  com¬ 
panies  such  as  Hallmark,  H&R  Block 
and  the  Kansas  City  Royals. 

The  March  11  award  banquet  for 
McMeel  will  feature  remarks  by  Uni¬ 
versal  vice  president/sales  Robert 
Duffy  and  Bloomington  (Ind.)  Her¬ 
ald-Times  president/publisher  Scott 
Schurz. 

The  K.C. -based  Universal  was  co¬ 
founded  by  McMeel  in  1970. 

‘Health’  comic  is  30 

“Health  Capsules”  by  Dr.  Michael 
A.  Petti  and  Jud  Hurd  of  United  Fea¬ 
ture  Syndicate  has  reached  its  30th 
anniversary. 

The  six-times-a-week  cartoon 
panel,  which  appears  in  about  20 
countries,  answers  reader  questions 
about  health  topics. 

Panel  writer  Petti  is  a  Naples,  Fla.- 
based  internist  and  medical  school 
professor  who  is  currently  collabo¬ 
rating  on  a  book  about  medical  myths 
with  former  U.S.  Surgeon  General  C. 
Everett  Koop,  his  one-time  Dart¬ 
mouth  College  roommate.  Petti  for¬ 


merly  wrote  the  “Dr.  Guy  Bennett” 
strip. 

Westport,  Conn. -based  “Health 
Capsules”  illustrator  Hurd  —  editor 
of  the  22-year-old  Cartoonist  Profiles 
magazine  —  formerly  did  the  “Ticker 
Toons”  comic,  drew  editorial  car¬ 
toons  for  Newspaper  Enterprise  Asso¬ 
ciation,  and  more. 

Hurd  recalled  several  humorous 
requests  from  “Health  Capsules” 
readers  over  the  years,  such  as  the 
time  when  a  woman  asked  Petti  for  a 
good  treatment  for  dandruff  before 
that  Saturday  night  so  she  could 
decide  whether  to  wear  a  black  or 
white  dress. 

In  other  anniversary  news,  the 
weekly  Comics  Buyer’s  Guide  publi¬ 
cation  of  lola,  Wis.,  is  now  20  years 
old. 

Service  in  Caiifornia 

The  University  of  Califomia/Berke- 
ley’s  Graduate  School  of  Journalism 
has  established  a  news  service  at  the 
state  capital  in  Sacramento,  and  it 
already  has  subscribers. 

Graduate  students  with  full  press 
credentials  are  available  for  spot 
reporting,  profiles,  and  policy  stories 
on  the  Legislature  and  key  officials 
for  print  and  radio. 

The  newly  created  California  News 
Service  is  headed  by  Susan  Rasky, 
most  recently  the  New  York  Times' 
chief  congressional  correspondent. 

CNS  clients  thus  far  include  the 
California  Journal,  California 
Republic,  West  County  Times, 
KQED-FM  in  San  Francisco,  and 
CalNet. 

“This  is  an  ideal  opportunity  for 
smaller  newspapers  throughout  the 
state  that  cannot  afford  full-time  cor¬ 
respondents  in  Sacramento  and  for 
larger  news  organizations  that  want  to 
augment  their  coverage,”  Rasky  said. 

Begun  last  month,  CNS  is  funded 
by  tax-deductible  contributions  from 
participating  news  organizations. 

Rasky  joined  the  journalism  school 
as  a  visiting  lecturer  in  January.  She 
spent  seven  years  with  the  New  York 


Times  and  three  years  with  Reuters  in 
Washington.  The  Berkeley  graduate 
also  holds  a  master’s  degree  from  the 
London  School  of  Economics. 

— M.L.  Stein 

Piece  about  Oscars 

i 

A  4,500-word  “Oscar  Scorecard” 
piece  is  being  offered  by  United  Fea¬ 
ture  Syndicate. 

The  article  takes  a  look  at  all  the 
Best  Picture,  Best  Actress  and  Actor, 
Best  Supporting  Actress  and  Actor, 
and  Best  Director  nominees. 
Included  is  a  mini-history  of  each 
nominee’s  work  and  predictions  of 
(Continued  on  page  36) 


GO 

HOLLYWOOD 
TO  GET  MORE 
READERS. 


Georee  Christy  went  to  Joan  Collins' 
wedding  because  he's  a  member  of 
the  celebrity  circle.  The  Hollywood 
Reporter's  veteran  star  writer  tells  all 
about  the  silver  screen  clan  in  his 
HOLLYWOOD  ETC.,  a  weekly 
gossip  and  interview  column  with 
art.  It's  a  golden  opportunity  for 
increased  readership. 

Call  toll-free  800^5-4555  for  a 
free  sample  of  our  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  35) 
winners,  who  will  be  named  March 
25. 

United  “Home  Video”  columnist 
Mason  Wiley  and  Damien  Bona  wrote 
the  piece.  The  two  co-authored  the 
Inside  Oscar:  The  Unofficial  History 
of  the  Academy  Awards  book  pub¬ 
lished  by  Ballantine,  and  are  frequent 
contributors  to  Premiere  magazine. 

Turtles’  and  'Blues’ 

More  than  800  youngsters  entered  a 
“Teenage  Mutant  Ninja  Turtles”  cre- 
ate-a-comic  contest  in  the  Houston 
Chronicle. 

“We  were  absolutely  astounded 
with  the  response,”  Chronicle  fea¬ 
tures  editor  Jane  P.  Marshall  told 
E&P.  “We  knew  they  [the  Turtles] 
were  popular,  but  we  didn't  know 
they  were  that  popular.” 

Marshall  said  the  Chronicle  printed 
a  large  blank  panel  in  January  and 
invited  young  readers  to  draw  and 
write  their  own  versions  of  the  Cre¬ 
ators  Syndicate-distributed  “Turtles” 
strip. 

She  reported  that  the  most  popular 
themes  in  the  entries  were  pizza 
(which  the  Turtles  love  to  eat).  Opera¬ 
tion  Desert  Storm,  and  anti-drug  and 
anti-pollution  messages. 

There  were  first,  second,  and  third 
place  finishers  in  two  categories  — 
ages  5  to  8  and  9  to  12  —  as  well  as  a 
total  of  six  honorable  mentions.  Win¬ 
ners  had  their  drawings  and  photos 
appear  in  the  February  24  Chronicle. 

In  other  Creators  news,  “Baby 
Blues”  by  Rick  Kirkman  and  Jerry 
Scott  returned  to  the  Detroit  News 
after  reader  protests. 

Problem  with  story? 

A  profile  of  Margaret  Tutwiler  con¬ 
tained  direct  quotes  from  the  State 
Department  spokeswoman  even 
though  she  had  not  been  interviewed 
by  the  article  writer,  according  to  a 


ylWRHOHE  De(XWTOf^ 

MlULIQWlSVNblCWe-P.a  BOK.  I4.-  QI>JC>EE,  IL  lcCli8 


February  28  editor’s  note  in  the  Chi¬ 
cago  Tribune. 

The  Diana  McLellan-written  pro¬ 
file,  which  ran  in  the  Tribune  Febru¬ 
ary  3,  was  distributed  by  the  World 
Press  Network.  WPP  told  E&P  that  it 
is  “more  like  an  agent”  than  a  syndi¬ 
cate,  and  that  it  didn’t  send  the  story 
to  any  other  papers  after  the  Tribune 

The  New  York  City-based  WPP 
said  it  assumed  it  had  been  given  an 
interview  with  Tutwiler  until  the  State 
Department  protested  the  article. 

McLellan  could  not  be  reached  for 
comment.  WPP  declined  to  give  out 
her  number,  and  Washington,  D.C., 
directory  assistance  did  not  have  a 
listing  for  her. 

WPP  said  it  thought  the  writer  may 
be  the  same  Diana  McLellan  who  for¬ 
merly  wrote  the  “Here  in  Washing¬ 
ton”  column  for  Universal  Press  Syn¬ 
dicate. 

‘Family’  wins  survey 

“The  Family  Circus”  by  Bil  Keane 
of  King  Features  Syndicate  was  the 
winner  of  a  recent  Belleville  (Ill.) 
News-Democrat  comics  survey. 

The  next  four  comics  “always 
read”  by  poll  respondents  were  “Pea¬ 
nuts”  by  Charles  M.  Schulz  of  United 
Feature  Syndicate,  “The  Born  Loser” 
by  Art  and  Chip  Sansom  of  Newspa¬ 
per  Enterprise  Association,  “Hi  and 
Lois”  by  Greg  and  Brian  Walker  and 
Chance  Browne  of  King,  and  “Gar¬ 
field”  by  Jim  Davis  of  United. 

In  the  “favorites”  category,  “The 
Family  Circus”  was  followed  by 
“The  Far  Side”  by  Gary  Larson  of 
Universal  Press  Syndicate,  “Gar¬ 
field,”  “For  Better  or  For  Worse”  by 
Lynn  Johnston  of  Universal,  and 
“The  Bom  Loser.” 

“The  Family  Circus”  has  about 
1,300  newspapers  worldwide  —  the 
most  clients  of  any  syndicated  comic 
panel  (as  opposed  to  strip). 

New  reading  matter 

A  Cartoon  History  of  United  States 
Foreign  Policy,  which  includes  the 
work  of  a  number  of  syndicated  cre¬ 
ators,  has  been  put  together  by  the 
Foreign  Policy  Association. 

An  exhibition  based  on  the  book 
will  be  held  from  May  to  October  at 
the  Old  City  Hall  in  Philadelphia’s 
Independence  National  Historical 
Park  to  mark  the  bicentennial  of  the 
Bill  of  Rights. 

The  publisher  is  Pharos,  a  sister 
company  to  United  Feature  Syndicate 


and  Newspaper  Enterprise  Associa¬ 
tion.  Universal  Press  Syndicate  colum¬ 
nist  Richard  Reeves  wrote  the  book’s 
foreword. 

Another  Universal  columnist, 
Georgie  Anne  Geyer,  has  written 
Guerrilla  Prince:  The  Untold  Story  of 
Fidel  Castro  for  Little,  Brown. 

In  other  book  news,  Copley  News 
Service  artist  Rick  Geary  has  adapted 
The  Invisible  Man  by  H.G.  Wells  for 
Classics  Illustrated  (Berkeley/First 
Publishing).  He  previously  did  full- 
color  Cl  adaptations  of  Emily  Bron¬ 
te’s  Wuthering  Heights  and  Charles 
Dickens’  Great  Expectations. 

And  self-syndicated  Michigan  car¬ 
toonist  Dan  Rosandich’s  “Yooper 
Bloopers”  feature  has  been  collected 
in  a  second  comic  book  called  Yooper 
Yuk  Yuks. 

Speaking  of  comic  books,  a  comic 
book  convention  will  be  held  from  10 
a.m.  to  5  p.m.  March  17  in  the  Holi¬ 
day  Inn  at  2701  E.  Fowler  Ave., 
Tampa,  Fla.  “Marvin”  creator  Tom 
Armstrong  of  North  America  Syndi¬ 
cate  will  appear. 


TC  and  Caniff  mags 

A  prototype  issue  of  Tomorrow’s 
Comics  (TC),  which  features  the 
work  of  “undiscovered”  cartoonists, 
has  been  published. 

The  national  magazine  (see  E&P, 
December  15,  1990)  is  scheduled  to 
make  its  actual  debut  later  this  year.  It 
will  first  appear  as  an  insert  in  college 
newspapers. 

TC  is  published  by  Argonaut  Enter¬ 
tainment,  10901  Reed  Hartman 
Hwy.,  Suite  102,  Cincinnati,  Ohio 
45242. 

In  other  publication  developments, 
the  Caniffites  newsletter  has  released 
its  50th  issue.  The  magazine-size  spe¬ 
cial  looks  at  the  career  of  “Terry  and 
the  Pirates”/“Steve  Canyon”  creator 
Milton  Caniff  (1907-1988)  and 
includes  rare  pieces  of  art,  according 
to  an  article  in  the  lola,  Wis. -based 
Comics  Buyer’s  Guide. 

Caniffites  is  available  from  Carl 
Horak,  1319  108  Ave.  S.W.,  Calgary, 
Alberta,  Canada  T2W  0C6. 


Quezada  dead  at  70 

Abel  Quezada,  whose  political  car¬ 
toons  appeared  in  a  number  of  Mexi¬ 
can  papers,  has  died  of  leukemia  in 
Cuernavaca.  He  was  70. 

Quezada  was  also  a  painter  and 
New  Yorker  magazine  cover  illustra¬ 
tor. 
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Pro-life  editor,  reporter  sue  former  employer 


By  Pam  Hoffman 

An  editor  and  reporter,  active  in  the 
pro-life  movement,  have  filed  a  fed¬ 
eral  suit  against  their  former 
employer  alleging  religious  discrimi¬ 
nation  under  the  Civil  Rights  Act. 

Filed  against  the  Fairfield  (Iowa) 
Daily  Ledger,  the  action  is  expected 
to  pit  the  right  of  reporters  to  freedom 
of  religious  activity  after  hours 
against  the  interest  of  news  organiza¬ 
tions  in  avoiding  the  appearance  of 
conflict  of  interest. 

Represented  by  a  non-profit  public- 
interest  law  firm  specializing  in  reli¬ 
gious  liberties  claims,  John  Kennedy 
and  Terri  Lambertsen  allege  that  they 
were  dismissed  from  the  news  staff  of 
the  Ledger  April  9, 1990,  as  a  result  of 
their  refusal  to  cease  their  pro-life 
activities.  The  pair  are  asking  a  U.S. 
District  Court  in  Des  Moines  to  order 
their  reinstatement  at  the  daily  along 
with  back  pay  and  benefits. 

Attorney  Larry  Crain  of  the 
Rutherford  Institute  based  in  Char¬ 
lottesville,  Va.,  says  his  clients,  Ken¬ 
nedy  and  Lambertsen,  held  leader¬ 
ship  positions  in  the  Jefferson  County 
Right  to  Life  group  when  they  were 
fired. 

Newly  organized  by  the  Four 
Square  (Gospel  Church  in  response  to 
the  recent  establishment  of  a  Planned 
Parenthood  office  in  Fairfield,  the 
group  was  meeting  in  the  church 
building.  Lambertsen  was  one  of  the 
group’s  founders.  Kennedy,  now 
employed  by  the  Sacramento  Union, 
was  the  organization’s  secretary. 

According  to  Crain,  their  associa¬ 
tion  with  the  Jefferson  County  Right 
to  Life  was  motivated  out  of  personal 
religious  convictions.  While  knowing 
this,  Crain  alleges,  the  newspaper’s 
leadership  ordered  them  to  withdraw 
from  membership  to  preserve  the 
paper’s  commitment  to  neutrality  or 
be  fired. 

According  to  Crain,  Lambertsen 
first  offered  to  become  merely  a  silent 
member  of  the  local  pro-life  group 
and,  when  that  was  rejected,  offered 
to  withdraw  and  join  a  statewide  orga¬ 
nization  instead. 

Ledger  editor  Jan  Nierling,  Crain 
has  stated,  told  Lambertsen,  “You 
cannot  be  a  part  of  any  pro-life  group 
in  the  state  of  Iowa.” 

The  attorney  said  that  the  paper 
also  initially  admonished  Lambertsen 
about  participating  in  a  national  pro- 

(HofTman  is  a  free-lance  writer.) 


life  rally  in  Washington,  D.C.  When 
she  told  them  she  had  already  pur¬ 
chased  and  received  her  tickets,  they 
relented. 

On  the  day  of  his  dismissal  from  the 
paper,  Kennedy  reportedly  informed 
publisher  Byron  Kimble  that  his  par¬ 
ticipation  in  the  group  arose  out  of  his 
religious  convictions.  Crain  has 
declared  that  Kimble  responded, 
“Your  religious  beliefs  and  convic¬ 
tions  are  irrelevant.” 

Journalism  schools  and  news  orga¬ 
nizations  have  long  been  conscious  of 
a  “need  to  maintain  credibility  and 
objectivity,”  Kasey  Kincaid,  attor¬ 
ney  for  the  Ledger,  has  observed. 

As  a  result,  newspapers  generally 
have  policies  prohibiting  affiliations 
which  would  create  the  appearance  of 
a  conflict  of  interest.  The  Ledger,  he 
admitted,  had  no  written  policy. 

The  primary  issue  in  the  case,  he 
said,  will  be  whether  a  conflict-of- 
interest  policy  “can  or  should  be 
negated”  by  a  reporter’s  claim  to 
belong  to  an  organization  and  to  hold 


leadership  in  the  organization  out  of 
religious  motivations. 

Furthermore,  according  to  Kin¬ 
caid,  the  Jefferson  County  Right  to 
Life  appears  to  be  a  political  organiza¬ 
tion  with  political  goals  rather  than  a 
religious  one.  Therefore,  he  is  not 
sure  that  “we’re  dealing  with  a  pro¬ 
tected  right.”  He  was  unable  to  com¬ 
ment  on  specific  encounters  between 
Kennedy,  Lambertsen,  Nierling  and 
Kimble,  saying  that  he  was  unfamiliar 
with  all  the  circumstances  of  the  case. 

Kincaid  even  held  out  the  possibil¬ 
ity  that  Kennedy  and  Lambertsen 
quit  their  jobs  voluntarily,  remarking 
only  that  “Their  employment  ended 
when  they  refused  to  resign  their 
executive  positions  in  this  new  politi¬ 
cal  organization.” 

Crain  rejects  the  newspaper’s  claim 
to  be  interested  in  preserving  its  neu¬ 
trality,  suggesting  its  leadership  is  not 
at  all  neutral  on  the  issue  of  abortion. 

Lambertsen  and  one  other  re¬ 
porter,  he  said,  at  one  time  belonged 
(Continued  on  page  39) 
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handbooks  may  not  be  such  great  per¬ 
sonnel  policy.  Many  attorneys  advise 
their  clients  against  revising  the  hand¬ 
books.  While  they  incur  the  risk  of 
lawsuit,  they  avoid  incurring  a  serious 
loss  of  morale  by  the  work  force. 

In  any  case,  they  should  not  go  it 
alone  on  this  important  issue.  Bakaly 
feels  that  “These  manuals  really 
should  be  reviewed  by  a  labor  attor¬ 
ney.” 

3.  Making  informal  oral  contracts. 

“Come  with  us,  Joe,  and  you’ll 
have  a  job  for  life.”  Used  to  be,  courts 
considered  that  statement  an  expres¬ 
sion  of  present  intent.  It  held  no 
power  as  a  binding  contract. 

Not  so  today.  Oral  contracts  are 
enforceable. 

In  a  recent  case  in  New  York,  an 
oral  promise  of  lifetime  employment, 
to  the  effect  that  the  employee  would 
be  terminated  only  for  “just  cause,” 
was  enforceable,  and  many  court 
cases  in  other  states  have  reached  the 
same  conclusion. 

“An  employer  might  tell  a  new 
employee,  ‘As  long  as  you’re  doing  a 
good  job,  you’ll  have  a  job  for  life,’  ” 
Segal  commented.  “That  kind  of 
statement  can  come  home  to  roost.” 

Who  is  to  prove  that  an  oral  state¬ 
ment  was  made?  “If  someone  else  is 
in  the  room  when  the  statement  is 
made,  or  if  the  employee  is  smart 
enough  to  send  a  letter  with  the  rules 
as  he  understands  them,  this  can  lead 
to  evidence,”  Segal  declared. 

The  fact  that  an  employee  has 
worked  for  a  company  for  many 
years,  and  that  he  states  he  had 
always  understood  that  he  would  be 
terminated  for  only  just  cause,  can 
also  represent  evidence. 

This  is  a  good  spot  to  pause  and 
clarify  one  fine  point  about  the  term 
“just  cause.”  Although  it  usually 
refers  to  improper  conduct  on  the  part 
of  the  employee,  in  the  area  of  termi¬ 
nation  policy  it  can  also  refer  to  a 
financial  downturn  suffered  by  the 
employer.  Thus,  an  employer  is  usu¬ 
ally  in  the  clear  if  an  employee  has 
been  terminated  because  a  downturn 
in  business  has  caused  genuine  finan¬ 
cial  stress  at  the  company. 

4.  Firing  for  bogus  reasons  just  prior 
to  pension  vesting. 

A  few  years  ago  in  Pennsylvania, 
an  employer  fired  a  veteran  worker  of 
30  years’  service  for  stealing  a  few 
tools.  The  employee  sued.  He  won. 
The  court  held  that  the  real  reason  for 
the  termination  was  to  avoid  having  to 
pay  the  person  his  pension. 


A  large  number  of  wrongful  dis¬ 
charge  court  cases  revolve  around  the 
employees’  pension  vesting  period. 
When  they  are  caught,  some  employ¬ 
ers  try  to  cover  their  tracks.  In  a 
Texas  case,  an  employer  tried  to  jus¬ 
tify  the  discharge  by  presenting  the 
court  with  new  grounds  for  dismissal. 
Didn’t  work.  Another  employer,  also 
in  the  Southwest,  tried  to  smooth 
things  over  by  offering  the  dismissed 
employee  another  position.  The  em¬ 
ployee  was  not  mollified. 

“These  can  become  serious 
things,”  Segal  stated.  “Two  days 
before  I  vest  my  pension,  suddenly  1 
am  doing  a  bad  job.”  The  employer  is 
under  a  particularly  heavy  burden  to 
prove  his  innocence  in  these  cases. 
After  all,  nearly  all  such  cases  involve 
workers  who  have  been  employed  for 
many  years,  a  fact  that  in  many  courts 
seems  to  represent  evidence  of  work 
well  done.  As  mentioned  earlier,  a 
well-planned  and  operated  perfor¬ 
mance  evaluation  program  can  help 
the  employer  in  such  cases. 

5.  Termination  for  refusing  to  take  a 
polygraph  test. 

Congress  passed  a  statute  a  couple 
of  years  ago  which  generally  forbids 
the  use  of  polygraph  tests  unless  there 
is  a  clear  justification  for  one — for 
example,  something  was  stolen  in  a 
department  where  a  certain  employee 
works.  About  half  the  states  now 
have  laws  forbidding  the  use  of  poly¬ 
graphs  without  the  consent  of  the 
employee. 

If  a  publisher  terminates  a  worker 
for  refusing  to  take  a  polygraph  test,  a 
lawsuit  may  result. 

6.  Forcing  a  resignation  by  making 
working  conditions  unreasonable. 

Some  employers  try  to  avoid  the 
penalties  of  wrongful  discharge  by 
demoting  an  employee  into  a  position 
that  is  so  much  lower  as  to  be  humil¬ 
iating.  Or,  they  make  the  working 
conditions  so  miserable  through 
harassment  that  the  employee  must 
resign. 

Courts  have  in  many  cases  deemed 
these  events  to  be  “constructive  dis¬ 
charge.”  In  other  words,  the  em¬ 
ployer  has  made  life  so  unpleasant  for 
the  employee  that  any  reasonable  per¬ 
son  would  consider  the  situation 
intolerable. 

In  a  case  in  Massachusetts,  for 
example,  an  employee  had  been  pun¬ 
ished  with  material  change  in  duties 
and  a  reduction  in  rank.  He  resigned. 
In  this  case,  the  court  decided  this 
was  a  breach  of  his  employment  con¬ 
tract.  A  similar  case  came  up  in  Loui¬ 
siana. 

7.  Terminating  an  employee  for 
refusing  to  commit  an  unlawful  act, 
violate  public  policy,  or  for  additional 
improper  reasons. 


Surprisingly,  there  are  loads  of 
court  cases  that  have  involved  the 
wrongful  termination  of  employees 
who  have  refused  their  employers’ 
orders  to  undertake  actions  that  in 
some  way  violate  public  policy. 

In  Michigan,  an  employee  was  dis¬ 
charged  for  refusing  to  commit  per¬ 
jury  when  his  employer  was  on  trial. 

A  Pennsylvania  employee  was  termi¬ 
nated  for  refusing  to  support  his 
boss’s  political  lobbying  efforts.  In 
other  cases,  employers  fired  workers 
for  fulfilling  jury  duty,  or  for  cooper¬ 
ating  with  local  law-enforcement  offi¬ 
cials  who  were  investigating  other 
employees. 

In  these  cases,  employers  were 
fined  hefty  amounts  for  wrongful  ter¬ 
mination.  So  was  a  business  in  Ken¬ 
tucky.  “An  employee  was  injured, 
and  the  employer  said  he  didn’t  want 
anyone  suing  him,”  Segal  recalled. 
“So  the  employee  was  fired.  The  jury 
came  back  in  favor  of  the  employee, 
and  a  high  court  affirmed  that  the 
employer’s  actions  were  contrary  to 
public  policy.” 

A  publisher  cannot  fire  someone  if 
doing  so  would  violate  the  Employee 
Retirement  Income  Security  Act 
(ERISA).  Take  the  case  of  an  em¬ 
ployee  in  Missouri.  Despite  the  fact 
that  the  man  had  been  employed  by 
the  company  for  18  years,  and  had 
always  received  competent  or  better 
job  reviews  as  well  as  salary 
increases,  his  boss  fired  him  when  he 
disclosed  that  he  had  contracted 
multiple  sclerosis.  A  court  decided 
this  violated  ERISA. 

Also,  a  publisher  cannot  terminate 
because  an  employee’s  salary  is  sub¬ 
ject  to  garnishment  to  pay  a  debt,  nor 
because  of  race,  sex  or  religion. 

A  publisher  can  also  get  into  trou¬ 
ble  if  a  workplace  is  a  scene  of  harass¬ 
ment  of  employees  because  of  race, 
sex  or  religion.  In  Virginia,  for  exam¬ 
ple ,  a  court  found  against  an  employer 
who  had  responded  to  religious 
harassment  charges  by  posting  a 
notice  of  official  policy  against  such 
harassment.  Because  the  supervisors 
of  the  firm  continued  to  harass  the 
employee  based  on  his  religion,  the 
court  found  the  business  at  fault,  and 
imposed  a  fine. 

Now  is  the  time  to  review  termina¬ 
tion  policies.  Publishers  should 
review  the  tips  in  this  article  and  make 
sure  policies  are  on  the  right  track. 

Consider  arbitration 

While  binding  arbitration  has  long 
been  an  element  to  consider  in  union 
situations,  more  non-union  employ¬ 
ers  are  starting  to  include  third-party 
arbitration  as  a  way  to  resolve  termi¬ 
nation  issues  that  might  otherwise 
explode  into  costly  court  cases. 
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“Some  employers  feel  that  non¬ 
union  employees  should  be  covered 
by  grievance  arbitration  provisions 
that  could  well  foreclose  a  wrongful 
discharge  action,”  Charles  G.  Bakaly 
Jr. ,  a  labor  and  employment  lawyer  at 
the  New  York  firm  of  O’Melveny  & 
Myers,  said. 

The  idea  of  third-party  resolution  is 
working  its  way  through  many  com¬ 
panies  in  the  interest  of  fair  play. 
Other  employers,  however,  are  reluc¬ 
tant  to  go  to  third-party  arbitration. 

“I  would  take  an  arbitrator  over  a 
jury  any  day  this  year,”  Bakaly 
advised.  “Some  jury  verdicts  have 
been  outlandish  in  the  wrongful  dis¬ 
charge  area.” 

Seven  common  errors 
bosses  make  in 
discharging  workers 

1.  Failure  to  put  honest  appraisals 
in  writing. 

2.  Including  damaging  language  in 
employee  handbooks. 

3.  Making  off-the-cuff  oral  prom¬ 
ises. 

4.  Firing  just  prior  to  vesting. 

5.  Dismissing  for  refusing  a  poly¬ 
graph. 

6.  Engaging  in  “constructive  dis¬ 
charge.” 

7.  Discharging  for  refusal  to  violate 
a  matter  of  public  policy. 

lAPA  writes  to 
Chilean  president 

The  Inter  American  Press  Associa¬ 
tion  told  Chilean  President  Patricio 
Alywin  it  has  “learned  with  satisfac¬ 
tion”  of  a  law  signed  recently  trans¬ 
ferring  “supposed  press  crimes” 
from  military  to  civilian  courts. 

“The  lAPA  ...  on  numerous 
occasions  has  requested  of  both  your 
administration  and  that  of  your  pre¬ 
decessor  that  problems  related  to  sup¬ 
posed  press  crimes  be  considered  the 
province  of  civilian  courts  and  not  of 
the  military,”  the  organization  said. 

ANA  issues  guide 

The  Association  of  National 
Advertisers,  based  in  New  York,  has 
published  its  annual  overview  of  leg¬ 
islative  and  regulatory  topics  facing 
the  advertising  industry. 

Among  the  issues  discussed  in  the 
“Compendium  of  1990  Legislative 
and  Regulatory  Issues”  are  demands 
of  Congress  on  advertisers,  federal 
regulatory  agencies,  the  courts,  state 
and  local  legislatures,  state  and  fed¬ 
eral  taxation,  and  proposals  to  restrict 
advertising  of  such  products  as 
tobacco  and  alcoholic  beverages,  as 
well  as  products  directed  to  children. 


Gannett  dividend 

Gannett  Co.  Inc.  declared  a  regular 
quarterly  dividend,  payable  April  1  to 
shareholders  of  record  as  of  March 
15,  of  31^  per  share  of  common  stock. 
Gannett’s  board  of  directors  made  the 
decision  in  Honolulu  Feb.  16. 


Defends 

(Continued  from  page  17) 

things?’  —  yes,  I  do.  On  the  other 
hand,  as  a  practical  matter,  what  we 
are  seeking  to  do  is  apportion  the 
burden.” 

Before  Wilson’s  arrival,  David  C. 
Copley,  president  of  the  Copley 
Press,  told  the  confereees  that  the 
proposed  sales  tax  could  reduce 
newspaper  readership,  particularly 
among  families  with  lower  incomes. 

The  California  Newspaper 
Publishers  Association  is  opposing 
the  sales  tax  bill  for  the  second  time  in 
as  many  years.  It  lost  in  committee  in 
1990. 

Under  the  measure,  exemptions 
also  would  be  removed  from  candy, 
snack  foods. 

Wilson  said  his  proposed  bill  would 
add  20  to  the  cost  of  a  250  newspaper. 

CNPA  lobbyist  Michael  B.  Dorais 
has  warned  the  Legislature  that  some 
small  newspapers  could  be  put  out  of 
business  by  the  tax  and  argued  that 
newspapers  are  more  important  than 
candy.  Another  industry  argument  is 
that  it  would  be  cumbersome  to  col¬ 
lect  with  the  burden,  in  many  cases, 
being  placed  on  youth  carriers. 


(Continued  from  page  37) 

to  a  local  pro-choice  organization  and 
encountered  no  resistance  from  the 
Ledger  which  had  knowledge  of  their 
involvement.  If  the  Ledger  were  con¬ 
cerned  about  neutrality,  it  “could 
have  found  a  way  to  accommodate 
them  rather  than  give  an  ultimatum,” 
said  Crain. 

The  attorney  expects  that  the  suit 
will  be  “plowing  some  new  ground.” 

The  Rutherford  Institute  has  repre¬ 
sented  reporters  in  the  past  but  has 
never  had  tc  bring  civil  action. 


Circulation  gain 

The  Washington  Post  National 
Weekly  Edition  recently  saw  its  cir¬ 
culation  surpass  100,000,  topping  last 
year’s  average  of  85,000. 


Elected 

(Continued  from  page  15) 


and  John  Czamecki  of  The  National 
becomes  second  vice  president.  I 
Howard  Blazer  of  the  Sporting  News 
continues  as  secretary-treasurer. 

Miller,  who  has  been  with  the 
Chronicle  since  1977,  is  a  New  York 
native  who  spent  nine  years  with 
United  Press  International  in  New 
York  and  Pittsburgh  before  moving  to 
the  West.  He  said  one  of  the  writers’ 
biggest  problems  is  gaining  access  to  a 
few  team  dressing  rooms  during  the 
week.  One  of  the  biggest  problems  is 
in  Buffalo,  where  the  locker  room  is 
open  only  Wednesdays  on  order  of 
coach  Marv  Levy. 

“He  flaunts  the  rules,”  Miller  said. 

Pierson  is  the  third  Chicago  Tri¬ 
bune  football  writer  to  head  the 
PFWA.  The  others  were  the  late 
George  Strickler  and  Cooper  Rollow. 


Pitch 

(Continued  from  page  29) 


sion  or  whatever  incentive  the  news¬ 
paper  has,”  he  said. 

Waddington  said  this  “fee  plus 
incentive”  plan  was  a  “pretty  good 
description”  of  the  renumeration 
agreement  reached  with  the  Blade. 

“The  agencies,  or  even  sometimes 
the  advertisers,  have  felt  the  rep¬ 
resentative  system  fostered  the  per¬ 
petuation  of  the  national  rates,  that 
the  business  was  built  on  national  rate 
commissions,”  Waddington  said. 

“But  the  philosophy  today,  at 
Branham  and  the  other  representative 
firms,  is  to  get  advertising  into  the 
newspaper.  We’re  willing  to  help  the 
advertiser  get  in  at  the  lowest  rate  he 
is  eligible  for,  whether  it  is  co-op, 
retail,  or  national.  The  perception 
that  we’re  going  to  sell  or  push  for  the 
national  rate  is  not  true.  We’re  inter¬ 
ested  now  in  selling  space.” 


Newspaper 
sponsors 
tv  program 


The  need  to  diversify  a  local  eco¬ 
nomy  now  dependent  on  military 
spending  was  the  primary  focus  of 
Peninsula  2000,  a  tv  broadcast  spon¬ 
sored  by  the  Daily  Press  of  Newport 
News,  Va. 

The  program  was  the  first  in  a  series 
of  Daily  Press  Leadership  Forums 
presented  by  the  newspaper  in  coop¬ 
eration  with  the  local  public  television 
affiliate. 


EDITOR  &  PUBLISHER  for  March  9,  1991 


39 


Dispute 

(Continued  from  page  13) 


gaining  table  that  this  dispute  is  cov¬ 
ered  by  the  agreement’s  arbitration 
provision,”  Greene  wrote  in  a  10- 
page  decision. 

The  union  argues  that  the  librari¬ 
ans,  who  help  reporters  with 
research,  should  be  paid  on  par  with 
reporters. 

“What  used  to  be  a  morgue  is  now  a 
state-of-the-art  data  retrieval  system 
with  access  to  hundreds  of  data  bases, 
and  [librarians]  work  closely  with 
reporters,”  said  Lance  Compa,  Wash- 
ington-Baltimore  Newspaper  Guild 
Local  35  administrative  officer. 

The  Post’s  review  of  the  assistant 
librarian  classification  concluded  that 
no  pay  upgrade  was  justified,  but 
management  raised  the  librarians’ 
pay  anyway,  to  75%  of  scale  for 
reporters.  They  had  been  earning  60% 
of  top  minimum  for  reporters,  or  $490 
a  week  compared  with  $829  for 
reporters. 

“In  effect,  they  are  asking  for  par¬ 
ity  with  reporters  —  which  we  find 
insupportable  in  terms  of  the  real  eco¬ 
nomics  of  the  job  market,  and,  speci¬ 
fically  after  looking  at  other  major 
newspapers  in  the  U.S.,  unjustifi¬ 
able,”  said  Post  vice  president  for 
labor  relations  Frank  Havlicek.  He 
said  other  people  working  in  database 
retrieval  at  the  Post  are  paid  clerical 
and  administrative  rates  that  are 
below  editorial  scales. 

“We’re  confident  we’re  going  to 
overturn  it  on  apppeal,”  Havlicek 
said  of  Green’s  arbitration  order.  He 
said  the  ruling  ignored  affidavits, 
from  him  and  two  other  management 
representatives,  “that  we  did  not 
intend  this  matter  to  be  arbitrable.” 

But  the  Guild’s  Compa  said,  “We 
are  hopeful  of  resolving  this  dispute 
through  direct  settlement  talks  with 
the  company,  without  the  need  for 
further  litigation  or  arbitration.” 

Disputes  over  pay  scales  in  other 
job  categories  were  on  hold  pending 
the  outcome  of  this  case,  he  said. 

Exchange  program 

Oiva  Angola,  an  African  journalist, 
has  started  work  as  a  reporter  for  the 
Wenatchee  (Wash.)  World  as  part  of  a 
cultural  exchange  between  the  news¬ 
paper  and  The  Times  of  Namibia. 

After  four  months  at  the  world, 
Angola,  31,  will  spend  a  month 
traveling  around  the  United  States 
before  returning  home.  The  exchange 
is  co-sponsored  by  the  U.S.  Informa¬ 
tion  Service. 


Yellow  bags 
as  yellow  ribbons 

The  News  Journal  of  Wilmington, 
Del.,  started  distributing  its  editions 
in  yellow  bags  so  subscribers  can  use 
the  bags  as  yellow  ribbons  to  show 
their  support  for  troops  serving  in  the 
Middle  East. 

Southern  shows 
quarterly  loss 

Southam  Inc.  reported  a  fourth- 
quarter  net  loss  of  $23.9  million 
(Canadian),  or  420  a  share,  compared 
with  a  $31.3  million,  or  540  a  share, 
net  profit  a  year  before. 

The  Toronto-based  media  com¬ 
pany  blamed  the  decline  on  lower  ad 
revenue  and  the  costs  of  work  force 
reductions. 

The  quarterly  results  left  year-end 
net  income  97%  lower,  at  $2.7  million, 
or  50  a  share,  compared  with  $90.4 
million,  or  $1 .54  a  share  a  year  earlier. 
Without  the  unusual  costs,  income 
from  continuing  operations  would 
have  declined  17%  to  $25.9  million. 

Revenue  for  the  year  grew  9%  to 
$1.8  billion.  Operating  income 
declined  81%  for  the  quarter,  77%  for 
the  year,  as  operating  expenses 
increased  14%  for  the  year. 

Southam  reduced  its  employees  by 
550,  260  of  them  at  newspapers. 

Newspapers  reported  fourth-quar¬ 
ter  earnings  declined  37%  to  $22.9 
million.  The  newspaper  group’s 
annual  income  dropped  22%  to  $90.8 
million,  on  revenues  of  $848.9  mil¬ 
lion.  Newspaper  revenue  increased 
14%  for  the  quarter,  9.5%  for  the 
year. 

Southam’s  board  reduced  quarterly 
dividends  to  100  a  share  from  200. 


Name 

(Continued  from  page  16) 


states  —  or  any  other  geographical 
reference  —  from  their  flags. 

These  papers  want  to  project  a 
regional  or  area  image,  particularly 
those  in  the  suburbs  where  they  may 
serve  several  communities  from  a 
single  base. 

The  Tribune  is  the  largest  daily  in 
San  Francisco’s  East  Bay  but  outly¬ 
ing  communities  in  Alameda  and  Con¬ 
tra  Costa  counties  are  served  by  com¬ 
munity  newspapers  operated  by  two 
strong  chains,  the  Alameda  Newspa¬ 
per  Group,  whose  parent  company  is 
Media  News,  and  Lesher  Communi¬ 
cation  Inc. 


Missing 

(Continued  from  page  8) 


briefer  Army  Lt.  Gen.  Thomas  Kelly. 

Announcing  his  retirement,  Kelly 
said  he  had  “enjoyed  this  little  inter¬ 
lude”  and  that  he  held  a  lot  of  the 
reporters  in  respect. 

“1  got  a  lot  of  letters  from  people 
who  really  don’t  understand  the 
hurly-burly  and  give-and-take  of  a 
press  briefing,”  Kelly  told  reporters 
March  4.  “At  no  time  were  you  ever 
impolite  to  me  and  at  no  time  did  1 
ever  become  offended.  As  you  know, 
I  hold  a  lot  of  you  in  great  respect.” 

Pentagon  reporters  applauded 
Kelly  following  his  statement. 

Kelly,  who  holds  a  bachelor’s 
degree  in  journalism  from  Temple 
University,  comes  from  a  newspaper 
family  and  had  planned  a  career  in 
journalism  before  becoming  involved 
with  the  military  after  joining  ROTC 
at  Temple  in  1952. 

Kelly’s  father  was  a  Linotype  oper¬ 
ator  at  the  Philadelphia  Inquirer,  and 
his  mother  was  a  proofreader  there. 
His  grandfather  and  an  uncle  also 
worked  at  the  Inquirer. 


Fired 

(Continued  from  page  10) 


He  went  on  to  denounce  those  who 
equate  militarism  with  patriotism:  “I 
don’t  hold  anything  against  the  ribbon 
displayers  or  the  flag  wavers,  but  I 
don’t  think  they’re  looking  at  the  big 
picture. 

“I  support  the  troops,  I  just  don’t 
support  the  war,”  he  added.  “1  have . 
the  greatest  respect  for  the  soldier 
who  puts  his  life  on  the  line,  but  1 
think  1  should  have  a  say  in  where 
they’re  deployed.  I  want  them  here 
because  I  feel  safer  with  them  here.” 

While  Reedy  may  have  received 
support  from  some  readers,  the  edito¬ 
rial  clearly  outraged  others.  The 
Inquirer  quoted  one  Patriot  reader’s 
letter  which  said  that  the  newspaper 
“appears  to  be  more  of  a  Scud  than  a 
Patriot.” 

Another  reader  wrote,  “The  free¬ 
dom  [of  speech]  allows  you  to  waste 
an  entire  page.  To  say  I  was  incensed 
by  your  editorial  .  .  .  would  not 
adequately  describe  the  fury  that 
filled  me  when  I  read  it.” 

Reedy  said  Esser  “did  a  very  fool¬ 
ish  thing”  when  he  fired  him.  “1  was 
very  proud  of  the  Patriot  ....  1  was 
supportive  of  the  community,  and  I 
turned  it  into  a  real  community  news¬ 
paper.” 
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11  W.  19th  street.  NY.  NY  10011 
PHONE  (212)  67S^ 

FAX  (212)  929-1259 


FEATURES  AVAILABLE  ANNOUNCEMENTS 


ASTROLOGY 

Daily-Weekly-Monthly  Features. 
Cannera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


_ COMPUTERS _ 

THE  PAPER  PC  by  Robert  S.  Anthony. 
Unique  personal  computing  column 
delivers  PC  news  and  helpful  hints  in 
plain  English.  Readers  can  send  elec¬ 
tronic  mail  to  author  and  read  replies  in 
your  newspaper.  Attract  new  readers 
and  computer  ads!  Stadium  Circle 
Features,  370  Court  St.,  Suite  85, 
Brooklyn,  NY  11231.  (718)  797-0210 
MCI  Mail:  373-1994. 


ENTERTAINMENT 

Free  Music  &  Entertainment  Features 
from  The  Music  News  Network.  Weekly 
columns  about  today’s  breaking  songs, 
popular  music  acts  &  celebrity  news.. 
Excellent  for  Entertainment/Weekend 
Pages.  Free  brochure  1(800) 
333-7092. 


FAMILY/PARENTING 

"DAD”:  Family-Oriented  weekly  column 
by  father  of  three  &  highly  experienced 
weekly  columnist.  Receive  by  mail  or 
Fax.  Pike  River  Syndicated  Services, 
3820  7th  Ave.,  Kenosha,  Wl  53140. 
(414)  656-1880.  FREE  SAMPLES. 


FEATURES  AVAILABLE 


Maturity  News  Service 

Reach  the  growing  senior  population 
with  this  weekly  package  of  news,  fea¬ 
tures,  photos  and  graphics  targeted  at 
seniors,  but  of  interest  to  readers  of  all 
ages. 

Tightly  edited  articles  on  politics, 
health,  lifestyle  trends,  entertain¬ 
ment,  travel  and  personal  finance. 

Special  investigative  series,  polls 
and  photo  spreads. 

Computer  graphics,  illustrations 
and  cartoons. 

For  more  information  call  Lisa  Klem 
Wilson  at  800-221-4816  (in  New 
York,  212-692-3700).  Mention  this 
ad  for  a  one-month  free  offer. 
Distributed  by: 

United  Feature  Syndicate. 


_ FINANCING _ 

Tired  of  Videos?  People  with  no  hands- 
on-experience?  Many  years  in  the  busi¬ 
ness  from  mailroom  to  owning  my  own 
papers  with  plenty  of  hard  knocks  along 
the  way  qualifies  me  to  be  your  consul¬ 
tant.  Jim  (303)  841-4087,  J.M.A. 
Consultants,  8102  Windwood  Way, 
Parker,  CO  80134. _ 


NEWSPAPER  APPRAISERS 

APPRAISALS 

Comprehensive  analysis  meeting  IRS 
guidelines  for  tax  planning,  loans, 
estates,  partnerships,  divorce,  minority 
shares,  net  worth  statements,  etc. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


GARAGE  SALE  KITS 

Increase  profits/linage  with  America's 
No.  1  Garage  Sale  Kit.  Dailies  and 
weeklies  nationally  have  made  the 
MONEY  MAKER®  Garage/Yard  Sale  Kit 
the  premier  package  for  increased 
profits.  Vanguard  Marketing  Group,  Inc. 
P.O.  Box  51,  Northfield,  OH  (216) 
467-8689. _ 


_ HUMOR _ 

IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back’ 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119^ 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. _ 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY."  -FREE 
for  one  month.  Act  now!  A  reader  pleas- 
er.  Weekly.  Samples.  Micheal  LeFan 
Features,  1802  South  13th,  Temple, 
TX  76504-7364. 


NEWS  SERVICES 


Think  Globally  -  Subscribe  to  the 
ENVIRONMENT  NEW  SERVICE  (ENS) 
Original  News  by  fax  or  computer 
$140.00/year  To  order:  604-732-4000 


PUBUC  AFFAIRS 


GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmond.  419  16th  St.,  Brooklyn,  NY 
11215;  (718)  788-8350. 


SENIOR  HEALTH 

"Senior  Clinic."  AMERICA'S  ONLY 
doctor  written  column  on  Senior  Health. 
"Excellent  reader  response"  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D..  HFM 
Literary  Enterprises,  PO  Box  307, 
EDMONTON,  Alberta.  Canada  T5J  2J7. 
(403)  472-6254. 


_ SERVICES _ 

FAXTOONS!  The  new  service  where  you 
call  with  a  scenario  of  a  cartoon  you 
need  to  accompany  editorial  copy.  In 
turn,  we  pencil  in  a  rough  &  FAX  to  you 
for  approval.  If  you  like  it,  we  give  a 
final  inking  &  ship  it  via  Fed  Xpress  or 
1st  class  mail.  Price  negotiable.  Ask  for 
Dan.  Voice  or  Fax  (906)  482-6234. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bohtho,  (407) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  932-5345,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. 


NEWSPAPER  BROKERS 


"1st  in  RESULTS” 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City.  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 

ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 

JAMES  C.  STERLING 

(816)  932-5345 
2405  Grand  Ave.,  Suite  500 

Kansas  City,  MO  64108-2519 


BRUCE  WRIGHT,  Media  Consultant 

Newspaper  Sales  -  Consulting 

8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES.  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England  and  the  Northeast.  Brokers, 
Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St.,  Arlington,  MA  02174. 


Fournier  Media  Service  Inc. 
Appraise  1*6  rokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Phone  (614)  889-9747 
FAX  (614)  889-2659 
JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 

Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

Publication  Brokerage  •  Appraisal 

John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 

Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


COMMERCIAL  WEB  PRINTER.  (Zone 
2).  Growing  and  very  profitable.  Gross 
$10MM.  Priced  at  4-1/2  times  cash 
flow.  Terms  to  qualified  buyer.  Manage¬ 
ment  will  stay.  Principles  only.  Box 
5231,  Editor  &  Publisher. 


Florida  newspaper  targeting  a  market 
uneffected  by  recession,  6,000  paid, 
24,000  free,  ready  to  expand,  no 
competition,  priced  reasonable,  confi¬ 
dential,  publisher  (407)  896-9962. 

MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 
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ATTENTION  ADVERTISERS 

Due  to  the  Easter  Holiday,  The  March  30th  issue  will  have 
the  following  deadline: 

Monday,  March  25th,  12  noon  (EST)  for  line  ads 
& 

Friday,  March  22nd,  5  PM  for  display  ads 
Please  note  that  £  &  P’s  offices  will  be  closed  on  March  29th. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SAL£ 


Move  to  beautiful  Pacific  NW.  Estab¬ 
lished,  growing  "monthly"  taps  boom¬ 
ing  tourist  market  to  tune  of  almost 
400K.  Husband/wife  team  with  sales/ 
editorial  background  would  be  ideal 
sparkplugs  for  further  expansion  in 
economically  sound  PNW. 

Write;  Box  5227,  Editor  &  Publisher. 


Oregon  weekly  near  Portland.  Scenic 
area  $50,000  down.  If  you’re  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (619) 
259-7137. 


NEWSPAPERS  WMTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. _ 

WE  ARE  owner/operators  of  230  daily 
and  weekly  newspaper  in  the  United 
States,  Canada,  the  United  Kingdom 
and  Israel  and  we  are  aggressively  seek¬ 
ing  acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Avenue 
Vancouver,  BC  V6J  1 P5 

Phone  (604)  732-4443 
FAX  (604)  732-3961 


PLANTS  FOR  SALE 

Profit  making,  fast  growing,  long  estab¬ 
lished,  non-heatset  web  and  sheet  fed 
plant.  Sales  over  $4  million.  Asking 
$3.4  million  full  price.  Broker  Mike 
Morrell  Westlake  Associates,  Inc.  (206) 
373-8090,  Fax  (206)  328-4711. 


PUBUCATIONS  FOR  SALE 

FOR  SALE 

Trade  magazine  for  Tour  Bus  Drivers- 
owners.  30k  total  price  with  lOk 
upfront.  Owner  will  finance  rest.  No 
need  to  relocate.  Can  be  produced  out 
of  home  office.  Call  Bennett  Communi¬ 
cations,  (912)  264-4309  or  write  Rt  1, 
Box  73,  Waverly,  GA  31565. 


PUBUCATIONS  WANTED 

One  man  publishing  company  wants  to' 
buy  small  periodical.  All  formats,  fields 
considered.  Call  or  write  Bob  Taylor, 
Taylor  Publishing,  PO  Box  313,  Port¬ 
land.  CT  06480.  (203)  342-4730. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

A  BEHER  WAY 

Instant  Temporary  Or  Permanent 
Telemarketing  Help  To  Supplement  Or 
Replace  Your  liurrent  Program. 

l-(800)  CIRC-DEV. 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)352-1123 
John  Dinan  —  John  Lyons 

CREWS!!! 

Nobody  does  crews??? 
WRONG!!! 

Crews,  phones,  stop  savers 
FDJ’s  1 1th  Anniversary 
1-800-845-2855 


FREE  TEST! 
PHONE  ROOM  INC. 

"Gold  Starts" 

1  (800)  292-5929 


KEVIN  S.  PAPPERT 
(313)  673-9533 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER” 
For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


"YES!” 

Regardless  of  the  size  of  your  newspap¬ 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  see!  All. 
zones! 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE. 

"YES!  WE  CAN!" 

(216)  434-4466 
PRO  STARTS 


COLOR  SEPARATIONS 


SAVE  ON 

TOP  QUALITY 
COLOR 
SEPARATIONS 
$49 

ANY  SIZE  UP  TO  6"X9" 

PRIORITY 
24  HOUR 
TURNAROUND 

NO  ADDITIONAL  CHARGE. 
CALL  FOR  RESERVATIONS. 

TONE,  COLOR  AND  GRADATION 
ARE  PROGRAMED  ESPECIALLY 
FOR  NON  HEATSET  NEWSPAPER 
PRINTING  AND  IS  THE  RESULT 
OF  YEARS  OF  FINE  TUNING  AND 
THOUSANDS  OF  SEPARATIONS. 
FOR  ADOmONAL  INFORMATION  AND 
OUR  COMPLETE  PRICE  LIST  CALL 

National  Laaar  Saparatlona 

2010  Thomn  St,  HoRywood,  FL  33020 

1-800-972-4747 


EDITORIAL  CONSULTANT 

Curator,  original  George  Polk 
Memorial  Awards,  J.H.  Jaffa  offers 
innovative  editorial  consultation. 

Box  5115,  Editor  &  Publisher. 

NEWSPRINT  CONSULTANTS 

MIDWEST 

NEWSPAPER  CONSULTANTS  INC. 

Specializing  in  revenue  producing 
consultation  and  training,  with  over  35 
years  experience,  for  small  dailies  and 
non-dailies.  Available  by  the  day,  week, 
or  month. 

Moody  C  Hamrick 
(501)  982-5682 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 

& 

SUPPLIES 

_ AUDIOTEXT _ 


AUDIOTEXT 
IN  YOUR  FUTURE? 

Try  our  system. 

1-800-783-3013 
(24  hour  demo  line) 


CAMERA  &  DARKROOM 

-1  Robertson  400  Camera  w/GAM,  2 
fiberglas  sinks,  blender.  Silvey  (703) 
823-1686. 


Brown  Process  camera  2000  mint 
condition  1500  or  best  offer.  (312) 
602-1230  ask  for  Carl  Sanders. 

Spartan  Cameras:  2-lirs/l-ll.  Good 
condition;  extras.  Call  813-461-0245 
/Fax  303-693-9425. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


COMPUTER  UPGRADES 

2-MS  47  Hastech  front-end  systems, 
editorial  &  classified  software,  4  disk 
drives,  2  printers,  28  terminals;  unin- 
iterrupted  power  system.  Call 
813-461-0245/Fax  303-693-9425. 

ABACUS  SOLUTIONS  -  Consulting  on 
PC,  Macintosh,  and  network  based 
accounting  systems.  (800)  728-2719. 


IBM  Systems  36,  600  MB  CPU,  8 
terminals,  tape  drive,  3  printers.  Call 
813-461-0245/Fax  303-693-9425. 


Intellivoice  census  Tele-quip  system; 
PC,  printer,  peripheral  equipment.  2 
telephone  answering  computer  w/call 
initiating  capability.  Call 
813-461-0245/Fax  303-693-9425. 


_ MAILROOM _ 

3-  Goss  Sta-Hi  Stackers  rebuilt.  Call 
813-461-0245/Fax  303-693-9425. 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOUN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  ana  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

Mueller-Martini  Inserter.  3  into  One 
Model  227.  Mfgr.  Date,  with  or  without 
compensating  stacker. 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
230  Villa  Point  Drive 
Newport  Beach,  CA  92660 
Telephone:  (714)  644-2661 


PHOTOTYPESETTING 

-1  CGB600  typesetter,  (2)  Z4000 
processors;  (1)  8400/MCS  System. 
Silvey  (703)  823-1686. 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  RACKS 

-1  MycroTec  Editing  System,  23  Work¬ 
stations,  (2)  40K  HD’s.  5  Controllers,  4 
Duel  Floppy  Disk  Driver,  Modems/ 
Interfaces,  etc.  Silvey  (703) 
823-1686. 

2-  8600  Compugraphic  Typesetters  and 
Advantage  terminals.  Call 
813-461-0245/Fax  303-693-9425. 

APS  5  and  APS  5U,  excellent  condi¬ 
tion,  maintained  under  contract.  Ten 
megabyte  drives,  darkroom  adapters 
and  daylight  casette.  (508)  793-9438. 

Linotron  202N  60  fonts,  spare  parts, 
$8,000;  Mycrotek  interface,  $450; 
Ektamatic  processor,  $350;  Mohrdry 
dryer,  $400,  all  good  shape,  Dunaway, 
(303)  925-3414. 

-Linotron  (2)  202,  202N,  fonts, 
spares,  (2)  MycroTek  interfaces,  1 
Mohrdry,  1  Ektamtic  processor,  all  in 
good  shape.  Silvey  (703)  823-1686. 

Linotron  100  typesetter  in  excellent 
condition.  For  information  call  (814) 
736-9666.  Ask  for  Gene  Stepp. 

Monotype  Lasercomp  Express 
Imagesetter,  82  Pica  and  340  MB  Hard 
Drive.  Current  Rev.  Level  CPU,  16  bit 
l/F  for  graphics  input.  $42,500. 

BOB  WEBER,  INC.  (216)  831-0480. 

FAX.  (800)  837-8973. 

PRESSES 

2  Martin  Splicers 

EC  Series  -  38" 

Martin  Automatic  Web  Guide  (4  Web) 
Mfgr.  Date:  Jan.  1988 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 

3  Napp  exposure  units,  2  Starlite, 
1-NewsPrinter  II.  1-Napp  Wash  our 
Units,  2-NP  80’s  1-NP  20.  2  Hoechst 
N-322  offset  plate  developers.  Make 
offer  on  all  or  part.  Call  (801) 
237-2771  or  (801)  237-2885. 

4  unit  Newsking  plus  prepress  equip¬ 
ment.  Will  sacrifice.  Brokers  welcome. 
Call  Jim  (914)  244-4471. 

•  4  Unit  Harris  V-15A  with  JF-15 
Folder.  50  hp.  Brush  Dampeners,  Air 
Shafts 

•  4  Unit  Harris  V-15D  with  JF-25 
Folder,  50hp. 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 

~5  Unit  Goss  Urbanite  w/folder,  100 
HP  drive,  6-position  roll  stand  w/ 
rewind.  Available  immediately,  easy 
removal.  Silvey  (703)  823-1686. 

Dismanteling  hoe  60,  64  pages  with 
125  HP  motor,  NAAP  plates,  complete 
or  parts.  Chuck  Dunham,  Brooklyn, 
Iowa.  (515)  522-9288. 

1986  ATLAS 

CX)NTACT: 

UICS  PMSS  COAROIIflllON 

MIDWEST  REGIONAL  OFFICE 
4828  PEBBLE  BEACH 
LEE’S  SUMMIT,  MO  64064 
816-373-8892  •  FAX  816-373-9046 
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E&P  Classified 

..  .the  difference  is  in  the  results 


RING?  HIRING?  HIRING?  HIRING?  H( 
PR  JUST  LOOKING?  OR  JUST  LOOKIN 
?  BUYING?  BUYING?  BUYING?  BUYI 
NG?  SELLING?  SELLING?  SELLING? 
HIRING?  HIRING?  HIRING?  HIRING 
(T  LOOKING?  OR  JUST  LOOKING?  0 
UYING?  BUYING?  BUYING?  BUYING 
ELLING?  SELLING?  SELLING?  SELLING 
RING?  HIRING?  HIRING?  HIRING?  H 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  make  your  newspaper  run. 

Up  to  10  pages  of  new.  fresh  and  up-to-date 
classified  listings  every  week  in  E&PI 

Rotes  and  order  form  are  in  this  section.  To 
place  your  classified  ad  call  (212)  675-4380 
or  mall  It  to  the  E&P  Classified  Dept.,  11  West 
19th  Street,  New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADM! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


DOUBLE-WIDTH  EQUIPMENT 
One  brand  new  10-unit  Goss  Metro 
-t-3392.  22  3/3”,  double  3:2  folder, 
10  RTF’s.  Avail,  immediately. 

Two  brand  new  10-unit  TKS  presses, 
22  3/4",  10  RTF’s.  Avail,  imm^iately. 
2  Double  3:2  Goss  Imperial  folders  with 
upper  formers/angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 


FOR  SALE  or  OPTION  TO  LEASE  -  6 
Unit  Goss  Suburban,  Suburban  Folder 
with  Double  Parallel,  6  Position  Rolls- 
tand.  Camera  Department. 

Also,  used  and  rebuilt  Goss  Presses, 
Press  Parts,  and  Shaftless  Pocket  Webb 
Rewinders. 

We  also  specialize  in  service  work  and 
installations. 

DM  INDUSTRY  LTD. 

(708)  851-8386  Fax:  (708)  851-4197 


GOSS 

8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

4-Unit  Community,  available 
immediately 

Add-on  SSC  (Community  unit  1978 

7- Unit  "1000"  series  Urbanite  w/u.f. 
Urbanite  add-on  Urbanite  units  “500” 

series. 

HARRIS/COTTRELL 
4-Unit  Harris  V-15A,  1974  W/JF7 
JF7  folders  and  add-on  units 
KING 

8- Unit/2-folder  News  King,  w/KJ8As, 
1984 

Add-on  units,  folders  and  upper  formers 
MISC. 

4-Unit  Web  Leader,  1982  vintage-avail, 
now 

Count-O-Veyors,  inserters,  ribbon  deck, 
press  drives,  ink  pumps,  gluers  and 
more. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 
GUARANTEED 
Press-(k)mponents 
Complete  Presses 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
l-(800)  343-0097 
FAX  (206)  387-9090 


Goss  Cosmo  Press-1974-4  units.  Good 
running  communication,  plate  bender 
6  hea'ds  plate  punch.  Call 
813-461-0245  or  Fax  303-693-9425 


-New/Still  in  crate;  150  HP  Motor  w/ 
Fincor  Controller,  175  KVA  Step-up 
transformer.  $28K  firm.  Silvey  (703) 
823-1686. 


OVERSTOCKED  -  SAVE  MONEY 
ON  TRADE-IN  PRESSES! 

4-  &  5-Units  Goss  Comm.  (1974) 

4- Unit  Goss  Suburban  Press 

4  (68-73)  &  6-Units  (74)  Harris  VI 5A 
8-Unit  Harris  V15D  (1986) 

5- ,  6-  &  7-Units  News  King  (1970-76) 
4-  &  6-Units  Web  Leader  (1979) 

6- Unit  Atlas  Press  (1986) 

8-Unit  Twinned  Atlas  Press  (1987) 
KJ-4,  KJ-6  Folders  W/Drives 

KJ-6  Upper  Former  (1972) 

Goss  Comm.  &  SC  Folders  W/Drives 
JF-7  Harris  Folders  W/Drives 
Atlas  Folder  (1987) 

News  King  &  Harris  Units  (1968-74) 
Atlas  (1986-87)  &  W.L.  (1979)  Units 
Roll  Stands/Stacking  Components 
Quadra-Color  Units  (1981-85) 

Offered  "as-is”,  recond.  &  installed 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  373-8892 
4824  Pebble  Beach 
Lee’s  Summit,  MO  64064 
Contact:  Terry  Morton 


EQUIPMENT  &  SUPPUES 


PRESSES 


Goss  Rebuilt  3  Color  Unit 
Goss  Rebuilt  Mono  Unit 
Goss  Rebuilt  Folder  -  $250,000 
Goss  42”  Rollstands  -  $5,000  each 
Goss  40”  Rollstands  -  $1,000  each 

IPEC  INC.  Wheeling,  IL  60090. 
(708)459-9700  Fax  708-459-9707. 


PRESSES 

1  Goss  Metro  Unit,  22  3/4”  cutoff, 

42  inch  R.T.P.,  injection  ink  rails 
and  necessary  super  structure. 

This  unit  is  stackable.  $300,000.  2 
Goss  Imperial  Folders  double  delivery 
22  3/4”  cutoff  with  upper  formers  and 
anglebars 

Goss  Urbanite  Folder-918. 

Goss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
Goss  Urbanite  1/4  folders 
Goss  Urbanite  Balloon  formers 
Hoe  Balloon  formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTF’s  40  and  42  inches 
Goss  Mark  2  Half  Decks  and  Humps 
Goss  Double  2-1  folder  22-3/4”  C.O. 
Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Ink  Fountains 
Hoe  Skip  Slitters  all  C.O. 

We  stock  spare  parts  tor  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 

HELP 

WANTED 


_ ACADEMIC _ 

EDITOR:  University  Magazine 

The  Universi^  of  Pittsburgh  is  seeking 
an  Executive  Editor/Director  of  Publica¬ 
tions  for  its  award-winning  four  color 
university  magazine.  Pitt  Magazine, 
175,000  national  circulation,  is  ranked 
among  the  "Top  Ten  University  Maga¬ 
zines”  in  the  US.  Candidates  must  have 
two  years  experience  as  editor,  strong 
editorial  and  managerial  skills,  track 
record  for  imaginative  feature  writing. 
You  will  plan,  assign  &  edit  feature  arti¬ 
cles  using  award-winning  in-house  staff 
writers  and  freelancers,  and  oversee 
magazine  design.  Must  have  wide- 
ranging  intellectual  curiosity  and  ability 
to  bring  imaginative  approach  to  topics 
in  the  arts,  natural  and  social  sciences, 
national  and  international  affairs.  Must 
transform  esoteric  topics  into  informa¬ 
tive,  entertaining  articles  which 
successfully  compete  for  the  educated 
reader’s  attention.  As  Director  of  Publi¬ 
cations  you  will  also  oversee  editorial/ 
production  staffs  who  produce  allied 
periodicals  and  promotional 
publications. 

Send  resume  and  writing  samples  (non- 
retuinable  photocopies  only)  to  Univer¬ 
sity  of  Pittsburgh,  Department  of 
University  Relations,  3700  Cathedral  of 
Learning,  Pittsburj^,  PA  15260.  Refer¬ 
ence  Job  No.  9371.  An  affirmative 
action,  equal  opportunity  employer. 

NEWS  EDITOR 

The  Missouri  School  of  Journalism 
seeks  a  newspapier  professional  with 
teaching  aptitude  to  be  the  senior  news 
editor  of  the  Missourian,  the  community 
daily  published  by  the  school.  You’ll 
teach  editing  and  direct  our  copy  desk. 
Substantial  newsroom  experience  and 
eagerness  to  teach  required.  Advanced 
degree  preferred.  Women  and  minori¬ 
ties  are  especially  encouraged  to  apply. 
Send  letter  and  resume  to  Jim  Atwater, 
School  of  Journalism,  University  of 
Missouri,  Box  838,  Columbia,  MO 
65205. 
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HELP  WANTED 


_ ACADEMIC _ 

GRADUATE  TEACHING  ASSISTANT  - 
With  nationally  known  department  in 
small,  independent  city  college. 
Successful  applicant  will  teach  core 
undergraduate  courses,  assist  in  lab 
operations,  production  of  departmental 
publications.  Professional  print  media 
experience,  excellent  undergraduate 
academic  record,  comprehensive  kriow- 
ledge  of  computers,  specifically  McIn¬ 
tosh,  req^uired.  Full  tuition  remission, 
annual  $8,000  stipend.  Application 
deadline  May  1;  selection  by  June  1. 
Vita  to  David  M.  Jones,  Chair,  Dept,  of 
Journalism  &  Communications,  Point 
Park  College,  201  Wood  St.,  Pitts¬ 
burgh,  PA  15222.  EOE. 


UNIVERSITY  OF  ALABAMA.  Master’s 
program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write  Journalism  Dept.,  Tuscaloo¬ 
sa,  AL  35487-0172  or  call  (205) 
348-7155. 


VACANCY  NOTICE 
NEWS  EDITORIAL  JOURNALISM 

The  University  of  Wisconsin-River  Falls 
is  seeking  an  experienced  print 
journalist/teacher  for  a  tenure-track 
position  beginning  August  26,  1991  for 
its  ACEJMC-accredited  Department  of 
Journalism. 

The  successful  candidate  should 
possess  the  PhD  or  ABD,  although 
candidates  with  an  M.A.  will  be  consid¬ 
ered.  The  candidate  must  also  have 
significant  professional  media  experi¬ 
ence  and  a  proven  record  in  teachirig, 
scholarly  activity,  and  community 
service. 

Teaching  responsibilities  will  include 
the  following  area;  print  reporting  and 
editing,  mass  communications  law, 
media  management  and  courses  drawn 
from  the  following:  history  of  journal¬ 
ism,  editorial  and  critical  writing  or 
media  theory.  Some  professional  or 
academic  training  in  public  relations  or 
marketing  would  also  be  advantageous. 

Salary  and  rank  are  negotiable,  depend¬ 
ing  on  academic  preparation  and 
professional  experience. 

Applications  should  include  a  current 
vita,  a  letter  of  interest  in  the  position, 
and  names  and  addresses  of  at  least 
three  references.  Applicants  should 
arrange  for  current  letters  of  recomen- 
dation  to  be  sent  by  their  references. 
Send  all  materials  to; 

Michael  Norman,  chair 
Department  of  Journalism 
310  North  Hall 
UW-River  Falls 
River  Falls,  Wl  54022 

Deadline  for  all  application  materials  is 
April  1,  1991,  or  until  the  position  is 
filled. 

Women  and  minorities  are  especially 
encouraged  to  apply. 


ACCOUNTING 


CONTROLLER 

Southern  California  daily  has  an  imme¬ 
diate  opening.  Strong  background 
required  in  budgeting,  strategic  plan¬ 
ning  and  financial  analysis.  Areas  of 
respqnsibilities  include  G/L,  A/P,  A/R, 
credit/collections  and  payroll. 

CPA  preferred.  Daily  newspaper  experi¬ 
ence  in  California  (50,000-1-  circula¬ 
tion)  would  be  a  definite  plus. 

Excellent  salary  and  benefits. 

Send  resume  to  Box  5214,  Editor  & 
Publisher. 
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HELP  WANTED 


ADMINISTATIVE 


GENERAL  MAN.4GER 

European  Stars  anci  Stripes 
Griesheim,  Germany 

We,  publisher  of  a  daily  newspaper  with 
over  130,000  circulation,  are  seeking 
an  aggressive,  results-oriented  execu¬ 
tive  to  manage  the  European  Stars  and 
Stripes  business  operations  and  super¬ 
vise,  through  subordinate  managers,  a 
staff  of  approximately  400  employees. 

Applicants  should  have  the  following 
qualifications: 

1.  Six  years  specialized  experience  in 
newspaper  and/or  publishing  manage¬ 
ment  (i.e.,. production,  marketing, 
advertising,  circulation,  etc.)  requiring 
application  of  comprehensive  know¬ 
ledge  of  modern  business  methods, 
practices,  principles,  and  techniques  of 
newspaper  management;  an  exception¬ 
al  knowledge  and  understanding  of 
management  and  superior  supervisory 
or  managerial  abilities. 

2.  Excellent  communication  skills  and 
computer  literacy. 

3.  Experience  must  have  included  at 
least  one  year  equivalent  to  the  GS-14 
grade  in  the  Federal  Service. 

Compensation  includes  a  starting  salary 
of  $61,643  per  annum  plus  housing 
.allowance,  group  insurance,  and  mili¬ 
tary  P)(/Commissary  privileges.  Round 
trip  relocation  expenses  paid.  Three 
year  renewable  service  agreement 
required. 

If  you  are  interested  call  our  New  York 
Office,  (212)  620-3333,  for  an  appli¬ 
cation.  Submit  it  with  a,  resume  and 
cover  letter  to  European  Stars  and 
Stripes,  Attn:  Civilian  Personnel  Office, 
APO  NY  09211-4211. 

Applications  must  be  received  or  post¬ 
marked  NLT:  March  25,  1991. 


General  Manager 

Must  have  proven  publishing  back¬ 
ground  with  solid  working  knowledge  of 
all  departments  and  strong,  demon¬ 
strated  marketing  skills.  Hands  on  oper¬ 
ator.  Should  be  personable,  community 
minded  with  good  leadership  qualities. 
Medium-sized  Southwest  daily  and 
Sunday.  Please  reply  in  confidence  with 
complete  resume  with  salary  history  to 
Box  5202,  Editor  &  Publisher. _ 


General  Manager 


A  40,000  circulation  well  estab¬ 
lished  shopper  is  looking  for  a 
General  Manager.  This  person 
will  handle  key  accounts  and 
will  have  retail  and  classified 
experience.  The  candidate  must 
be  able  to  sell  and  manage  in  a 
competitive  environment.  This 
property  is  a  division  of  a  larger 
printing  and  publishing  firm  and 
there  are  future  growth  possi¬ 
bilities  for  the  talented  person 
we  are  seeking.  The  present 
manager  is  being  promoted. 
Reply  to  Box  5230,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 

Employee/Labor  Relations  Manager 

Major  Midwest  newspaper  is  seeking  a 
dynamic  individual  to  be  challenged  by 
the  daily  Personnel/Labor  Relations 
activities  in  this  fast  paced  union/non¬ 
union  environment. 

Qualified  candidate  has  5  years  experi¬ 
ence  in  contract  negotiation/ 
administration,  arbitrations,  manage¬ 
ment  training/program  development 
and  workers'  compensation.  Experience 
with  computerized  personnel  system 
desirable. 

We  offer  an  excellent  starting  sala^  and 
an  exceptional  benefits  package.  (Quali¬ 
fied  applicants  should  send  their 
resume,  including  salary  history  to: 

Box  5228,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 

Florida  weekly  seeks  sales  oriented 
Publisher  who  wants  equity  position. 
Salary,  profit  share  &  stock  options. 
Great  opportunity.  Box  5218,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


Growing,  3-weekly  newspaper,  web 
commercial  printing  co.  in  Zone  1  seeks 
seasoned,  imaginative  and  capable 
president.  Ideal  candidate  will  have  10 
yrs  publishing  experience  with  profit 
and  loss  responsibilities,  string  people 
skills,  training  ability,  shirt-sleeves 
management  style  and  proven  leader¬ 
ship  ability.  Reply  with  resume  and 
salary  history  to  Box  5222,  Editor  & 
Publ]jher;_^^^^^^^^_______ 

_ ADVERTISING _ 

ADVERTISING  SALES  position  with 
established,  profitable  Mid-Atlantic 
weekly  group.  Management  potential  a 
must.  Start  salary  $22,000.  Box  5198, 

Editor  &  Publisher. _ 

ADVERTISING  SALESPERSON  needed. 
Allan  Evans,  Daily  News,  Russell,  KS 
67665,(913)483-2118. 


CLASSIFIED  ADVERTISING  MANAGER 

South  Florida  daily,  27,000  circula¬ 
tion,  seeks  a  classified  manager  with 
proven  track  record  in  inside  and 
outside  sales.  Our  competitive  market 


GENERAL  MANAGER 
Very  upscale  Florida  weekly  suffering 
from  poor  management  searching  for  a 
take  charge,  get-the-job-done  individu¬ 
al  to  manage  the  day  to  day  operations. 
Must  have  strong  administrative  and 
sales  management  experience.  High 
quality  well  respected  paid  circulation 
publication  in  growing  affluent  market. 
If  you  enjoy  a  challenge,  desire  an  unre¬ 
stricted  work  environment  and  want  to 
be  handsomely  rewarded  for  your  efforts 
send  a  cover  letter  and  complete 
resume  including  earnings  history  and 
salary  expectations  to  Box  5229,  Editor 
&  Publisher. 


requires  a  high-energy,  in-the-field 
approach.  If  you're  ready  for  a  fast- 
paced  working  environment  in  sunny 
south  Florida,  send  your  resume  to  Box 
5205,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  SALES 
An  experienced  AUTO  SALES  REP  is 
needed  at  our  major  metro  Texas  daily 
newspaper.  If  you  have  3  years  mini¬ 
mum  experience,  strong  creative  and 
analytical  skills,  plus  superior  market¬ 
ing  and  sales  ability,  we  have  a  very 
rewarding  challenge.  Send  your  resume 
and  sales  history  to  Joe  Moss,  Classi¬ 
fied,  Dallas  Times  Herald,  1101  Pacific 
Avenue,  Dallas,  Texas  75202. 


ADVERTISING  DIRECTOR 

One  of  the  nation’s  unquestioned  leaders  in  community 
newspapering  located  in  the  best  of  the  Baltimore 
market  is  looking  for  an  experienced  sales  executive  to 
take  charge  of  a  critical  display  sales  operation. 

The  successful  candidate  for  this  position  will  have 
demonstrated  ability  to: 

*  Train  and  motivate  a  sales  staff  in  highly  competitive 
situations; 

*  Identify  sales  opportunities  and  pursue  them; 

*  Devise  creative  sales  solutions  and  products  and 
make  them  happen; 

*  Manage  confidently  when  given  independence;  and 

*  Be  a  caring  but  results-oriented  manager. 

This  is  a  demanding  position  that  offers,  in  return, 
extraordinary  opportunities  for  professional  and  per¬ 
sonal  growth  as  well  as  a  superb  compensation  pack¬ 
age.  We  are  a  company  that  demands  the  best  from  our 
management  team  and  sees  all  employees  as  partners 
in  developing  creative  solutions  to  business  problems. 
We  are  also  a  committed  equal  opportunity  employer. 
Please  send  your  resume,  including  an  up-to-date  com¬ 
pensation  history,  in  confidence  to; 

Don  Nunes 

Director  of  Sales  and  Marketing 
Patuxent  Publishing 
10750  Little  Patuxent  Parkway 
Columbia,  MD  21044 
No  phone  calls,  please. 
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_ ADVERTISING _ 

CLASSIFIED 

ADVERTISING 

MANAGER 

Northern  Pennsylvania  Newspaper 
seeking  an  experienced,  result-oriented 
professional  to  manage  an  18  person 
Classified  Advertising  Department, 
including  outside  sales  people.  Quali¬ 
fied  candidates  will  have  a  minimum  of 
3  years  managerial  experience  plus  5 
years  practical  Classified  Advertising 
background. 

Previous  experience  will  include; 

*  Proven  administrative,  organization¬ 
al,  and  leadership  capabilities. 

*  The  ability  to  train,  direct,  and  moti¬ 
vate  by  example. 

This  challenging  career  opportunity 
offers  a  competitive  salary  and  excellent 
fringe  benefit  package.  No  phone  calls, 
please.  Send  confidential  resume  with 
salary  history  to-.  Times  Publishing 
Company,  205  West  12th  Street,  Erie, 
PA  16534.  Attn:  Human  Resources 
Manager. _ 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

Large  zone  1  weekly  T.M.C.  publication 
on  fast  growth  track,  both  in  linage  and 
circulation,  seeks  experienced 
classified  leader.  Candidate  should 
have  particular  strengths  in  direct  lead¬ 
ership  and  training  of  telephone  sales 
people.  The  position  requires  demon¬ 
strable  management/leadership  skills, 
problem  solving  and  organizational 
skills,  interpersonal  and  team  building 
skills  coupled  with  budgeting  and 
reporting  experience.  Offering  excellent 
remuneration  package.  Send  cover 
letter,  resume  with  salai7  history  in 
confidence  to  Box  519b,  Editor  & 
Publisher. 


GROUP  SALES  REPRESENTATIVE 

Copley  Chicago  Newspapers,  a  group  of 
five  daily  newspapers  with  175,000 
paid  circulation  in  suburban  Chicago,  is 
currently  seeking  a  sales  representative 
experienced  in  national  and/or  major 
retail  accounts  to  work  in  our  group 
sales  office. 

Responsibilities  include  calling  on 
established  and  prospective  advertis¬ 
ers,  as  well  as  working  with  marketing 
department  on  presentations  and 
surveys.  Overnight  out-of-state  travel  is 
required. 

Must  be  a  motivated  self-starter,  dedi¬ 
cated  to  top  performance.  Advance¬ 
ment  opportunities  are  excellent  based 
on  performance. 

We  offer  an  excellent  salary  with 
bonuses  and  benefits.  Copley  Newspap¬ 
ers  comprises  the  nation's  17th  largest 
media  company  and  offers  this 
outstanding  opportunity  for  the  right 
individual.  Present  operations  are 
based  in  Geneva,  IL,  and  will  be  relocat¬ 
ing  to  new  facilities  in  Plainfield,  IL,  in 
mid-1992. 

This  position  is  available  immediately, 
with  interviews  to  be  completed  by 
March  15, 1991.  Please  toward  resume 
to  Larry  Maynard,  Group  Sales  Mana¬ 
ger,  Copley  Chicago  Newspapers,  PO 
Box  28,  Geneva,  IL  60134,  (708) 
232-7377,  or  fax  to  (708)  232-7471. 


Send  EAP  BOXHEPLIES 
to: 

Editor  A  Publisher 
Gassified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


HELP  WANTED 


ADVERTISING 


DIRECT  MARKETING 
SALES  MANAGER 

This  take  charge  person  will  be  required 
to  plan  and  develop  sales  themes  on  a 
regular  basis  by  direct  marketing  for 
this  146,000  daily  newspaper.  Custom¬ 
er  communications  and  service  will  be 
maintained  at  the  highest  possible 
level.  Strong  organization  motivation, 
and  the  proven  aoility  to  train  salespeo¬ 
ple  are  skills  necessary  for  the  manage¬ 
ment  of  this  new  Telemarketing  Depart¬ 
ment.  A  college  degree  or  equivalent 
newspaper  advertising  sales  experience 
is  preferred.  A  comprehensive  benefit 
package  including  retirement,  health, 
dental,  and  vacation  plans  make  this 
position  even  more  attractive.  Please 
submit  resume  and  salary  history  to; 

Box  5207,  Editor  &  Publisher. 

EOE,  Zone  5 


TELEMARKETING 
SALES  MANAGER 

For  the  Times  Union  in  Albany,  New 
York.  The  person  we  seek  should  have  a 
background  in  display  telemarketing 
sales  and  management  in  a  strongly 
pro-active  sales  environment.  Begin¬ 
ning  as  a  “working"  manager,  this  is  an 
opportunity  for  the  right  person  to  set 
up,  hire  for,  build  and  manage  a  new  4 
to  6  person  display  telemarketing  sales 
department.  Competitive  salary,  excel¬ 
lent  benefits.  Send  detailed  resume  to: 

The  Times  Union 
Ad  No.  3595,  Box  15020 
Albany,  NY  12212 

All  replies  held  in  confidence 

When  work  is  soulless,  life 
stifles  and  dies. 

Albert  Camus 


HELP  WANTED 


_ ADVERTISING _ 

National  organization  of  small  daily 
newspapers  seeks  promotion-minded 
individuals  ready  for  advancement  to 
adverlisiiig  sales  manager  positions. 
These  ambitious  individuals  should  be 
prepared  to  sell,  teach  by  example,  and 
be  promotionally-minded.  Submit 
resume,  with  detailed  cover  letter  to: 
John  Yetter,  Park  Newspapers,  PO  Box 
550  Terrace  Hill,  Ithaca,  NY  14850. 
(This  is  a  screening  process,  final  hiring 
decisions  will  be  made  at  individual 
newspapers.) 


CIRCULATION 


HOME  DELIVERY  MANAGER 
40,000  plus  daily  seeks  a  proven  circu¬ 
lation  professional.  Home  delivery 
experience  preferred,  people  skills 
required.  This  operation  is  committed 
to  managed  growth  and  first  class 
customer  service.  Zone  4  market  close 
to  the  lakes  and  mountains.  Send  letter, 
resume  and  salary  requirements  to  Box 
5211,  Editor  &  Publisher. 


MANAGER  with  paid  and  free  carrier 
distribution  experience  for  small  Zone  5 
ABC  morning  daily  with  weekly  and 
shopper.  This  is  not  our  only  property. 
Outstanding  benefits  for  individual  who 
is  dedicated,  competitive,  self- 
motivated  and  growth-orienting.  We 
believe  in  sales,  service  and  carrier 
recognition.  Reply  to  Box  5224,  Editor 
&  Publisher. 


Wanted:  Circulation  Director  who  can 
increase  my  circulation.  Also  must  be 
customer  service  oriented,  organize  and 
supen/ise  mailroom.  We  are  a  10,000 
midwest  daily  looking  to  get  back  on 
track.  Salary  and  bonus  $22,000,  no 
ceiling.  Send  resume,  salary  history  and 
cover  letter  on  how  you  can  increase,  my, 
circulation  to  Box  5226,  Editor  & 
Publisher. 


HELP  WANTED 


_ EDITORIAL _ 

ASSIGNING  EDITOR  to  lead  the  How 
We  Live  reporting  team  at  The  Wichita 
Eagle,  a  Knight-Ridder  metropolitan 
daily.  We're  looking  for  an  inventive, 
enterprising  editor  who  can  help  writers 
deliver  stories  that  hit  home  with  read¬ 
ers;  stories  that  often  compete  for  Page 
1.  Minimum  5  years  journalism  experi¬ 
ence,  including  previous  supervisory 
role  at  a  medium  to  large  daily  news¬ 
paper.  Send  your  resume,  inluding 
references,  and  an  autobiography  to 
Fran  Kentling,  Assistant  to  the  Manag¬ 
ing  Editor,  The  Wichita  Eagle,  PO  Box 
820,  Wichita,  KS  67201-0820.  (316) 
268-6426. 


ASSISTANT  CITY  EDITOR 
Small  Southwestern  daily.  Reporting, 
copyediting  and  management  experi¬ 
ence  needed.  Please  send  resume, 
examples  of  work  and  list  of  references 
to  Fran  Smith,  The  Island  Packet,  PO 
Box  5727,  Pope  Avenue  Mall,  Hilton 
Head,  SC  29938.  No  phone  calls, 
please. 


ASSOCIATE  EDITOR 

Award-winning  65,000-circulation 
alternative  weekly  in  North  California 
looking  for  an  experienced  editor/writer. 
Must  have  strong  clips,  sound  news 
judgement,  good  references.  Lively, 
accurate  writing  a  must.  Irreverent  style 
a  plus.  Send  clips  &  resumes  to  Melinda 
Welsh,  Sacramento  News  &  Review, 
2020  V  St.,  Sacramento,  CA  95818. 


BUSINESS  REPORTER 
30,000-a.m.  daily  in  southern  Zone  4 
needs  a  business  reporter.  Degree  in. 
journalism  or  related  degree,  experi¬ 
ence  required.  Must  also  be  familiar 
with  business  terms,  operations.  Good 
pay,  beneifts.  Send  resume,  three  clips 
to  Box  5219,  Editor  &  Publisher. 


BUSINESS  REPORTER 
Experienced  business  reporter  sought  to 
help  expand  coverage  of  hard-hitting 
legal  daily  in  the  commercial  center  of 
the  Southeast.  Resume  and  clips  must 
demonstrate  mastery  of  both  reporting 
and  analysis.  We're  a  Time.'Warner  affil¬ 
iate  in  Atlanta,  part  of  a  chain  of  news¬ 
papers  that  gives  our  reporters  exposure 
in  Texas,  California,  Florida,  New 
Jersey,  Connecticut  and  Washington 
D.C.  Respond  to  S.  Richard  Gard  Jr., 
editor,  Fulton  County  Daily  Report, 
Atlanta,  GA  30303.  (404)  5^-1227. 


Business  Reporter  -  Fast-growing 
Stamford,  CT  publisher  seeks  ambi¬ 
tious,  well-trained  business  reporter 
with  executive  potential.  Curiosity, 
tenacity,  and  financial  and  strategic 
analysis  skills  critical.  Knowledge  of 
publishing  business  or  information 
industry  highly  desirable.  Call  Jeff 
Silverstein  at  (203)  348-2751  or  send 
resume  and  clips  to  Jeff  Silverstein, 
Digital  Information  Group,  51  Bank  St., 
Stamford,  CT  06901. 


COPY  DESK  opening  at  The  York 
Dispatch/Sunday  News.  Pagination 
experience  helpful.  Send  resume/ 
examples  to:  Deputy  Managing  Editor, 
PO  Box  2807,  York,  PA  17405. 


DEPUTY  METRO  EDITOR 

Set  the  pace  for  local  news  coverage  at 
The  Morning  News  Tribune,  Tacoma, 
WA.,  a  fast-growing,  aggressive  North¬ 
west  newspaper  in  a  competitive  mark¬ 
et.  The  Number  Two  person  in  this 
McClatchy  news  operation  must  have 
significant  news  management  experi¬ 
ence,  be  a  hands-on  leader  and  dedi¬ 
cated  to  excellence.  Send  resume  to 
Jan  Brandt,  Assistant  Managing  Editor, 
The  Morning  News  Tribune,  PO  Box 
11000,  Tacoma,  WA  98411-0008. 


FAX  AD  TO  E&P 
(212)  929-1259 


DISTRffiUTION  SUPERVISOR 

Harte-Hanks  PennySaver,  the  Original  weekly  shopper 
magazine,  is  seeking  a  Distribution  Supervisor  for  their 
Brea  Facility.  The  ideal  candidate  will  possess  S  years 
supervisory  experience  in  a  high  speed  manufacturing 
environmenL  or  a  Bachelors  degree  (ME/EE  preferred) 
and  two  years  experience.  You  must  have  a  proven  abili¬ 
ty  to  work  with  employees  at  all  levels  and  a  good  under¬ 
standing  of  PC  (lotus  and  D  base,  WordPerfect  or  com¬ 
parable  software).  Excellent  organizational,  written  and 
verbal  skills  a  must.  Strong  decision  making  capabilities 
and  leadership  qualities  are  required  for  this  deadline  ori¬ 
ented  environmenL  Work  week  includes  Saturday  and 
Sunday. 

In  return,  we  will  provide  you  with  an  excellent  starting 
salary,  a  comprehensive,  company  sponsored  benefits 
package  that  includes  a  40 IK  plan  and  advancement 
opportunities  in  a  positive  work  environment.  If  you’re 
re^y  to  join  a  quality  organization  please  submit  your 
resume  with  salary  history  or  apply  in  person  to:  Human 
Resources,  Ref#  HR-E&P-2027,  2830  Obiter  Sl,  Brea, 
CA  92621.  We  are  an  Equal  Opportunity  Employer,  M/F. 


Harte-Hanks  Shoppers 

PennySaver/South  Coast  Shopper 
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HELP  WANTED 


_ EDITORIAL _ 

Business  reporter  with  at  least  one  year 
daily  experience.  Six-person  staff  puts 
out  seven  business  sections  a  week, 
including  a  heavy-hitting  Business 
Extra  on  Mondays.  We’re  a  45,000 
circulation  daily  owned  by  Knight- 
Ridder  Inc.  in  a  highly  competitive 
Florida  West  Coast  market.  Send 
resume  and  clips  to  Steve  Gitt,  Busi¬ 
ness  Editor,  The  Bradenton  Herald,  F’O 
Box  921,  Bradenton,  FL  34206.  EOE. 


COPY  EDITOR  with  layout  skills  with 
the  Herald-Mail  Co.,  a  42,000  circula¬ 
tion  AM/PM  daily  in  scenic  western 
Maryland.  Excellent  salary/benefit 
package  including  401-K  plan.  Night 
and  weekend  work  required.  Send 
resume,  salary  requirements  and  clips 
to  Personnel  Dept.,  Herald-Mail  Co.,  PO 
Box  439,  Hagerstown,  MD  21740. 


EDITOR  -  GUAM  BUSINESS  NEWS  is 
seeking  someone  with  strong  writing 
and  editing  skills.  GUAM  BUSINESS 
NEWS  is  a  good,  little  monthly  market¬ 
ing  magazine  published  in  Paradise. 
Candidates  should  be  organized, 
energetic  and  adventuresome.  Salary 
range  starts  at  $26,000.  Send  clips 
and  resumes  to  Publisher  Stephen  V. 
Nygard,  PO  Box  3191,  Agana,  GUAM 
96910. 


Editorial  Writer 

The  Star  Tribune,  newspaper  of  the 
Twin  Cities,  has  an  opening  for  an 
editorial  writer.  The  person  filling  this 
position  will  write  on  issues  ranging 
from  international  to  local  and  may  pay 
special  attention  to  subjects  of  concern 
to  communities  of  color.  Responsibili¬ 
ties  include  occasional  editing  of  other 
material. 

The  position  requires  superior  writing 
and  analytical  skills,  strong  individual 
initiative  and  demonstrable  ability  to 
write  persuasive  opinion  essays.  We  are 
looking  for  someone  enthusiastic  about 
working  with  a  team  committed  to 
producing  outstanding  editorial  pages 
in  Minnesota’s  largest  newspaper. 

Applicant  must  have  five  years  experi¬ 
ence  in  journalism  or  related  field  as  a 
writer  on  issues  of  social  and  political 
significance.  We  prefer  applicants  with 
a  Tour-year  college  degree  and  a  record 
of  achievement  as  an  editorial  writer  or 
reporter. 

Send  three  brief,  nonreturnable  exam¬ 
ples  of  recent  writing  (we  may  ask  for 
more  later)  together  with  letter  and 
resume  to: 

Anne  McDonald 
Human  Resources 
Star  Tribune 
425  Portland  Ave. 

Minneapolis,  MN  55488 
Affirmative  Action/ 

Equal  Opportunity  Employer 


Growing  Zone  5  daily  with  circulation 
over  3(5,000  needs  experienced  news 
editor  to  manage  copy  desk  and  a 
talented  graphics  editor  with  strong 
Macintosh  skills  to  help  add  some  life 
to  our  pages.  We  offer  competitive  sala¬ 
ries,  full  Mnefits  package  and  an  excit¬ 
ing  work  environment.  Resume,  cover 
letter  and  work  samples  to  Box  5216, 
Editor  &  Publisher. 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  in  Sangamon 
State  University’s  one-year  MA  Public 
Affairs  Reporting  program.  Excellent 
placement  record  (89%  last  year). 
Tuition  waivers/$3,000  stipend  during 
internship.  Applications  due  by  April  1. 
Contact:  Bill  Miller,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. 
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HELP  WANTED 


EDITORIAL 


Lively,  award-winning  weekly  with  a 
circulation  of  8,000  in  Zone  1  resort 
community  seeks  a  creative,  capable 
editor.  At  least  five  years  of  reporting 
experience  a  must,  as  well  as  proven 
editing  skills  and  some  knowledge  of 
newspaper  layout.  Reply  with  resume 
and  salary  history  to  Box  5221,  Editor  & 
Publisher. 


Managing  Editor 
San  Francisco 

Experienced  manager/editor  needed  to 
lead  12  person  editorial  department  of 
journalistically  respected  &  growing 
(80,000  circulation)  alternative  weekly 
newspaper. 

Position  includes  team-building,  staff 
development,  some  writing/editing,  & 
budget.  Unique  opportunity  to  demons¬ 
trate  vision  in  the  future  positioning  of 
publication  with  25  year  tradition. 

Resume/clips  to  publisher,  SF  Bay 
Guardian,  520  Hampshire  St.,  San 
Francisco,  CA.  No  phone  calls. 


REPORTERS.  Established  international 
trade  weekly  covering  the  mass  enter¬ 
tainment  industry  has  two  full-time 
openings  in  Los  Angeles,  NYC  offices. 
Seek  hard  working  self-starters,  willing 
to  travel  and  work  in  pressured  environ¬ 
ment.  Beat  includes  touring  talent, 
sports,  arenas/stadiums,  amusement 
parks,  fairs  &  carnivals.  BA  in  applic¬ 
able  field  required,  prefer  daily  or  week¬ 
ly  newspaper  experience.  Send  resume 
&  samples  to:  L.  Zhito,  Amusement 
Business,  49  Music  Sq.  W.,  Nashville, 
TN  37203. 


SPORTS  EDITOR 

Are  you  No.  2  or  No.  3  in  your  depart¬ 
ment?  Suburban  daily  in  major  south¬ 
east  metro  area  needs  two  talented, 
experienced  sports  editors  who  love  the 
language  and  can  design  eye-catching 
pages.  You’ll  be  working,  with  young 
writers  and  stringers,  so  be  prepared  to 
be  both  demanding  and  patient.  Send 
resume  and  salary  requirements  to  Box 
5215,  Editor  &  Publisher. 


SPORTS  EDITOR  -  32,000  AM  needs 
innovative,  energetic  editor  to  direct 
staff  of  four.  Layout,  copy  editing  exper¬ 
ience  required.  Send  resume  and  clips 
to;  Executive  Editor,  Herald-Standard, 
Box  848,  Uniontown,  PA  15401. 


Systems  Editor 

The  Modesto  Bee,  a  fast-growing 
McClatchy  Newspaper  in  California’s 
Northern  San  Joaquin  Valley,  needs  a 
SYSTEMS  EDITOR  to  work  in  the  news¬ 
room  in  liason  with  Information 
Systems.  Responsibilities  include  plan¬ 
ning,  installing  and  managing  signific¬ 
ant  updates  to  Sll  System  55  text  edit¬ 
ing  system,  upgrading  Mac-based 
graphics  systems,  managing  VUTEXT 
Library  system,  initiating  LeaT  Electron¬ 
ic  Darkroom  operations,  the  advent  of 
pagination  systems,  and  providing  daily 
support  to  newsroom  staff.  Applicants 
^must  have  excellent  communications 
skills,  education,  training  and  computer 
system  design  or  management  experi¬ 
ence  in  a  newsroom  environment. 

Excellent  benefits  package,  plus 
competitive  salary  based  on  experience 
and  training.  Send  resume,  with  refer¬ 
ences  to;  Human  Resources,  The 
Modesto  Bee,  PO  Box  3928,  Modesto, 
CA  95350.  Fax:  (209)  578-2095. 


WANTED;  Lifestyle  writer  for  medium- 
size  Texas  daily.  Position  opens  May 
20.  Send  resume  and  clips  to  Judy 
Paine,  Odessa  American,  PO  Box  2952, 
Odessa,  Texas  79760. 


HELP  WANTED 


EDITORIAL 


The  Asbury  Park  Press,  New  Jersey’s 
second- largest  daily,  is  looking  for  an 
editor  to  lead  its  prize-winning  features 
sections.  Our  staff  of  25  produces  12 
sections  week,  including  a  new  Family 
section.  Home,  Food,  Health,  TV  Week, 
and  arts  and  lifestyle.  We’re  searching 
for  an  editor  with  management  experi¬ 
ence  and  strong  people  skills,  solid 
news  judgment,  creativity,  and  enthu¬ 
siasm.  Send  resume,  samples  to 
Raymond  Tuers,  senior  managing 
editor,  Asbury  Park  Press,  3601  High¬ 
way  66,  Neptune,  NJ  07754. 

WE’RE  HIRING  EXPERIENCE 

Two  plum  reporting  jobs  have  come 
open  at  our  South  Florida  daily  which 
specializes  in  enterprising  reporting  in 
the  areas  of  business,  real  estate  and 
law. 

The  first  covers  state  and  federal  courts 
and  appellate  issues.  Applicants  should 
have  a  background  in  covering  courts 
and  the  law.  Applicants  should  have  a 
desire  to  write  about  complex  civil  liti¬ 
gation,  to  uncover  problems  in  the 
justice  system,  to  reveal  instances  of 
judicial  cronyism,  to  follow  law  firm 
mergers  and  to  turn  an  analytical  eye  on 
the  progress  of  high  profile  trials.  The 
second  slot  is  for  someone  to  cover  a 
general  business  beat  with  some  float¬ 
ing  responsibilities  in  the  courthouse 
and  real  estate  community.  This  is  a 
beat  that  the  reporter  can  largely 
define.  We’re  looking  for  someone  with 
hustle  and  good  ideas  -  the  kind  of 
person  who  stumbles  over  the  stories 
our  competition  never  even  thinks  of 
doing. 

We  are  a  small,  aggressive  group  of 
largely  veteran  journalists,  who 
compete  with  the  major  South  Florida 
dailies  between  Miami  and  West  Palm 
Beach  and  get  a  kick  out  of  showing 
what  reports  can  do  if  given  a  bit  oT 
freedom  to  pursue  the  tough  stories  - 
those  that  get  people’s  attention.  We’re 
an  American  Lawyer  paper  and  affil¬ 
iated  with  Time  Warner  Inc. 

These  are  not  jobs  for  beginners.  If 
either  of  the  above  sounds  like  fun, 
send  a  resume  and  clips  to  The  Review, 
328  Banyan  Blvd.,  West  Palm  Beach, 
FL  33401,  attn.  Deborah  Lowe,  execu- 
tive  editor. _ 


_ MARKETING _ 

Somewhere  there  is  a  young,  aggressive 
Marketing  Director  (read  Ad  Manager) 
with  all  the  attributes  (formal  educa¬ 
tion,  experience,  management,  leader¬ 
ship  &  organizational  skills)  to  join  top 
management  in  old  family-owned  M-F 
daily.  We’re  aiming  high  &  long-term. 
We’ll  pay  accordingly.  Interested?  Call 
Beth  Causbie  (501)  778-8228. 


PHOTOGRAPHY 

PHOTOGRAPHER 

The  East  Oregonian,  a  13,400  six-day 
PM,  will  have  opening  in  July  for  a  moti¬ 
vated,  creative,  flexible  photographer. 
We  need  a  shooter  who  can  bring  some 
dazzle  and  emotion  to  our  product. 
Work  involves  color/black  &  white 
assignments,  including  sports  and 
features,  and  some  writing.  May  partici¬ 
pate  in  redesign.  Send  resume  and  port¬ 
folio  to;  Editor,  East  Oregonian,  PO  Box 
1089,  Pendleton,  OR  97801. _ 


PRODUCTION/TECH 

PRESSROOM  manager'  for  medium 
size  Letterpress  daily  in  midwest. 
Proven  track  record  in  management, 
training,  equipment  maintenance,  and 
cost  and  quality  control.  Excellent 
salary  and  benefits,  commensurate  with 
education/experience.  Send  resume 
and  references  to: 

Jan  Lowe 
The  News-Leader 
651  Boonville 
Springfield,  MO  65806 


HELP  WANTED 


PRODUCTION/TECH 

CHICAGO  TRIBUNE 
CAMERA/SCITEX  MANAGER 

We  are  seeking  a  Camera/Scitex  Mana¬ 
ger  to  direct  and  coordinate  color  and 
black  and  white  photo  prepress  produc¬ 
tions  at  our  printing  facility  and  various 
remote  sites  for  rotogravure  and  offset 
printing.  The  individual  selected  will 
develop  strategic  plans  and  organiza¬ 
tional  policies  and  direct  the  research 
and  development  efforts  associated 
with  camera,  scanning  and  color 
technology. 

Qualifications  for  this  position  include; 
4-1-  years  of  management/supervisoty 
experience,  2+  years  of  electronic 
production  systems  experience,  labor 
relations  experience  budget  experience 
and  bachelor’s  degree  in  a  graphic  tech¬ 
nology  concentration  or  equivalent 
experience  in  electronic  newspaper 
publishing. 

In  return,  we  are  prepared  to  offer  an 
outstanding  compensation  and  benefits 
package.  Submit  resume  including 
salary  history  to;  CHICAGO  TRIBUNE 
COMPANY,  777  W.  Chicago  Avenue 
(CM),  Employee  Relations,  2nd  floor, 
Chicago,  Illinois  60610. 


Production  Manager 

Mid  size  daily  looking  for  Production 
Manager  to  help  expand  commercial/ 
printing  field.  We  need  someone  who 
has  experience  in  all  phases  of  produc¬ 
tion  area.  Please  send  resume  to  Don  J. 
Manaher,  News-Dispatch,  121  W. 
Michigan  Blvd.,  Michigan  City,  IN 
46360. 


SALES 


The  Bakersfield  Californian  has  an 
opening  for  a  Retail  Advertising  Sales 
Supervisor.  The  Californian  is  a  progres¬ 
sive,  family  owned  mid-sized  newspap¬ 
er.  We’re  seeking  an  experienced  candi¬ 
date  with  the  skills  to  motivate  the  sales 
team.  Degree  preferred. 

Bakersfield  is  a  fast-growing,  friendly 
western  city  with  very  affordable  hous¬ 
ing,  located  2  hours  from  Los  Angeles 
and  the  beach.  Excellent  compensation 
package/benefits. 

Contact  us  for  a  great  career  opportun¬ 
ity.  The  Bakersfield  Californian,  Human 
Resources,  PO  Box  440,  Bakersfield, 
CA  93301. _ 

POSITIONS 

WANTED 

ADMINISTRATIVE 

EXPERIENCED 
HANDS-ON  PUBLISHER 
President,  Regional  Vice  President  and 
Publisher  positions  held,  22-year  track 
record  of  building  management  teams 
and  providing  "hands-on’’^  leadership  in 
turn  around  and  building  situations, 
experience  includes  dailies  to  60,000, 
multiple  weeklies  to  300,000.  Phone  J. 
Gene  Chambers  (313)  781-2311  or 
write  53212  Sherwood  Lane,  Shelby 
Township,  Ml  48315. 


WEEKLY  SPECIALIST;  Publisher/Ad 
Director  with  15  years  experience. 
Adept  at  building  ad  sales  in  challeng¬ 
ing  situations,  paring  expenses,  turnar¬ 
ounds  and  converting  mailed  TMC’s  to 
alternative  delivery.  People  builder. 
Leads  by  example.  Kathy  Hivish  (908) 
295-4978,  1406  Treeneedle  Road, 
Point  Pleasant,  NJ  08742-3449. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Name 


Company 
Address  _ 


City  _ 
State 


Zip 


Phone 


Classification 


Authorized  Signature 
Copy - 


No.  of  Insertions;  Amount  Enclostid;  $ 

CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $7.00  per  line 

2  weeks  —  $6.1 5  per  line,  per  issue. 

3  weeks  —  $5.35  per  line,  per  issue 

4  weeks  —  $4.60  per  line,  per  issue 


Effective  January  1,  1991 

POSITIONS  WAMED 

1  week  —  $3.S5  per  line 

2  weeks  —  $3  25  per  line,  per  issue. 

3  weeks  —  $2  75  per  line,  per  issue. 

4  weeks  —  $2  55  per  line,  per  issue. 


Add  $6.50  per  insertion  for  box  service. 
Count  eu>an  additional  line  in  copy. 


Add  $4.25  per  ktserUon  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  \nct\  per  insertion:  1  time,  $85;  2  to 
5  times,  $80;  6  to  12  times,  $75;  13  to  25  times  $70;  26  to  51  times  $65 
52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 

CoMract  rata*  available  upon  requaat 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

Mh>r  A  Pwliliahsr 

11  West  tsth  Street.  NY,  NY  10011.  (212)  675.4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 

With  strong  track  record  of  profitability, 
ready  for  new  challenge.  In  last  17 
years  took  small  Northern  Calif,  weekly 
to  three-times  weekly,  doubled  paid 
circulation,  won  120  state  and  national 
awards.  Developed  web  printing  busi¬ 
ness  grossing  $7  million.  Strong  in 
marketing,  promotion,  budgeting,  cost 
control,  personnel,  circulation, 
community  relations.  Ready  to  roll  up 
sleeves  and  devote  energy,  experience, 
enthusiasm,  creativity  for  daily  or 
weekly. 

Jim  Fallbeck 
5206  Royal  Canyon 
Paradise,  CA  95969 
(916)  877-2638. 


CIRCULATION 


CIRCULATION  MANAGER  -  Strong  over 
achiever  with  a  proven  track  record. 
Looking  for  a  position  with  a  East  Co5:t 
newspaper.  I  have  experience  in  home 
delivery,  street  sales  and  circulation 
sales/marketing.  Box  5217,  Editor  & 
Publisher. 


Costcutting  Circulation  Head  (5-1/2 
years),  seeks  same  long  term  post  at 
9.00(3 -f-  daily.  Garry  Sadler  (517) 
263-1975. 


COPYWRITING 


ZONE  1  EDITORS-PUBLISHERS-COPY 
CHIEFS:  LOOKING  FOR  WRITERS? 
Don't  call  a  headhunter  -  call  our  friend¬ 
ly  Boston  Local  tribe  on  the  NWU 
Writers  Hotline.  Reach  our  network  of 
writers  and  editors  with  just  one  call  - 
and  list  your  job  for  free.  Call 
617-492-0240. 


EDITORIAL 


Award-winning  reporter/photographer 
seeks  challenging  position.  Preferably 
in  NY/NJ  area  but  is  open  to  other  loca¬ 
tions.  Resume,  good  clips  David  J. 
Glenn,  3395  Nostrand  Ave.  Apt.  2C, 
Brooklyn,  NY  11229;  (718)891-2101. 


COLUMNIST 

Totally  proven  at  40.  Widely  known, 
respected,  printed,  enjoyed.  Distinctive 
voice.  Politics  and  much  more.  Now  on 
East  Coast,  but  bi-coastal  with  Heart¬ 
land  experience.  Don't  pick  a  reporter 
and  confirm  the  Peter  Principle.  Pick  a 
COLUMNIST.  Box  5167,  Editor  & 
Publisher. 


Experienced  energetic  sports  copy 
editor  seeks  position  on  quality  news¬ 
paper  in  Zones  5  or  7.  Contact  Steve 
hygare  at  (612)  869-2130. 


Features/Lifestyle  Writer,  14  years 
broadcast/print  experience.  (NBC, 
Christian  Science  Monitor,  Ency¬ 
clopedia  Britannica),  seeks  staff  posi¬ 
tion  with  magazine  or  newspaper  look¬ 
ing  for  a  journalist  who  knows  how  to 
reach  readers.  Travel,  Profiles/ 
Interviews,  my  specialty.  Sharon 
Spence.  (312)  728-5459. 


(xeneral  Assignment  Reporter,  2  yrs. 
weekly  experience  seeks  job  in  Zone  1, 
2,  3,  or  4.  Can  cover  anything  from 
environmental  issues  to  government 
meetings  to  arts  and  entertainment. 
Photo  experience.  Please  write  Box 
5223,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL _ 

Midwe^  business  newspaper  is  closing 
down  due  to  the  economic  times.  The 
owner  is  very  proud  of  his  staff  and  feels 
that  they  did  the  best  possible  job  under; 
the  conditions.  The  following  people  are 
available  at  NO  FEE: 

*  Publisher/Editor:  Previous  experience 
as  Editor  of  a  40,000  daily.  18  years 
of  management  experience  ranging 
from  small  to  Metro  daily.  Solid  moti¬ 
vator  of  people.  Has  BA,  MA,  and 
MSBA. 

*  Business  Editor:  A  decade  of  daily 
experience.  Knows  how  to  write  and 
manage.  His  major  strength  is  that  of 
coaching  and  training. 

*  Business  Reporters  (2):  One  has  7 
years  of  daily  experience,  the  other  3 
years.  Both  are  interested  in  further¬ 
ing  their  career,  either  as  General 
Assignment  Reporters  or  as  Business 
Reporters.  All  of  the  above  indivi¬ 
duals  come  highly  recommended  and 
are  available  now. 

If  interested,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendprf,  Iowa  52722 
(319)-359-4877 
FAX  (319)-359-8539 


New  York-based,  versatile  and  energetic 
reporter  with  ten  years'  experience  on 
major  dailies  and  magazines  -  as  well  as 
in  television  and  radio  -  seeks  freelance 
work  in  both  print  and  broadcast  in  all 
areas  of  news,  features,  and  entertain¬ 
ment.  Advantage?  A  reliable,  hard¬ 
working  reporter/writer  with  creative 
ideas,  a  knack  for  writing  tight,  clean 
copy  with  a  flair  -  someone  who  never 
misses  the  mark  (or  a  deadline!).  Clip¬ 
pings,  references  available. 

Call  (212)  629-2000. 


WASHINGTON,  DC:  Experienced, 
skilled  reporter-writer-copy  editor  avail¬ 
able  to  news  operation,  foundation  or 
business  enterprise  in  the  capital. 
Member  of  Washington  and  NY  press 
clubs.  Box  5225,  Editor  &  Publisher. 

When  work  is  soulless,  life 
stifles  and  dies. 

Albert  Camus 


_ FREELANCE _ 

BASEBALL  WRITER  AVAILABLE: 
Experienced,  Atlanta-based  writer 
wants  tp  join  your  team  for  '91  season. 
Features,  columns,  notes  and  more  on 
major  and/or  minor  leagues.  Regular 
contributor  to  national  publications. 
Modem,  fax  and  mail.  Bill  Ballew,  41 
Winn  St.,  Marietta,  GA  30064.  (404) 
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SHOP  TALK  AT  THIRTY 

Terminating  employees 


By  Phillip  Perry 

Many  newspaper  publishers  who 
think  they  can  fire  their  workers  for 
any  reason  are  in  for  a  rude  shock, 
thanks  to  a  changing  legal  environ¬ 
ment,  according  to  leading  attorneys. 

Publishers  who  are  not  unionized, 
or  who  do  not  issue  employee  con¬ 
tracts,  are  discovering  wrongful  dis¬ 
charge  can  result  in  costly  lawsuits. 

According  to  Herbert  L.  Segal, 
chairman  of  the  labor  and  law 
employment  section  of  the  American 
Bar  Association,  “Historically,  the 
[non-union]  employer  could  dis¬ 
charge  a  worker  at  will.  Today,  there 
are  both  federal  and  state  prohibitions 
to  consider.”  Segal  says  that 
publishers  are  as  much  at  risk  as  any 
other  employer. 

Outmoded  termination  policies  are 
resulting  in  court  cases  and  costly 
damage  awards  against  many  busi¬ 
nesses. 

“The  results  have  been  horrendous 
for  some  employers,”  Theodore  J.  St. 
Antoine,  professor  of  law  at  the  Uni¬ 
versity  of  Michigan,  has  noted.  “In 
California,  for  example,  a  survey 
found  that,  if  a  plaintiff  can  get  a  jury 
trial,  he  or  she  would  win  about  75% 
of  the  time  and  the  average  award  was 
over  $300,000.”  That  amount  is  in 
addition  to  the  $80,000  or  so  in  attor¬ 
neys’  fees  required  to  defend  a  busi¬ 
ness  in  such  a  suit. 

The  problem  has  mushroomed  in 
the  past  10  years,  as  more  states  have 
adopted  new  laws.  Attorneys  advise 
avoiding  the  financial  penalties  of 
wrongful  discharge  by  obtaining  a 
working  knowledge  of  what  can  and 
cannot  be  done  as  an  employer. 

Here  are  the  most  common 
employer  errors  cited  by  attorneys: 

1.  Failure  to  put  honest  evaluations 
in  writing. 

“Publishers  should  develop  a  dis¬ 
ciplinary  system  that  causes  employ¬ 
ees  to  be  counseled  and  warned  for 
improper  performance,”  Charles  G. 
Bakaly  Jr.,  a  labor  and  employment 
lawyer  with  the  New  York  firm  of 
O’Melveny  &  Myers,  has  suggested. 
This  warning  system  can  involve  six- 
month  reviews,  during  which  evalua¬ 
tions  of  performance  are  written 
down  and  filed  for  reference  later. 

“A  lot  of  employers  don’t  like  to 
give  negative  evaluations  because 
they  feel  it  is  bad  for  morale,”  St. 


(Perry  is  a  New  York-based  free¬ 
lance  writer  specializing  in  business 
management.) 


Antoine  observed.  “Then,  when  they 
fire  an  employee  all  of  a  sudden,  it 
looks  suspicious.” 

Consider  the  case  of  a  company  in 
Rhode  Island.  The  legality  of  its  ter¬ 
mination  of  an  employee  was  upheld, 
even  though  that  employee  had  a  con¬ 
tract.  The  reason  was  that  the  em¬ 
ployer  had  kept  careful  records  of  the 
worker’s  failure  to  appear  for  some 
important  appointments,  improper 
behavior  at  company  functions,  and 
commission  of  errors  which  cost  the 
business  money. 

“Employers  would  be  better  off 
being  honest  from  the  very  begin¬ 
ning,”  St.  Antoine  asserted.  “If  the 
employee  is  absent  half  the  time,  this 
should  be  recorded.  Then,  a  year 
later,  when  they  have  given  the  per¬ 
son  enough  time  to  redeem  himself, 
there  is  a  document  record  of  long 
duration  of  how  he  has  behaved. 
Otherwise,  the  eyebrows  of  the 
courts  and  everyone  else  are  raised.” 


Without  such  a  background  file  on 
each  employee,  a  worker  has  a  leg  up 
in  a  lawsuit  if  he  or  she  tries  to  claim 
the  dismissal  was  for  other — illegal — 
reasons. 

2.  Including  dangerous  wording  in 
employee  handbooks. 

Prior  to  the  1980s,  courts  held  that 
employee  handbooks  had  nothing  to 
do  with  legal  rights  and  remedies  of 
workers.  Employers  could  alter  their 
policies  at  will.  Now  that  has  all 
changed. 

Many  employers  have  lost  big 
money  in  court  because  of  wording  in 
employee  handbooks  which  has 
stated  that  employees  will  be  fired 
only  “for  cause.”  The  damages  vary 
by  state:  In  some  cases  the  judge  con¬ 
siders  any  handbook  a  contract;  in 
other  states  it  is  considered  a  matter 
that  only  a  jury  can  decide. 

If  the  question  does  go  to  a  jury,  the 
usual  decision  is  that  the  handbook  is 
a  contract.  “After  all,  juries  are 
mostly  employees,”  St.  Antoine 
pointed  out. 

In  many  cases,  it  does  not  help  to 
include  a  statement  to  the  effect  that 
the  handbook  does  not  represent  a 
contract.  “Some  courts  have  said  that 


a  publisher  can’t  have  it  both  ways,” 
Segal  declared.  If  the  handbook 
paints  a  rosy  picture  by  stating  that 
employees  will  not  be  fired  at  will, 
then  it  does  not  help  matters  to  muddy 
the  waters  with  a  disclaimer  in  the 
same  document. 

Some  employers  have  tried  putting 
disclaimers  on  the  front  covers  of  the 
handbooks,  with  wording  such  as 
“This  handbook  only  expresses  the 
current  intent  and  plans  of  the 
employer.  It  is  not  a  legally  binding 
contract.”  There  have  been  many 
court  cases  about  this,  and  results 
vary  by  case  and  by  state.  The  moral: 
Do  not  rely  too  much  on  the  power  of 
a  disclaimer  to  stay  out  of  hot  water. 

Other  troublesome  phrases  can 
crop  up  in  an  employee  handbook.  A 
publisher  should  not  call  employees 
“permanent,”  for  example,  even 
though  the  term  is  widely  used  in  the 
management  field.  That  is  because  it 
implies  that  employees  will  be  fired 


only  for  cause.  “Regular”  is  a  much 
better  word. 

Again,  a  publisher  should  not  say 
that,  once  new  employees  finish  a 
probationary  period,  they  are  now 
“permanent  employees.” 

“They  should  include  in  the  manual, 
the  statement  that  an  employee  can  be 
discharged  at  any  time,”  Bakaly 
warned. 

All  this  brings  up  a  troublesome 
question.  Suppose  a  publisher 
already  has  an  employee  handbook  or 
information  sheet  distributed,  and  it 
contains  similarly  dangerous  lan¬ 
guage.  Should  the  company  issue  a 
new  version  of  the  document?  And 
will  that  help  matters? 

“The  views  on  this  are  rather 
mixed,”  St.  Antoine  has  found. 
“Legally,  I  think,  if  a  publisher  takes 
the  wording  out,  the  company  has  no 
obligations  to  future  employees,  and 
most  states  have  concluded  that  even 
incumbent  employees  are  no  longer 
protected  unless  a  specific  individual 
has  been  given  some  kind  of  assur¬ 
ance  by  the  employer.” 

Despite  the  legal  remedies  to  be 
gained,  issuing  revised  employee 
(Continued  on  page  38) 
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IVs  time  to  plan  for  the  1991  ANPA  Publisher’s  Convention.  It’s  also  time  for  you  to  prepare  your 
advertisiny  message  to  reach  these  powerful  executives  of  the  newspaper  industry.  E&P’s  two  ANPA 
Convention  issues  provide  the  best  possible  timing,  atmosphere  and  audience  for  your  message. 


E&P’s  MAY  4th  CONVENTION  ISSUE  will  be  distributed  at  Vancouver  Convention  Centre  and  will  be  in  the 
hands  of  newspaper  publishers  and  general  managers  attending  ANPA.  They  use  this  issue  for  the  schedule 
of  events,  listings  of  “Who’s  Staying  Where  at  ANPA”  and  to  read  the  indepth  profile  of  the  incoming  ANPA 
president.  Of  course  not  everyone  can  make  it  to  the  convention  but  they’ll  still  see  your  message  in  the 
pages  of  E&P  when  they  receive  their  issue  in  the  mail.  This  is  a  very  important  E&P  issue  for  the  entire 
newspaper  industry  which  includes  the  28,000*  subscribers  of  E&P  and  the  3.3**  additional  readers  of  each 
issue  of  E&P. 


‘ABC  statement  for  six  months  ending  June  30,  1990. 
"Survey  ot  E&P  subscribers,  E&P  Research,  Inc. 


DEADLINES:  Space— April  19  Copy— April  22 


KILL  TWO  STONES  WITH  ONE  BIRD 


E&P’S  MAY  11th  POST-CONVENTION  ISSUE  brings  E&P  readers  significant  convention  reports,  cover¬ 
age  of  speeches,  photos  of  convention  headliners  and  more!  Coincidentally,  this  issue  will  also  hold  the  E&P 
ANPAITEC  Planning  Pullout  Section.  This  section,  published  a  full  month  before  the  actual  ANPA/TEC 
Convention,  is  relied  upon  by  industry  people  for  the  ANPA/TEC  exhibitor  preview  (ask  your  E&P  sales 
representative  for  details).  Your  “one”  ad  in  this  issue  will  remind  conference  attendees  of  your  presence  at 
the  ANPA  convention  in  Vancouver  as  well  as  help  them  keep  you  in  mind  as  they  plan  for  the  ANPA/TEC 
conference  in  Las  Vegas,  June  6-8. 


DEADLINES:  Space— May  1  Copy— May  3 
(Deadlines  for  Planning  Section:  Space  4/26  Copy  4/29) 


REMEMBER:  These  two  important  Editor  &  Publisher  Convention  issues  offer  an  editorial  climate  of  convention  excitement 
that  is  100%  newspaper  oriented  with  stepped-up  readership  and  pulling  power.  Make  your  space  reservations  now  for  both  the 
Convention  issue  and  the  Post  Convention/Planning  Section  issue! 


Sales  Offices 


New  York  Chicago 

212  •  675  •  4380  312  •  641  •  0041 


New  Orleans 
504  •  386  •  9673 


The 

Audit 

Bureau 


San  Francisco  Los  Angeles 
415  •  421  •  7950  213  •  382  •  6346 


TWO  SIDES  TO  A 
VERY  IMPORTANT  STORY. 


AD  DIRECTORS: 

THIS  MESSAGE  IS  FOR  YOU. 


MATURITY 
NEWS  SERVICE 
ATTRACTS 
ADVERTISERS. 

Advertisers  who  want  to  reach 
the  50+  group  can  rely  on  MNS 
to  deliver  a  package  that  will 
attract  senior  readers. 

•  MNS  is  an  effective  vehicle 
for  reaching  seniors  with  news, 
features,  photos  and  graphics 
directly  affecting  their  lives. 

•  The  50+  group  controls 
40  percent  of  total 
consumer  spending. 

•  Many  companies — from 
health  care  providers  to 
restaurants  to  travel 
agencies— target  their 
advertising  to  the  growing 
mature  market.  MNS  reaves 
these  valued  consumers 
every  week. 

For  more  Information  and  a 

one- month-free  offer 

call  Lisa  Klem  Wilson  at 

1-800-221-4816 

(in  New  York,  212-692-3700). 

gS  UNITED  FEATURE 
SYNDICATE 

200  PARK  AVENUE 
NEW  YORK.  NEW  YORK  10166 
AN  APnUATB  OF  UNITED  MEDIA 
A  8C3Um  HOWARD  COMPANY 

The  bottom  line  is: 


MATURITY  NEWS  SERVICE 


Wins 

revenues. 


EDITORS: 

THIS  MESSAGE  IS  FOR  YOU. 


MATURITY 
NEWS  SERVICE 
ATTRACTS 
READERS. 

Readers  in  the  50+  group— 
your  most  loyal  subscribers— 
can  rely  on  MNS  for  news, 
features,  photos  and 
graphics  targeted  to  them. 

•  MNS  Is  the  only  nationwide 
weekly  news  service  for 
seniors. 

•  MNS  delivers  a  dozen  timely 
stories  each  week  on  politics, 
health,  finance,  travel, 
lifestyle  and  more,  by  top- 
name  veteran  journalists. 

•  Special  series,  investigative 
stories  and  polls  on  senior 
issues  enhance  the  service. 

•  Nearly  200  newspapers 
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